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Thanks to everyone who submitted ideas!

* Orestes Baez: President & Publisher, Holland Media Group

« Katie Wesson: Retail Sales Manager, Tallapoosa Publishers

« Mike Fishman: Publisher, Lakeway Publishers

« Mike Walker: Sales & Marketing Director, Lakeway Publishers

 Bill Duncan: Advertising Director, The Index-Journal

» Felicia (Fe) Seaman: Digital Sales Manager, Adams Publishing Group - Eastern North Carolina
« Kim Collette-Waller: Project Coordinator, Ogden Newspapers

» Christine Mohr: General Manager & Advertising Director, Thomasville Times-Enterprise

* Brian Jarvis: President, NCWV Media

« Jack Ryan: Editor, Enterprise-Journal

« Tippy Hunter: Director of Advertising, Tallapoosa Publishers
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The Holland Sentinel
Holland, M

Amazing Teachers

The Holland Sentinel’'s Amazing Teachers program
supported the nomination of teachers throughout the year,
recognized the nominees, then held an event to award eight
finalists.

More information about the contest can be found at
http://www.hollandsentinel.com/amazingteachers

The Amazing Teachers program generated $9,000 in
sponsorship revenue from 21 sponsors.
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2019 Amazing Teachers

Awards Banguet
Thursday May 23, 2019
Holland Civic Center
Cocktail Hour/Cash Bar 5:30 PM
Buffet Dinner 6:00 PM « Awards 6:45
Tickets 515 each + Open to the Public
Must RSVP hollandsentinel.com/tickets or
by calling 616-546-4200

Nominate your favarite teacher at
hollandsentinel.com/contests
Presented By:

ACHE

——— GENTEX wSentmel

Help us honor our local Amazing Teachers!
This year's Nominees are:
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Robert Myers

Congratulations to our 2019 nominees

Orestes Baez

President & Publisher, Holland Media Group
The Holland Sentinel
obaez@gatehousemedia.com

(269) 503-2287



http://www.hollandsentinel.com/amazingteachers
mailto:obaez@gatehousemedia.com
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The Exponent Telegram
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Clarksburg, WV
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Best of Harrison County
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The Exponent Telegram saw an advertising decline early in the year and
created the Best Of Harrison County contest to not only generate revenue,
but also build relationships. And it worked!

Ads were run in print, digital and social; all voting was online. There were
more than 135,000 votes from 12,000 different people throughout the month
of February. More than 800 businesses were nominated in a town of 30,000
households.

Ensure you and
your business are
on readers’
minds when
ey cast

their votes.

ARE YOU Ao
FINALIST? conads

In conjunction

Revenue was about $10,000 and more than 600 people attended the A5 Now It's Time
event. However, the biggest benefit was from sales reps getting into the To Get Your
business doors easier. The residual has been about 10 contracts of six Votes!
months or more — sold for $500 each since the event ... generating close to Brian Jarvis
$30K of new revenue. President

NCWV Media
bjarvis@ncwvmedia.com

P2P INITIATIVE (304) 626-1453




Tall Publish
The Outiook | L Olitlook

Lighting the way for Alexander City & Lake Martin since 1892

Children’s Public Safety Coloring Book
ildren’s Public Safety Coloring Boo FIRST RESPONDERS

Cl]lI]HI.NE BOOR

Last year, Tallapoosa Publishers launched a children's public
safety coloring book in its two markets.

We're turning our LOCAL public safety
officials into fun coloring pages to promote
awareness of topics :

* Drugs & Alcohol ¢ Cyber Safety

o Stranger Safety  © Hazardous Weather
* Poison Prevention ¢ Electrical Safety
 Water Safety * Gun Safety

The design was kept simple with only two ad sizes offered —
full-page for $300 and banner for $150. Premium placements
were also available for a higher rate. Sales reps were in
charge of the photos, and it was critical that photos were high

quality so the images were clear when they were turned into it 538 o

. . . Back Inside Cover: 250 * FREE copies will be given to local
coloring pages. The coloring books were given to each local oo 540 plcsiey s
public safety office to use in their annual campaigns at 550

BE A PART OF THIS SPECIAL AWRRENESS PROJECT INTRODUCING LOCAL FIRST RESPONDERS!
CALL 256-234-4261 TODAY!

elementary schools, expos, daycares, etc.

Total sales for 2018 were $14,500 and $17,000 for 2019.
Katie Wesson

Retail Sales Manager

Tallapoosa Publishers, Inc.
e e katie.wesson@alexcityoutlook.com

P2P INITIATIVE (256) 234-4281, ext. 232




Thomasville Times-Enterprise
Thomasville, GA

Black History Month | Y EHISTORY
MONTH

The Black History Month tabloid is a new product for the Times-
Enterprise. Their community really embraced it, and it was so
popular that people have continued to come in to pick up copies.

In addition to display ad space, each advertiser also received a
seven-day digital ad. The sales rep who sold it also did a lot of
research and it was filled with local information and historical
photos.

For 2019, the product had $3,000 in new revenue and is
something they will continue to do.

o odll thSh 00l parade during the 1950s through the 1960s.
s o Photograph courtesy of Robert Hadley.

THOMASVILLE

TIMES- ENTERPR[SE www.timesenterprise.com Friday, February 22, 2019

Christine Mohr
General Manager & Advertising Director

Thomasville Times-Enterprise
e e chris.mohr@gaflnews.com
(229) 226-2400, ext. 1810
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The Citizen Tribune -
Morristown, TN : m’"y%ffm

Kickoff Classic

The Kickoff Classic is a Citizen Tribune sponsored event as the e ————"
first high school football game of the year between the two city v et o preiags
- Official KickOff Classic Hand Fans (500-Trojans/500-Hurricanes).............. SOLD. $900
hlgh SChOOlS. Official KickOff Classic Rally Towels (100-East/100-West) ...........ccccueea sOLD. $700
Jumbﬁg?: :O";::;Ze;": " (;Zen to 8 advertisers - 2 ads........cocueeiiinniiniiienn d :%) ]LL‘I';) $150
Logos - Open to 10 advertisers- 4 - logos throughout the game.................... SQLR $100
The Citizen Tribune sells a wide variety of elements related to i AR
. . . . . . Up to 10 second announcement
this game including jumbotron commercials, ads in the football o L e RO
Special Section’ Website banners’ game ticket Sponsorships’ omc':?éﬁioﬁCIassmwebs“e ...................................................................... $850
. . tatle Leaderboard: i aniniinaiiinsinmaiinmsiusi OLP. $200
lineup cards and novelty items. They also sponsor a number of ] (() AAAAAAAAA S ——— sow%
. . . . ime Outs Sponsorship (Every Time Out Called)...........cocuiiiiiiiiiiiiiicninnas '3 ) $250
events at the game itself including football toss, field goal i o . .
contest and National Anthem singing contest. SO0 LI IR SN s o B

In 2018, the Kickoff Classic generated $12,000 in revenue. %{;?;m
For 2019, the paper hopes to bring on a partnering FRIDAY. ADonaTItT
sponsor for an additional $5,000.

. . . . Citizen Tribune
e e Read more in this SNPA eBulletin article Sales & Marketing Director

mwalker@citizentribune.com
P2P INITIATIVE (423) 581-5630



mailto:http://snpa.org/stories/football,4155302

Thomasville Times-Enterprise
Thomasville, GA

Medical Directory

The Times-Enterprise publishes an annual medical directory
filled with medical advertising and information provided by local
medical providers and health care centers. It is inserted into
newspapers in January.

For 2019, the product had $9,000 in revenue, including a
seven-day digital ad for each advertiser.
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Your
LOCAL GUIDE TO
AREA DOCTORS,

HOSPITALS,
FITNESS
CENTERS AND
SERVICES

A supplement to the Thomasville Times-Enterprise

Christine Mohr

General Manager & Advertising Director
Thomasville Times-Enterprise
chris.mohr@gaflnews.com

(229) 226-2400, ext. 1810



The Index-Journal
Greenwood, SC

Spotlight on Greenwood

The Index-Journal partnered with the local Chamber of
Commerce on the Spotlight project. The Chamber had
previously been doing this alone. The Index-Journal sold all
the ads and kept all the revenue. The Chamber provided all
the content.

The Index-Journal sales team found that selling ads to
Chamber members was successful because they felt the need
to support their local Chamber. The staff arranged the content
and printed the higher bright tab in-house. It was inserted
into a weekday paper and 500 extra copies were provided for
the Chamber’s annual meeting. A win/win for both parties!

They have done this project twice with a total of
$14,000 in revenue.
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jGreenwood SC
Chamber of Commerce

IN THE 2019 ISSUE

Small Business Appreciation

Wy Greenwood SC .
'\’,‘ Chamber of Commerce Publishes
: i April 24*
pee P e F
% ,.l@»ﬁﬁ b/ Reserve ad space by
N April 18
L.
Member Pricing
FULL PAGE 10" x 10" $400 $300
HALF PAGE 10" x 5" Horizontal
5"x10" Vertical $300 $225
QUARTER PAGE 5"x5" $200 $150
EIGHTH PAGE 5"x 2.5" $130 $95
GANG PAGE 3.25"x2" $85 $65

*Chamber members receive a 25% discount
INDEX-JOURNAL

Bill Duncan « 864-943-2528 « bduncan@indexjournal.com
oo,

Bill Duncan
Advertising Director
The Index-Journal Co.

bduncan@indexjournal.com

(864) 943-2528



mailto:bduncan@indexjournal.com

The Daily Reflector

Greenville, NC HOW TO MAKE PARTICIPATION IN

............................ The Daily Reflector’s = «--eeovveeesiieninii.

Best of Greenville PEC " COF 991

SUCCESSFUL FOR YOUR BUSINESS

The Daily Reflector ran a Best of Greenville contest in 2018. o
The staff created a logo, contest and participation guidelines N et B o
and the project culminated in a glossy magazine circulated to EETET n PEL
subscribers. It was hosted digitally on Issuu. T i

e PLACES-FOOD-SRVICES -

WHAT TO DO IF YOU WIN

During the contest, the staff used Cognito forms to capture
leads and data, Constant Contact for emails, and they posted
on multiple social media platforms, which led to most of the
engagement.

This program generated $12,000 in revenue.

Felicia (Fe) Seaman
Digital Sales Manager

The Daily Reflector
e e fseaman@apgenc.com

P2P INITIATIVE (252) 329-9558




Ogden Newspapers

" Webster City @R NT' |L ATU South Hamilton
High School @@H @BS nghSchool
~ ) Drlan Steen Student Mll-u: of The Week = Sreonne Diersen
’ 6 - July 12, 2017

N

V28 e [T s A TH LETES

Ogden Newspapers runs an Athlete of the Week program, f— ECONOMICAL S[@L[oF THE week
i - R kit orem Srenimc wiv ook NN
published throughout the high school sports season. Each week S Sieime \ ="
. . » Affordable Prices » To Your Cor Carryout Service
the sports department gathers all nominees from local high school :

coaches and selects the athletes to honor.

Athlete of the Week

W HENDERSHOT

junior baskethall

772 KATRINA
¥ Dpavis

A special logo/header was developed and is used throughout the
entire high school sports season. The information publishes the
same day each week. There also are multiple ways to sell the ,
sponsorship allotted for the Athlete of the Week. The space/ e W
sponsorship could be sold weekly, monthly, quarterly or for the
entire high school season.

TWO 1/8 PAGE

SPONSORSHIPS
4.9375in x5 in

On average, the Athlete of the Week program generates ye
$13,000 in revenue per market.

Kim Collette-Waller
Project Coordinator

Ogden Newspapers
e e kcollette@ogdennews.com

P2P INITIATIVE (740) 633-1131. ext. 757




Thomasville Times-Enterprise EEOEREEEER
Thomasville, GA ﬁ w9 Hllll@
Journeys TIMESTI%NII\}STVEEPRISE

Every March, The Times-Enterprise publishes a weekly broadsheet
section called Journeys.

EDUCATION
These sections feature local people, not necessarily well-known, = n s
who have had a progressive Journey in their lives. The Journey can ‘

be health related, education related, financial, or something they
have done to enhance the community. Ads are sold and designed

to run all four weeks.

In 2019, total revenue was $40,000 and included a seven-day
digital ad for each advertiser.

Christine Mohr
General Manager & Advertising Director

Thomasville Times-Enterprise
e e chris.mohr@gaflnews.com
(229) 226-2400, ext. 1810
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Tallapoosa Publishers
The Outlook

Salute The Blue

The
featured men and women in uniform in their surrounding OO
areas. l I

Lighting the way for Alexander City & Lake Martin since 1892

The Outlook recently ran a Salute the Blue special section that ‘.

The special feature had the individual's name and title listed
below their picture with a patriotic background.

This was a huge success and brought in an additional
$3,000 in revenue for a quick project.

Katie Wesson
Retail Sales Manager

Tallapoosa Publishers, Inc.
e e katie.wesson@alexcityoutlook.com

P2P INITIATIVE (256) 234-4281, ext. 232




The Enterprise-Journal
McComb, MS

T

i i N A
HOSplta| Partnershlp \S;&RSOP':FR\I\(,
hwest Mississippi
Reglonal Medical Cg:?ter

The Enterprise-Journal has a strong public hospital in its 40,000-population county.
To tell the hospital’'s comprehensive story, the paper worked with the hospital on a
76-page glossy magazine. They have partnered on the project for the past four
years, with each issue containing about 13 stories on various medical specialties
and employees.

The hospital pays $36,000 for content (reporters write the stories), printing, and
direct-mail distribution to two ZIP codes. The magazine also is inserted in the paper.
The hospital likes it because it costs a lot less than having a PR firm do something
similar.

In addition to what the hospital pays, the paper also sells advertising and

consistently hits $30,000 in ad revenue, making it a $60,000-plus project. Jack Ryan
Editor

The Enterprise-Journal

e e publisher@enterprise-journal.com

P2P INITIATIVE (601) 684-2421




Stay Connected to SNPA for More Great Ideas!

- Access this presentation anytime at:
http://snpa.static2.adgic.com/static/P2P-06-20-19.pdf

- Contact greg@snpa.org for access to previous P2P calls and presentations
Including:

 Revenue

« Tactical cost-cutting

« Organizing your sales force

« Leveraging data to build audience and diversify revenue

« How coverage impacts revenue

« Best revenue ideas

« Non-traditional revenue

- Visit snpa.org or read the weekly SNPA eBulletin for more great ideas.

- Connect with SNPA on Facebook, Twitter and LinkedIn!
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http://snpa.static2.adqic.com/static/P2P-03-21-19.pdf
mailto:greg@snpa.org
http://www.snpa.org/
http://snpa.org/ebulletin/
https://www.facebook.com/SouthernNewspaperPublishersAssociation/
https://twitter.com/SNPAatlanta
https://www.linkedin.com/company/southernnewspaperpublishers/?viewAsMember=true

