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Our Partners



Audience 
Engagement: 

The Fundamental Power 
for Local Media



What is that transformational 
opportunity for your Business?



Consumer 
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The 
Engagement 

Funnel
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Top of the Funnel
Consumer Experience



Middle of the Funnel
Consumer Experience



Bottom of the Funnel
Consumer Experience





What’s different 
today vs. the past?



20 Years Ago...
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Today...



The consumer is 
now in control.

Takeaway #1
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Advertisers and Their Consumers

★ Have Far Less Control

★ Shifting Their Ad Dollars

★  The Key is Starting the 
One-on-One Relationship



Advertisers are 
focused on digital 

conversions.

Takeaway #2
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★ It’s Time to Refocus Our 

Strategy

★ Conversion is the Catalyst

Media’s Relationship with Advertisers



This is where our power comes in



Selling Top of the 
Funnel Solutions



Top of the Funnel
Consumer Experience



Set Goals 
and 
Build 
a Plan



Show Us Your 
Game Face

Photo Contest



Game Face 
Photo Contest

Things
$19K

370revenue
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Game Face 
Photo Contest

Things
2,908

370users



Game Face 
Photo Contest

Things
1,240

370advertiser opt-ins



Game Face 
Photo Contest

Things
58%

370Were not familiar 
with CBBM



Ellen’s 15 Days 
of Giveaways

Things
$15K
Revenue



Ellen’s 15 Days 
of Giveaways

Things
44,000+

advertiser opt-ins



Pro Football 
Face Off

Things
$60K

Revenue 



American Hero 
Wedding Contest

Things
$50K

Revenue 



12 Days of 
Giveaways

Things
$24K

Revenue 



Road to 
Stagecoach

Things
$60K

Revenue 



Ballots:
The King of Audience 

Engagement



Best of Texoma 

★ Herald-Democrat

★ Sherman, TX

★ 13,000 Circulation

3
Phases



Best of Texoma 

Phase 1: 
Nomination
$7,500

Revenue



Best of Texoma 

Phase 2: Voting
$47,057

Revenue



Best of Texoma

Phase 3: 
Magazine + Major Event

Revenue
$202,023



Best of Texoma 

$256,573
Revenue



Best of Texoma

68% YOY 
Growth



Best of the Best 

Things
$630k



Best of the Best 

Things

Major 
Event



Vote 4 the Best 

Things
$450k



Rochester’s Food 
Truck Face Off

Things
Ballot



Rochester’s Food 
Truck Face Off

Things

576 
Asked to be 

reminded about 
event



Tito’s Top 
Bartender

Ballot

★ Sponsored by Tito’s Vodka
★ Drove 500 people to events at 

local bars
★ Each event featured a speciality 

drink featuring Tito’s Vodka



Beyond the Banner:
Driving Advertiser 

Results



Selling Middle of 
the Funnel 
Solutions



Middle of the Funnel
Consumer Experience



Hear Clearly 
Giveaway

4th Year of 
Success



Hear Clearly 
Giveaway

Survey 
Question

s



Hear Clearly 
Giveaway

Things
381

Opt-ins



Hear Clearly 
Giveaway

Things
125

Plan to Purchase



Hear Clearly 
Giveaway

Things
122

Interested in 
Lunch & Learn



Hear Clearly 
Giveaway

Things
55

Asked to be 
contacted by 

sales rep



Hear Clearly 
Giveaway

Things
8

Appointments 
booked



Healthier You in 
42 Sweepstakes

Survey 
Question

s

★ Weight Loss Clinic
★ $25,000 Revenue
★ 46 Leads 



Arkansas Game & 
Wildlife Commission

Sweepstakes

★ 1,980 opt-ins
★ 2,000 licenses sold



Arkansas Game & 
Wildlife Commission

$87,400
Revenue for 

client



Put a Ring on It

Ballot

★ Jewelry Store
★ $4,000 Revenue
★ 550+ Opt-ins for Sponsor



Steamboat 
Movement Fest

Sweepstakes

★ 100+ opt-ins
★ Sold $20,000 in tickets



The Great Pave 
Off

Photo 
Contest



The Great Pave 
Off

Things
Survey 

Questions



The Great Pave 
Off

Things
148 

opt-ins



The Great Pave 
Off

Things
66 

estimate 
requests



The Great Pave 
Off

Things
$250k 
business 
booked



Are you Ready for 
Retirement?

Quiz

★ 6 requested a phone call 
from the financial advisor

★ Quiz questions educated 
and drove consumer data



What is Your 
Eye Q?

Quiz

★ 51% due for eye exam         
(from survey questions)

★ 70+ opt-ins for sponsor



What’s Your 
Favorite Chevy?

Ballot

★ 180 opt-ins
★ 28 people in the market for a 

new car



Sun Solar 
Sweepstakes

Things3,800+ 
Leads identified



Sun Solar 
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Things3,800+ 
Leads identified



Sun Solar 
Sweepstakes

Things
80 

Solar Packages 
Sold



Sun Solar 
Sweepstakes

Things$1.25M 
Business for 

Sponsor



Deck Out Your 
Dad Sweeps

Things1,200+ 
Entries



Deck Out Your 
Dad Sweeps

Things844 
Opt-Ins



Deck Out Your 
Dad Sweeps

Things
16  

Mowers Sold from 
Bounceback 

Coupon



YMCA Membership 
Sweeps

Things322 
Opt-Ins



Free Rent for a 
Year Sweeps

Things411  
Entries



Free Rent for a 
Year Sweeps

Things
115

In the Market for 
Apartment



How Well Do You 
Sleep? Quiz

Things434
Opt-Ins



How Well Do You 
Sleep? Quiz

Things
3

Appointments 
Set for Client
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#SecondStreetSummit

★ It’s Time to Refocus Our 

Strategy

★ Conversion is the Catalyst

★

Middle of the Funnel Solutions
is Our Transformational Opportunity 

★ We Are Well Positioned

★ New Opportunities

Media’s Relationship with Advertisers



We have to provide our 
advertisers with middle 
of the funnel solutions.

Takeaway #3



Bottom of the 
Funnel Solutions



Consumer 

Advertiser Media 
Company 



Consumer 

Advertiser Media 
Company 
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Our Engagement Funnel 

Let’s take a look...
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Our Engagement Funnel 

★ Great at the Top of the Funnel

★ Social Did Value Our Content

★ Media Took This For Granted?

★ Times Are Changing

★ We Have to Own Our Audience

★ Then We Control Our Own Destiny



?



80%



50%



20%





Phyl Your Stocking

Ballot

★ 13,000+ Entries
★ 3,500+ opt-ins for station
★ 3,300+ opt-ins for sponsor



Publix Holiday 
Giveaway

Sweepstake
s

★ 35,000+ Entries
★ 12,600+ opt-ins for station
★ 12,200+ opt-ins for sponsor



How Well do you 
Remember

Quiz

★ Editorial Content 
★ 12,700 entries



Most Beautiful Baby

Photo 
Contest

★ WMEE-FM
★ Starting Mom Squad Newsletter
★ 5,800 opt-ins
★ Survey Questions on Automotive 

Buying Intent



Most Beautiful Baby

Sweepstake
s

★ KTVQ-TV
★ 26,000 opt-ins across 4 station 

newsletters



We need to commit to 
building our own 

consumer database.

Takeaway #4



Consumer 

Advertiser Media 
Company 



Consumers are now
 in control.

We have to provide our 
advertisers with middle of 

the funnel solutions.

Advertisers are focused 
on digital conversions.

We need to commit to 
building our own 

consumer database.

1 2 3 4
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Consumers are now
 in control.

We have to provide our 
advertisers with middle of 

the funnel solutions.

Advertisers are focused 
on digital conversions.

We need to commit to 
building our own 

consumer database.

1 2 3 4



Killer Ideas for 
top Advertiser 

Categories



The Seller’s 
Guide 

secondstreet.com/sellers-guide
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The Seller’s 
Guide 

secondstreet.com/sellers-guide



HVAC



Ultimate Home Energy Quiz



#secondstreetlab  @secondstreet

Home Comfort Experts Spring Giveaway
WSBT-TV | Mishawaka, IN



#secondstreetlab  @secondstreet

Home Comfort Experts Spring Giveaway
WSBT-TV | Mishawaka, IN

Lead Gen 
Survey 

Questions



#secondstreetlab  @secondstreet

Home Comfort Experts Spring Giveaway
WSBT-TV | Mishawaka, IN

800+ 
Opt Ins



Home 
Improvement



#secondstreetlab  @secondstreet

Bathroom Home Improvement Giveaway
KATC-TV | Anchorage, AK

424 
Leads



#secondstreetlab  @secondstreet

Innovate Home Org Sweepstakes
Columbus Dispatch | Columbus, OH

72 Requested 
a 

Consultation



#secondstreetlab  @secondstreet

Sun Solar Sweepstakes
KYTV-TV | Springfield, MO

80 
Leads

1.25M in 
Sales for 

Advertiser



#secondstreetlab  @secondstreet

The Great Pave Off
WHAM-TV | Rochester, NY

$250K in 
business 
booked



Healthcare



#secondstreetlab

Goals:
Branding 
and Email 
Growth

Breast Cancer Awareness Quiz Bundle
Times-Union Media | Jacksonville, FL

Turnkey Available!

276 
Opt Ins



#secondstreetlab

$5K
3 quiz 
bundle

Harvey Dental Health Quiz Bundle
Seacoast Media Group | Portsmouth, NH

Lead Gen 
Questions about 
Dental Health



#secondstreetlab

$5K
3 quiz 
bundle

Baptist Health Stroke Safety Quiz
Florida Times-Union | Jacksonville, FL

200+ Opt 
Ins for 

Hospital



Resources 



Success Team

● Planning
● Strategy
● Sales
● Marketing
● Training
● Packaging & Pricing
● Check In Calls



Second Street Lab



Playbooks



Webinars 



Quarterly Revenue Ideas



Turnkeys and Templates



Turnkeys Make it 
Even Easier!



Pre-Built 
Turnkey 
Solutions for 
Holidays, 
Events, and 
Themes



#SecondStreetSummit

Second Street Summit

June 4&5
secondstreet.com/summit



Thank You!

Julie Foley
julie@secondstreet.com

Liz Crider Huff
 liz@secondstreet.com


