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CAMPAIGN D ETAI

Best Idea to Grow Advertising Sales or Retain Advertising Clients
Group 1/Local, Regional Brands

Excerpt:

The Oklahoman created a business-to-business marketing campaign designed
to help our Sales Team recapture lost real estate advertising. Our research driven
campaign generated 68 sales leads and a nearly 10% close rate.

Challenge:

During the past several years, the OKC real estate community has gradually been
moving away from The Oklahoman as an advertising vehicle to smaller, specialty
publications and national real estate websites like Zillow, Trulia, Redfin and others.
This has resulted in erosion of our real estate sourced revenue. Our challenge was
to begin to reverse this trend.

Objective:

Reintroduce The Oklahoman to the real estate community; present the efficiency
and effectiveness of the quality of our audience; introduce our new real estate
website and present our wide array of advertising products and marketing
services; and generate handraiser leads for our Sales Team.

Campaign:

We created a research-based campaign designed to communicate the opportunity
for realtors represented by our audience. For example, compared to the general
market or any local TV audience, Oklahoman readers are more likely to:

e Own a home

* Have a higher home value

e  Own multiple homes

* Own a vacation home

* Invest in real estate

* Be in the market to buy/sell in the next 12 months

* The campaign included a real estate marketing seminar/event that gave
our Sales Team the opportunity to interface with 68 potential real estate
advertisers.
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Results:

e ROI127%

e Traffic to our newly revamped real estate website, HomesOK.com, increased by
23% during the promotional period

e 2,667 page views to the real estate landing page on OklahomaUnfolded.com

e 2,336 unique page views

e 3:13 average time on page

e CTR for Facebook ads, LinkedIn ads and email exceeded industry benchmarks
(HubSpot, WordStream, LinkedIn, MailChimp) by 53%, 123% and 94%
respectively.
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\WHERE CAN YOU FIND THE MOST
OKLAHOMANS LOOKING TO BUY OR SELL
INTHE NEXTT2 MONTHS?

Only In The Oklahoman.

Compared to the OKC market or any local TV audience, our audience is more
likely to be in the market to buy or sell a home in the next 12 months.

In fact, they're also more likely to own a home, have a higher home value, own
multiple homes, and invest in real estate.

The bottom line? Nowhere else can you reach more potential clients than with
The Oklahoman.

ATTEND THE OKLAHOMAN'S COMPLIMENTARY
REAL ESTATE MARKETING EVENT
Thursday, November 9, 2017 11:30am - 1:30pm
Devon Boathouse | 725 SW Lincoln Boulevard | Oklahoma City | OK 73129
Lunch is included

THE OKLAHOMAN. OKC'S BIGGEST REAL ESTATE AUDIENGE.
Sign Up Today At OklahomaUnfolded.com/Events

€ THE OKLAHOMAN MEDIA COMPANY [Ei

The Oklahoman | NewsOK.com | The Oklahoman Direct | BigWing
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There are nearly
realmrs in OKC.
How will you stand out?

Stand Out From The Rest In The Oklahoman,
0KG's Most Effective Real Estate Audience.

Compared to the OKC market or any local TV audience, our audience is more
likely to be in the market to buy or sell a home in the next 12 months.

In fact, they're also more likely to own a home, have a higher home value, own
multiple homes, and invest in real estate.

The bottom line? Nowhere else can you reach more potential clients than with
The Oklahoman.

ATTEND THE OKLAHOMAN'S COMPLIMENTARY
REAL ESTATE MARKETING EVENT
Thursday, November 9, 2017 11:30am - 1:30pm
Devon Boathouse | 725 SW Lincoln Boulevard | Oklahoma Gity | 0K 73129
Lunch is included

THE OKLAHOMAN. OKC'S BIGGEST REAL ESTATE AUDIENCE.
Sign Up Today At OklahomaUnfolded.com/Events

€ THE OKLAHOMAN MEDIA COMPANY [}

The Oklahoman | NewsOK.com | The Oklahoman Direct | BigWing
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OKLAHOMAN READERS WILL NEED A
HEAlTUR WITHIN THE NEXT 12 MONTHS.
- WILLIT BW

Get Your Fair Share Of New Glients -
Only In The Oklahoman.

20,000 Oklahoman readers say they'll be in the market to buy or sell a home in
the next 12 months — that means advertising in The Oklahoman will place your
brand in front of 20,000 potential new clients.

The Oklahoman not only offers you more potential in-market clients, we offer the
best audience for realtors in OKC - in fact, compared to the general market or
any local TV audience, our readers are more likely to own a home, have a higher
home value, own multiple homes, and invest in real estate.

The bottom line? Nowhere else can you reach a greater number of affluent clients
than with The Oklahoman.

ATTEND THE OKLAHOMAN'S COMPLIMENTARY
REAL ESTATE MARKETING EVENT
Thursday, November 9, 2017 11:30am - 1:30pm
Devon Boathouse | 725 SW Lincoln Boulevard | Oklahoma Gity | OK 73129
Lunch is included

THE OKLAHOMAN. OKG'S BIGGEST REAL ESTATE AUDIENGE.

Sign Up Today At OklahomaUnfolded.com/Events

€ THE OKLAHOMAN MEDIA COMPANY [}

The Oklahoman | NewsOK.com | The Oklahoman Direct | BigWing
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\VHERE CAN YOU FIND THE MOST
OKLAHOMANS LOOKING TO BUY OR SELL
_INTHE NEXT12 MONTHS?

Only In The Oklahoman, OKC's
Biggest Real Estate Audlence

Compar dt the OKC market or any local TV a d our audience is more
likely to be in the market to by sell a home in the t12mo ths.

In fact, they're also more likely to own a home, have a higher home value, own
multiple homes, and invest in real estate.

The bottom line? Nowhere else can you reach more potential clients than with
The Oklahoman.

=
THE OKLAHOMAN £
LAHOMANS. OUR GOAL IS TO HELP MAKE OUR STATE A BETTER PLACE TO LIVE, WORK, AND RAISE A FAMILY.,
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Realtors: 4 UUU

There are nearly
| realmrs in OKC.
How will you stand out?

Stand Out From The Rest In The Oklahoman,
OKC's Most Effective Real Estate Audience.

Compared to the OKC market or any local TV audience, our audience is more likely to be in
the market to buy or sell a home in the next 12 months.

In fact, they're also more likely to own a home, have a higher home value, own multiple homes,
and invest in real estate.

We also have the new and improved, HomesOK.com, featuring continuous open house
updates, new listings, real estate agents and is the only real estate website backed
by MLSOK.

The bottom line? Nowhere else can you reach more potential clients than with The Oklahoman.

Call 405.475.3338 To Get Started
Or Visit OklahomaUnfolded.com/BuildYourBusiness

._ﬂ_
THE OKLAHOMAN £
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OKLAHOMAN READERS WILL NEED A
REALTOR WITHIN THE NEXT 12 MONTHS.
WILLITBEYOU?

Get Your Fair Share Of New Clients -
Only In The Oklahoman.

20,000 Oklahoman readers say they'll be in the market to buy or sell a home in
the next 12 months — that means advertising in The Oklahoman will place your
brand in front of 20,000 potential new clients.

The Oklahoman not only offers you more potential in-market clients, we offer the
best audience for realtors in OKC — in fact, compared to the general market or
any local TV audience, our readers are more likely to own a home, have a higher
home value, own multiple homes, and invest in real estate.

Plus our real estate website, HomesOK.com, features open house updates, new
listings, real estate agents and it’s the only real estate website backed by MLSOK.

The bottom line? Nowhere else can you reach a greater number of affluent clients
than with The Oklahoman.

Call 405.475.3338 To Ger Starred
Or Visit OklahomaUnfolded.com/BuildYourBusiness

THE OKLAHOMAN =

WE ARE OKLAHOMANS, OUR GOAL IS TO HELP MAKE OUR STATE A BETTER PLACE TO LIVE, WORK, AND RAISE A FAMILY.
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\WHERE GAN YOU FIND
THE MOST OKLAHOMANS

LOOKING TOBUY OR SELL
INTHE NEXT12 MONTHS %

Only In The Oklahoman.

Compared to the OKC market or any local TV audience, our audience is more likely to be in the market to buy or sell a home in the next 12 months.
In fact, they're also more likely to own a home, have a higher home value, own multiple homes, and invest in real estate.
The bottom line? Nowhere else can you reach more potential clients than with The Oklahoman.

ATTEND THE OKLAHOMAN'S COMPLIMENTARY REAL ESTATE MARKETING EVENT

Thursday, November 9, 2017 11:30am - 1:30pm | Devon Boathouse | 725 SW Lincoln Boulevard | Oklahoma Gity | OK 73129
Lunch is included

THE OKLAHOMAN. OKC'S BIGGEST REAL ESTATE AUDIENCE.

Sign Up Today At OklahomaUnfolded.com/Events

@ THE OKLAHOMAN MEDIA COMPANY [

The Oklahoman | NewsOK.com | The Oklahoman Direct | BigWing

12



Real Estate Campalgn

H ALF P A GE

Realtors:
There are nearly 4 UUU realtors in OKC.
How WI|| you stand uul‘?

Stand Out From The RestIn The I]klahuman 0KC's Most Effective Real Estate Audlence

Compared to the OKC market or any local TV audie our audience i

is more likely to be in the market to buy or sell a home in the next 12 months.
In fact, they're also more likely to own a home, have a higher home value

own multiple homes, and invest in real estate.
The bottom line? Nowhere else ca

n you reach more potential clients than with The Oklahoman.

ATTEND THE OKLAHOMAN'S COMPLIMENTARY REAL ESTATE MARKETING EVENT
Thursday, November 9, 2017 11:30am - 1:30pm | Devon Boathouse | 725 SW Lincoln Boulevard | Oklahoma Gity | OK 73129
Lunch is included

THE OKLAHOMAN. OKC’S REAL ESTATE AUDIENGE.
Sign Up Today At OklahomaUnfolded.com/Events

@ THE OKLAHOMAN MEDIA COMPANY [

The Oklahoman | NewsOK.com | The Oklahoman Direct | BigWing
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20,000

OKLAHOMAN READERS
WILL NEED A REALTOR

WITHIN THE NEXT
12 MONTHS.
WILL IT BE YOU?

Get Your Fair Share Of New Clients - Only In The Oklahoman.

20,000 Oklahoman readers say they'll be in the market to buy or sell a home in the next 12 months — that means advertising in The Oklahoman
will place your brand in front of 20,000 potential new clients.

The Oklahoman not only offers you more potential in-market clients, we offer the best audience for realtors in OKC - in fact, compared to the
general market or any local TV audience, our readers are more likely to own a home, have a higher home value, own multiple homes, and invest

in real estate.
The bottom line? Nowhere else can you reach a greater number of affluent clients than with The Oklahoman.

ATTEND THE OKLAHOMAN'S COMPLIMENTARY REAL ESTATE MARKETING EVENT
Thursday, November 9, 2017 11:30am - 1:30pm | Devon Boathouse | 725 SW Lincoln Boulevard | Oklahoma City | OK 73129
Lunch is included

THE OKLAHOMAN. OKC'S BIGGEST REAL ESTATE AUDIENCE.

Sign Up Today At OklahomaUnfolded.com/Events

@ THE OKLAHOMAN MEDIA COMPANY [

The Oklahoman | NewsOK.com | The Oklahoman Direct | BigWing
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FRONT SIDE:

ECANYOURND 1,
ST OKLAHOMANS —*

TOBUY ORSELL

BACK SIDE:

ONLY IN THE OKLAHOMAN, OKC'S
BIGGEST REAL ESTATE AUDIENCE

OKLAHOMAN READERS ARE:"

+ 35% more likely to be in the market to buy or sell a home in the next 12 months
+29% more likely to own multiple homes than the local TV audience

+ 29% more likely to invest in real estate compared fo the local TV audience

+ 30% more likely to own a home compared to market average

+ 42% higher income than the marker average

Ger your brand & listings in The Oklahoman or on the new HomesOK.com website foday.
Call 405.475.3156 for more information.

*2017 Scarborough Oklahoma City, OK, R1

ATTEND THE OKLAHOMAN'S
GOMPLIMENTARY
REAL ESTATE MARKETING EVENT

P> Learn about cutting edge digital and social media marketing tools designed fo
help you grow your client base.

p> Listen to Dr. David Chapman, renowned realtor, entrepreneur and professor give
advice on how o stay ahead of the ever changing real estate frends in Oklahoma.
» We'llintroduce you to the all new HomesOK.com and show you why
The Oklahoman's audience is poised to buy now!
Plus, find out about our special offer just for you!

Thursday, November 8th, 2017 | 11:30am - 1:30pm
Devon Boathouse | 725 SW Lincoln Boulevard | Oklahoma Gity | 0K 73129
Lunchis included

Sign Up Today At OklahomaUnfolded.com/Events
Or Call 405.475.3156

€ THE OKLAHOMAN MEDIA COMPANY [}

The Oklahoman | NewsOK.com | The Oklahoman Direct | BigWing
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FACEBOOK

NewsOK
Sponsored (demo) - @&

The Oklahoman's audience is ready to buy or sell their home in the next
12 months! They're also most likely to own their home, have a higher
home value, own multiple homes and invest in real estate. Seems pretty
easy to us ... attend our real estate event and learn how to reach more
potential clients than anywhere else.

Realtors, where can you find leads looking to buy in the next
12 months?

Find out at The Oklahoman's Real Estate Event on Tuesday, October 24th

OKLAHOMAUNFOLDED.COM Learn Moxe
Do 4 Shares
[f) Like D Comment ﬁ) Share @v

18
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LINKEDIN

The Oklahoman e
2,196 followers
4mo

The Oklahoman's audience is looking to buy or sell their home in the next 12
months! Attend our real estate event and we'll show you how to reach them

Realtors, Looking For Your Next Lead?
oklahomaunfolded.com

26 Likes - 2 Comments

& Like

=] Comment

Likes

290N 2P90 -

. Lacey Wallace Keller Williams Awesome suggestion 4mo .-

Like Reply 1Llike

a Yuonne Weaver Yes | do | like that thank you 3mo -
Like Reply 2 Likes

ﬁ Add a comment. _. FOT
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There are nearly realtors in OKC.
How will you

WHERE CAN YOU FIND THE MOST OKLAHOMANS LODKING TO BUY OR SELL IN THE NEXT 12 MONTHS?

Only in The Oklahoman. OKCs biggest real estate audience.
THE OKLAHOMAN BES
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u uun realtors

in OKC.
Huw will you stand out?

E Social Security numbers, other data
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One man arrested Thursday in Beckham County, Oklahoma
& man hunt, others at large
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OKC Central Live Chat with Steve Lackmayer at

 xccm WHERE CAN YOU FIND

Ty e R R B S S
——==J THE MOST OKLAHOMANS
LOOKING TO BUY OR SELL
IN THE NEXT 12 MONTHS?
Only In The Oklahoman,

OKC's Biggest Real Estare Audience.

THE OKLAHOMAN 28
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By Advertising In The Dklahoman,

GET STARTED TODAY

THE OKLAHOMAN 25

WHERE CAN YOU FIND THE MOST OKLAHOMANS LODKING TO BUY DR SELL IN THE NEXT 12 MONTHS?
Only in The Oklahoman. OKCs biggest real estate audience.

THE OKLAHOMAN ES
OK¢ By Advertising In
The Okiahoman,

E Social Security numbers, other data

Police searchin
pedestrian in

e e N R A GET STARTED TODAY

THE OKLAHOMAN 55

One man arrested Thursday in Beckham County, Oklahoma
manhunt, others at large

|
|
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i Bgiharm County, T aleiTs Ofice feporia.

OKC Central Liva Chat with Steve Lackmayer at
; 9:30 a.m.

* Thw it iy off moon, 50 submll pour qusstions now!
—

WHERE CAN YOU FIND
THE MOST OKLAHOMANS
LODKING TO BUY DR SELL
IN THE NEXT 12 MONTHS?

Only In The Oklahoman,
OKC's Biggest Real Estare Audience.
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THE OKLAHOMAN 28
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There are nearly 4,000 realtors in OKC. How will you
Find out October 24, af The Dklahoman's Real Estate Markefing Conference,

WHEHE CAN YOU FIND THE MOST OKLAHOMANS
LODKING TO BUY OR SELL IN THE NEXT 12 MONTHZ?

WELLSHOW YOU AT THE OKLAHOMAN'S (PSS XTI (00
REAL ESTATE MARKETING EVENT
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WHERE CAN YOU
FIND THE MOST

WHERE CAN YOU oK

FIND THE MOST WHERE CANYOU FIND AHO
OKLAHOMANS I |G 1001 0L T ZATS
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DR SELL IN THE [ = TRl =1 REAL ESTATE MARKETING EVENT owoc 2,
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THE CKLAHOMAN MEDIA COMPANY

OKLAHOMANS
LODKING TO BUY
OR SELLIN THE
NEXT 12 MONTHS?

WELL SHOW YOU AT % 4 WELL SHOW YOU AT
THE DKLAHOMAN'S One man arrested Thursday in Beckham County, Oklahoma 2 THE OKLAHOMAN'S
REAL ESTATE manhunt, others at large _ REAL ESTATE
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ONOCTOBER 24, O OCTOBER 24,

RSVP
TODAY!

OKC Central Live Chat with Steve Lackmeyer at WHERE I].:'u‘l Y0U FND THE MOST
ol 9:30 a.m. OKLAHOMANS LODKING TO BUY OR

<25 ot ot o st s o SELL [N THE NEXT 12 MONTHS?

RSVP
TODAY!

=
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REAL ESTATE MARKETING EVENT
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THE OKLAHOMAN
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RSVP TODAY!

THE OELAHOMAN MEDLA COMPANY
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ORlahoman Readors Are Mors Likely
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Find Gut How to Reach Them at Our
Real Estate Marketing Conforance
on November Sth!

Sign Up How To Attend
The Oklahoman's Complimentary
Real Estate Marketing Event.
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Social Media Marketers How to
Reach Mew Clients and Make
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OKLAHOMAN READER [
REALTOR WITHIN THE NEXT 12 MONTHS. |
'|||| IlL 11 BE YOU? |

Find Out How Ta Reach Your Fair
Share Of New Clients From
The Oklahoman's Audience When
You Attend Our Real Estate
Marketing Conference On
Hovember 9th!
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Sign Up Now To Attend
The Cklahoman's Complimentary
Real Estate Marketing Event.

Learn from OKC's Best Digital and
Social Media Marketers How to
Reach New Clients and Make
More $5%

THE GELAHOHARS COMPLIMENTARY
REAL EETATE HARKETING EVENT
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SECURE YOLIR RROT
REVP HOW!
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Real Estate Campaign

P O
P UP BANNTERS

Intr oducin
0 the all new
HOMESO com

\WHERE CAN YOU END
THEMOST OKLAHDMANS
0OKING T0 BUYDR SELL
I\ THE NEXT 2 MONTHS?

The Only Reg
Website Backeg BEVs Itﬁ{gUK

\/Newlv Redesigneg

ONLY INTHE OKLAHOMAN, OKG'S
BIGGEST REAL ESTATE AUDIENGE.

OKLAHOMAN READERS ARE”

+ 5% more likely 10 e in the market 10 puy or sell @ home inthe
next 12 months

. 99% more likely 10 own multiple homes than the local TV audience
. 99% more likely 10 invest inreal gstate compared 10 the local
TV audience
« 30% more likely 10 own ahome gompared to market averagé
« 12% higher income {han the marker average

v
. 5’}‘;?;?3 ﬁonn‘nuauslv With
ews, Feat
- ured(
5 l?él;earured Real Estate A;::t
rends and Informatign ’

S : To get
get your brand & listings in The Oklahoman of o1 the new HomesOK.com website foday. start,
Call 405.475.338 for more information. ort ca" 405 .475?'338
alk with
Ohe "
THE OKLAHOMAN MEDIA COMPANY THE o of our staff here tod
The Oklahoman | NewsOK.com | The Oklahoman Direct | BigWing I<LIAI_{OI\/LAIV MED ay.
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