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° VIDEQO: Austin360 Studio Sessions
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Statesman STUDIO

Services

Research & Data

Creative Branding
Content & Copywriting
Digital Design

Media Placement



Secondary Research:
Market Information

* Demographics

* Consumer spending

e ZIP rankings

Audience Profiles
* Print & digital audiences
e Target audiences

Competitive Media
* Reach & frequency reports

Transactional Analysis:
ROI Results
Customer Analysis

WERNLL VIRGINA
repains
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Total Media Investment
Total Sales

ROI

JANUARY SALES

Total

* Sales $759,695 (+23%)

* 257 Transactions (+36%)

* 162 Customers (+45%)

= $2,956 per transaction ($319)
* 54,689 per customer (ss36)

Austin

* Sales $403,545 (+a0%)

* 141 Transactions (+81%)

= 93 Customers (+9a%)

$2,862 per transaction (<$s26)
= $4,339 per customer ($1,655)

Based on W Dt 01/01/16 — 01/31/16 Totals
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* Sales $356,150 (:8%)

* 116 Transactions (:5%)

* 69 Customers (+a%)

= $3,070 per transaction (+$ss)
+ 85,162 per customer (-$13)

Statesman Subscribers

Sales $71,976 (:64%)

18% of Austin sales

31 Transactions (+138%)

25 Customers (+127%)

$2,322 per transaction ($1,049)

$2,879 per customer ($1,105)
(Includes sales from SA: $3,078)
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Neal Stout, Senior ManagerBusiness Developmenl & Research
e (512) 445-3829, nea.stoutg@caxinc.com
46 3240 $25295 46945 Source: 2014 Nielsen Segmentation

£D CONSUMER SPENDING

Js figures for fmancil nvestments and related.
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DECEMBER 2014 TV OPTIMAL

INCREMENTAL REACH

v TV (25%) L S
337,884

29%

Joers | wss |10 A
)

UNTS

13 21,060 $16180 34380 486900 +$2.00

UNT 051 ]
15 21550 $16745 $4805 45400 +$595

TAKEAWAY: MONTHLY INCREMENTAL REACH WITH $3,015 COST SAVINGS
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° VIDEO: Recognizing Nurses
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° VIDEO: Bud Light Summer Series



VIDEO: Bud Light Summer Series




