


• The Statesman Media STUDIO (agency) set out to 
create a unique, interactive experience customers 
could participate in to mark the Client’s anniversary –
and highlight a public expo they were hosting.

• This project combined technology solutions, social 
media savvy, customer activation, and new revenue

• Goals: 
• Grow social following & activity on Twitter, 

Facebook & Instagram
• Increase Expo buzz & attendance
• Announce & celebrate Precision Camera’s 40th

birthday

Project: Statesman Media Scavenger Hunt

https://twitter.com/PrecisionCamera
https://www.facebook.com/precision.camera.video/?fref=ts
https://www.instagram.com/precisioncamera/


Tactics

• Create a scavenger hunt – May 1-14 – Austin landmarks –
deploy SM & PC employees to give away prizes

• Leverage social media to tease campaign & announce 
locations, prizes and winners

• Develop landing page to provide campaign details & announce 
locations (Link: http://precisioncamera.statesmanwebsolutions.com/)

• Daily during campaign = (1) grand prize up to $1,000 value + 
(2) $50 gift cards

http://host.coxmediagroup.com/aas/advertising/statesmanstudio/
http://www.statesman.com/precisioncamera
http://precisioncamera.statesmanwebsolutions.com/


Reaction

“More people have asked 
about this specific promo than 
any other in the entire 5 years 
I’ve been working here!”





April 24 & 
May 1

May 1-14



#capturingaustin

• GREAT fan interaction on all social 
platforms - asked for hints, guessed 
locations & were positive in nearly all 
comments. 

• Winners from every race & ethnicity.
• The winner’s skewed younger 18 – 34. 



• Grow social following & activity on Twitter, Facebook &
Instagram

Goals

• Increase Expo buzz & 
attendance

• Announce & celebrate 40th

birthday

• 104 people waiting in line for the doors 
to open to the Expo on day one!

Results

“More people have asked about this specific 
promo than any other in the entire 5 years 

I’ve been working here!”

• 25% increase in Twitter followers

• 15% increase in Instagram followers
• 8% increase in Facebook likes

• FB & Twitter posts on statesman.com & 
austin360.com resulted in an overall 
reach of more than 65,000, plus 1,700 
clicks, 250 likes, and 57 re-tweets

• LP: 5,095 page views & 4,095 visits

https://twitter.com/PrecisionCamera
https://www.facebook.com/precision.camera.video/?fref=ts
https://www.instagram.com/precisioncamera/


Other 
Results

• During campaign, client Tweeted links 
to YouTube channel, which resulted in 
an increase of more than 1,300 
subscribers.



Winners

#capturingaustin


