
Introducing Nextdoor



Nextdoor is the private social network 
for the neighborhood
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There are social networks for many important parts of our lives
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Yet none of these focus on the part of our lives closest to home 
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Nextdoor leverages the original social network: our neighborhood
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“Social networks in a neighborhood 
lower crime, improve public health 
and raise test scores.

Robert Putnam, Harvard Professor and Author, Bowling Alone

“
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29% of Americans know only a few of 
their neighbors and 28% know none 
of their neighbors by name.

Pew Research Center, June 2010
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We already cover 84% of US households and continue to grow fast

Neighborhoods

165,929

US coverage

84%

States

50

Note: Neighborhood coverage ~84% for 165k launched neighborhoods against 195k estimated neighborhoods.



9

In fact, 90% of the neighborhoods in the top 25 cities use Nextdoor
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True local platform
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A product built from the ground-up to be a true platform for local

Verified Identity

Address verification, real name, 

content is not available publicly

Neighborhood boundaries

Discrete geographic boundaries, 

address determines access 

Local context

Utility rather than self-expression; 

community is the common focus
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Everything about the platform is grounded in real world utility
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Important local discussions happen every day on Nextdoor

Classifieds
32%

Recommendations
24%

Free Items
8%

Crime & Safety
10%

News & Info
10%

Lost & Found
9%

Events
7%



Community

• Neighbors

• Nearby neighbors

• City, Police, Fire

• Other city agencies

• Local businesses

• News partners

We have expanded the neighborhood conversation to include local 
agencies, businesses and news partners

14



Unique news opportunity
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Nextdoor helps your news organization engage the local community

Post localized 

news stories

• Hyper-targeted

• Automatically 
subscribed

• Replies and private 
messages

• Find out what main 
street America 
cares about

• Increase traffic with 
viewers 

Engage with local 

communities

• Post open ended 
questions or a poll

• Request tips, and 
join the discussion 
about posted 
stories

Source content for 

your stories
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• Survey your audience on a variety of topics from 

community issues such as homelessness or unexpected 

utility bills, to lighthearted topics such as local favorites

• Share with one, many, or all target area(s), which allows 

reporters to compare and contrast responses across the 

readership area

• Source engaging content for a monthly Nextdoor 

Community Insights column, or for additional color to add 

to a story. Editors can select a different beat to host the 

column each month.

Polls are an easy and effective way to source timely, local content
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News on Nextdoor is working for many local news organizations
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News organizations and members alike find this partnership valuable

“I want to commend you on joining 

with the Impact news services. As a 

community lead, I am excited that 

this information will be available 

to Cornerstone Community 

residents as part of their Nextdoor 

experience. It adds a new dimension 

to your services.”

— Nextdoor member, Anthony A., 

in Katy, TX

“Using Nextdoor to connect our news 

stories within specific communities 

has enriched and enhanced our 

readers’ comments and 

discussions. The readers are more 

focused on how the story affects their 

community—many times offering 

suggestions on how to make their 

neighborhood a better place.”

— Beth O’Malley, Reader 

Engagement Editor at the St. Louis 

Post-Dispatch

“Nextdoor really stands out from 

other social platforms because of 

the level of audience engagement. 

This has allowed us to further open 

up a two-way conversation with our 

audiences in a space where they are 

congregating every day, and for 

them to not only react to but 

contribute to our reporting by acting 

as sources or providing tips.”

— Holly Kernan, Vice President of 

KQED News



The San Diego Union-Tribune partnership overview

• Launch: January 2017

• Posting access: 1,500 neighborhoods in 

San Diego County via one, many, or all (31) 

target areas 

• Reach: nearly 500,000 verified residents

• Posts: 

- Have shared nearly 1,000 stories/posts 

with local communities

- The most engaging posts have received 

more than 500 comments and 300 thanks 

each
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The San Diego Union-Tribune
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310 thanks

65 thanks

49 replies 

thanks



The San Diego Union-Tribune
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Results by zip code

No

Yes

Split vote

749 votes 

thanks



The San Diego Union-Tribune
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Results by zip code

No

Yes

Split vote

454 votes 

thanks





Thank you


