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$1 MILLION INVESTMENT

The branded content project is designed to help
facilitate additional growth, engagement and success for

publishers of all shapes and sizes.
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Does Branded Content
WORK?

Is it worth the effort?




Didf you kuew?

86%

N
Branded content drives higher brand recall than
pre-roll ads @

Nielsen - 2016




Didf you kuew?

99%

Brand recall is 59% higher for branded content than
other digital ads

IPG Media Lab - 2016
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Nielsen - 2016
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The best T
doesn’t like marketing.
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- Tom Fishburne
Founder and CEO Marketoon Studios



THE BUSINESS OF STORYTELLING
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Creative Lab Skyline Tribune Publishing The Post and Courier

@McClatchy SCNG Studio 1847




Tell me a little about
your branded content
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VICE PRESIDENT
DIGITAL ADVERTISING
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Steeplechase
of
Charleston

The Post and Courier

FOUNDED 1803 @0 WINNER OF THHE PULITZER PRIZE

r prosested by
3 BAKER
MOTOR COMPANY

0:39

The Post and Conrier

@he Post and Courier

STEEPLECHASE
of CHARLESTON

presented by

MOTOR COMPANY
11.17.19

Qv

210 views - Liked by otherzoeller and haleyherenow

steeplechaseofcharlesto
Charleston App for the ra
Play and the Apple Store.

|
,
4 steeplechaseofcharleston
Charleston, South Carolina

STEEPLEGHASE
of CHARLESTON

Powerful Marketing Reach ; n 4 PR <.
N 8 mtheSteeplechase Famil
The Post and Courier
Social Media Influencers
Newsletters
Statewide Newspaper Ads Radio A.dS SEO

Business Partnerships Geofencing

Public Relations

Social Media : ', .
Video Ay

BUY event tickets

Content Marketing Contests & Giveaways

Events

The Post and Courier

S’I‘Iilil’l,li(ll 1ASE
of CHARLESTON

3 11.17.19
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Che Post and Courier

Restaurant e
Business 101 iy &=
Series

P()()IX\ DINING

The Lont ot dwassem ; o Tt s

Restaurant busmvss l()l

Watch excusive online video senies at postandoouriercom/food

The Post and Courier

Che Post and Courier

Presentsy

NOW

\ Tasting Exent l

featuring the area’s 1

How does food-and-bev business really work?
Charleston’s top restaurateurs explain it all.

in exelxnive video series about Aow 10 duild & ruceessful Cha i
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Restaurant Supply, Inc.
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FOOD&DINING

D1 W ety Sownin & 09

Restaurant business 101
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Watch exclusive online video senies at postandeouriercom/food
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@The Post and Courier

Winner of the Pulitzer Prize

For a New Restaurant, Success Begins With Buying the Right
Equipment

W

ost every restaurant needs one, but who knew that no two fryers are alike. “In a restaurant, Lhe most expensive piece of equipment besides
can be a fryer,” says Jeff Mair, who handles project consultation and sales for Berli Vith over 100 different
models of fryers available, the options are dizzying — some are better for chicken others better or dou:hn me even fill with grease
automatically and offer superior energy-saving characteristics. The choice is crucial, and can be overwhelmin

That's the kind of knowledge possessed by industry veterans like Jeff, a former chef who’s been with Berlin’s for two decades. But for new

restauranteurs or those just breaking into the business, the choice of equ ipment can be bewildering. That’s where Berlin’s comes in. Berlin’s

offers everything from complete custom design rvice spaces to tables and chairs, and n those choices can help set a
restaurant operator on the right path to success — or put them behind from the very beginning if not done correctly for the concept & budget.

“You can make it or break it, in a sense, if you spend too much money up front,” Mair says, “or if you don’t spend enough on the right pieces in
the beginning.”

(ASE STUPY
Restaurant Business 101 Series

DETAILS:

CUSTOM VIDEO
SPONSORED CONTENT ARTICLE

EMBEDDED DIGITAL ADS IN STORY
PRINT AD IN FOOD SECTION
EVENT SPONSORSHIP AT NOW OPEN

The Post and Courier

FOUNDED 1803 @ WINNER OF TIHHE PULITZER PRIZE



(Ast S TUPDY @he Post and Courier

FOUNDED 1803 ’ WINNER OF THE PULITZER PRIZE

Restaurant Business 101 Series

RESULTS

Hanna Raskin shared a link
© Admin - November 4

Apropos alc ttles recent post about the uncertainties of the local
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Restaurant Business
101 Series TacloTuey?

hottest new food! | Che Post and Courier

presents

The 9051 and Courier w
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Tomorrow! \ I.lsqlll, Exent
featuring the area's
hottest new restaurants.

Thursday, December 5,2019
5:30-7:30 p.m.

Meeting Street Eats

445 Meeting Street

Tickets: $25
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Tha Post and Courier's food section is
giving avid eaters first crack at experiencing
Charleston’s newast dining destinations.

Tha area's most hotly-anticipated rastaurants,
Including many still on the cusp of opening,
on December 5 will provide preview samplas
of their menus in a taste-around format

at Meeting Street Eats.

s BERLIN'S e

Restaucant Supply, ¢
_—

For tickets go to: PostandCourier.com/Now-0Open
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Chicago Tribune
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FOR EVERY CHILD —
IF RIET NF A CHILNHOOD

4

-

Imagine one of your
elementary school
classrooms. How is
the classroom
arranged?

I

UNICEF believes that every child deserves the very best gift that this season can

FOR EVERY CHILD —
HE GIFT OF A CHILDHOOD

offer—a childhood. Read a story a day all month long about the actions and
risks that UNICEF takes around the world to make that gift a reality.

\% o




20¢ A WEEK FOR 20 WEEKS

= secTions Q. seArcH Chicago Tribune SHE Chdara %) Lo IN

Leam more

()

GI unicef
\ () |

*

RECORDED WITH . =
SCREENCAST (@ ) MATIC = lall= e I 1 i B L L
e B B . ! 11 — u]'- [l | | = B i 11 1| __ 11 —r| 1

1 -"'_-'.I
w o

._--I_J

FOR EVERY CHILD —




BOSS MOM
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SKYLINE
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Jenn Tanaka is a Southern California na

I'd be...

BOSS MOM: Selina Cohen

DANIELLE FLORES

PARENTING LIFESTYLE WELLNESS

8 POSTS

Uy

(L LN

ialplace in my heart, and

CONFIDENCE IS NOT:
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Copy link

‘ FIT MOM - Meredith Pardo

L\

Three easy steps lo your
best skin ever!

Saving money with consignme!

§ F— SOCIAL LINKS
shopping! —_—

Valentine’s Day Chocolate
Almond Bark for The
Kids and Their
Classmates (KETO
Friendly) @ 9

Easy Autumn Dinner

Boss Mom goes Fit Mom &

=

Drugstore vs.
Department Store

Fitness is something that everyone can benefit from and we all know that, but most people -
struggle with finding time for it. Well, Meredith won't take that, this mom takes on her career Ocean Institute: Holiday
while still finding time to work on her fitness and her daughters are her witness! (Don't mind my Lights Viewing Party
Fergalicious pun.) Meredith finds ways to include her daughters and even her husband in her -

work out routine.

DANIELLE FLORES

Being able to use one of her passions to educate her children is so inspiring and makes me think
that all of us moms can learn from her.

Adventures, Support System, BOSS MOM
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you do
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Content builds sh
Relationships are built on trust.

Trust drives

- Andrew Davis
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WHAT THE
HECK IS
BRANDED
CONTENT?




