
Email Marketing: Are 
you leaving money on 

the table?



Discussion Points:
• Get To Know Site Impact
• Why Email Marketing?
• Private Label Email Marketing
• Proprietary Data & Technology Platforms
• Growth Training & Incentive Programs
• Case Studies & Testimonials 
• Q & A



GET TO KNOW 
SITE IMPACT
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Get To Know Site Impact
Site Impact is a data and technology company, 
specializing in Private Label Email Marketing 
strategies. We are a rapidly growing, diverse and 
dedicated group of nearly 85 community 
involved professionals with offices located in 
Coconut Creek and Orlando, Florida and Kansas 
City, Kansas.

Since 2010, our goal is to provide one simple 
Email Marketing solution for advertisers & 
clients to acquire new customers and retain 
them.



What We Do
Site Impact offers a variety of digital marketing products and services. We 
help you achieve marketing success through our strategic partnerships, in-
house technology and platforms and unmatched level of customer service. 
There is no talent/technology methods quite like ours in this industry. 

SERVICES
• Strategy
• Email Marketing
• Digital Marketing Enhancements
• Bot Detection
• Sales Training
• API Integration
• Private Labeling 

PRODUCTS
• Email Data and Deployments
• Direct Mailing Lists
• Display Banner Retargeting
• Creative Services
• Matchback Reporting
• In-house Technology
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What  Industries We Serve

• Education
• Banking / Credit Unions
• Healthcare
• Home Improvement
• Arts / Entertainment
• Holiday marketing
• Grocery / Supermarkets
• Health / Fitness Clubs
• Health and Beauty
• Technology
• CPGs
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Email Marketing is beneficial to a multitude of industries and niches. 

• Automotive
• News / Media
• Real Estate / Home Builders
• Travel
• Hospitality
• Tourism
• Casinos
• Cruise Lines
• Restaurants
• QSRs, FCRs
• Retail



WHY EMAIL MARKETING?
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The Solution:
• Struggling to keep up with new 

technologies
• No longer just Print Newspaper, 

TV/Radio and Yellow Pages
• Now Digital, Social Media, Mobile 

Marketing, OTT etc.

• Demanding more knowledgeable and 
skilled sales reps

• Looking for sales reps that they can 
trust that will bring them innovative 
solutions to make their lives easier

• Email Marketing is:
• Cost Efficient
• Targeted
• Measurable/Trackable
• Interactive & Versatile
• The Most “Businessy” Medium
• Made Up of a High Volume of 

Users

The Challenge:

For Clients:



FIND . GET . KEEP CUSTOMERS

Why Use Email Marketing



Source: Borrell Associates, April-July 2018 

2018 Borrell Survey Summary

Local Email 
Marketing 

Ad Spend in 
2018 was 

$64B



PRIVATE LABEL
EMAIL MARKETING
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Private Label Email Marketing
Our unique formula of house-built technology and  Private Label Email Marketing is 
ideal for publishers & newspaper groups

Create a customizable, targeted and trackable solution to increase advertiser’s 
revenue and enhance a publisher’s capabilities.
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Site Impact is aligned with various 
National & Regional Media Associations:
• Borrell Associates, Inc. 
• City & Regional Magazine Association 
• Florida Press Association
• Inland Press Association
• Local Media Association
• Parent Media Association
• Pennsylvania NewsMedia Association
• Southern Newspaper & Publishing Association
• Texas Press Association
• Virginia Press Association
• National Newspaper Association



Who are Our Clients
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Site Impact’s Private Label Email Marketing has been powering major media & publishing 
companies for more than 10 years.



• Dedicated Account Managers provide 
robust & ongoing training for your sales 
teams

• An entire digital Production Department at 
your fingertips working around the clock to 
ensure campaign’s deliverability

• Access to one of the largest and most 
‘hygienic’ databases in the industry

• Easy to use in-house technology with 
custom API’s & integrations

• Same day campaign turnaround times

• Real-Time results & reporting
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Features & Benefits of Private Label Email Marketing



PROPRIETARY
DATA & TECHNOLOGY
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FIND . GET . KEEP CUSTOMERS

The Largest Database

Our database is the most 
comprehensive in the marketplace 

today. 

It contains 145 million opt-in and 
double-opt-in email records and 

more than 750 different filters and 
selects.

All our emails have matching postal 
records.
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Data: Selects & Filters
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Data: Selects & Filters



Technology: Counts System

Gain access to our easy to use database 
comprised of 140+ million opt-in records 
with 750+ lifestyle and interest selects. 

Create your target audience with segments 
including: age, gender, geo, household 
income, levels of interest and much more! 
See your desired count populate in real-
time which can be archived and saved for 
future use.
• Edit your search criteria 

on the fly

• Easy to navigate

• Access instant counts 
and save time



Technology: Order Management System

Easily & efficiently upload, review, and 
approve your campaigns in our Order 
Management System. 

Here your orders can be created, 
processed and approved – all in the 
SAME DAY!
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• Place campaign orders at your 
leisure

• Easy to use

• Review current and past 
campaigns for research & analysis 
purposes

• Same day turnaround times 



Technology: Real-Time Tracking Platform

This platform provides immediate access 
to open and click-through rates, as well as 
informative reporting including:

• Full access to campaign reports from 
any device

• Clicks by device and browser
• A visual heat map to view your 

strongest and weakest performing links 
within your email creative

• Up to the minute tracking
• Transparency for your clients
• Draw conclusions and optimize 

campaigns based on performance
• Easily export performance reports



CASE STUDY

21



Case Study  

Independent Newsmedia is a group of 24 community 
papers and were collecting their own email addresses 
but needed to increase their NEW email reach. 



Case Study | Independent Newsmedia
Advertiser - Italian Food Market



Case Study | Independent Newsmedia
IDEAL AUDIENCE REQUESTED FOR ADVERTISER 

Selects picked: 
• Specific (geo) ZIP and a 15-mile radius selected
• Selected “Specialty Foods and Cooking” with these sub-selects chosen:

• Cooking
• Cooking (Generally)
• Healthy Cooking

• Food and Wine Enthusiasts 
• Food Enthusiasts & Foodies
• Wine Enthusiasts



COUNTS SYSTEM



Case Study | Independent Newsmedia
CAMPAIGN CREATIVE:



ORDER MANAGEMENT SYSTEM



White Labeled Tracking Reports
CAMPAIGN REPORTING EXAMPLE:



White Labeled Tracking Reports
CAMPAIGN REPORTING EXAMPLE:



Case Study | Independent Newsmedia

RESULTS: Tracked for them in our Real-Time Tracking 
Dashboard. 

Increased email reach, increased open 
rates and click-through rates and had a 
much wider brand awareness with 
increased exposure to a new audience.



TRAINING & INCENTIVE 
PROGRAMS
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Partnership:

Site Impact believes in the beneficial partnership 
between Clients and is committed to investing in:

• Display Newsletter Program (DNL) – Publications 
have the opportunity to offer their advertisers a 
fresh option to maximize on a newsletter’s revenue 
potential. 

• Ongoing Training Programs— via online meetings 
& webinars, keeping your members equipped with 
the necessary knowledge to sell with confidence. 

• Special Member Incentive Programs — to help 
members engage their teams and maximize email 
business to ultimately increase their revenue 
dollars. 
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Training: Exclusively Available to Members

• Proposal 1: In-Market Training

• Proposal 2: Email Marketing 101

We understand the struggles 
involved in rolling out new 
products and keeping 
everyone up to date on the 
latest tips, tricks, and 
features. 

That is why we offer an array 
of training solutions! Let us 
help your members be 
equipped with the right 
knowledge to help them sell 
with confidence.
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• This program will allow the Site Impact team to meet Clients in person to 
train sales team on our email marketing solutions.

• The topics we will cover at each in-person meeting will include:

o Intro to Email Marketing and its applications today
o Data overview / understanding how the product works
o Targeting capabilities and case studies
o Commonly asked questions about email marketing

This program is 
designed to rollout 
serves through an 
in-person training.

In-Market Training
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Email Marketing 101 Web Training

This program will be 
an hour long 
webinar on Email 
Marketing. It will 
cover all of the 
basics of email 
marketing and 
effective selling 
strategies. 
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Site Impact understands that the sales team with the best products and 
training tools WIN in today's ever-changing media sales world. 

• This training program equips sellers and team leaders with a competitive 
edge in today’s complex media sales landscape. 

• The topics we will cover at each web training will include:

o Intro to Email Marketing and its applications today
o Data overview / understanding how the systems works
o Service offerings and case studies
o FAQs about email marketing



Steps to Establishing 
Contests/ Incentives

We will work collaboratively with Clients to identify any markets that would benefit from 
an Email Sales Contest or Incentive. Some ideas for incentives include:

Idea 1: We will provide a large flat-screen TV for each location. The TV can be displayed in 
the middle of the sales floor to excite and engage the sales team. The rep at each location 
who sells the most Email within a 2 month period gets to keep the TV.

Idea 2: We will hold a 3-month long Email sales contest. At the end of the 3 months, the 
top sales rep at each of the 20 markets will receive a gift card. The sales rep who sold the 
most Email between all 20 markets will receive a cruise vacation to the Bahamas.  

Idea 3: We will offer gift cards/TVs/electronics as incentives for Email Sales Contests. The 
length of time can be determined for each market involved.

Sales Contests & Incentive Program



We Look Forward To Growing With You!
Site Impact believes strongly in the relationship between Clients and their Sales Teams, 
we will support sales contests!

37



Special Offer
for Mega-Conference Attendees

Free 50,000 Emails Test Campaign



Brandon Rosen
Chief Executive Officer

P: 954-982-7900 x303
C: 561-685-8991
E: brandon@siteimpact.com
W: www.siteimpact.com

6119 Lyons Road 
Coconut Creek, FL 33073

We look forward to helping 
your members grow their 
email business!



DNL
- Trusted Voice
- Branded Content 
- Distribution

The Display Newsletter 
Program (DNL) allows 
you to maximize your 
newsletter real estate.
Add your weekly 
content, mixed with 
advertisers’ banners to 
reach new audiences 
and drive traffic!
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CREATIVE EXAMPLE:
Here is an example of how you 

can capitalize on the DNL 
Program. Using the template 

provided, you can set the 
prices for each ad—simply plug 

in the ads and content and 
your newsletter is ready to go!

Example of a real 
ad designed and 
deployed using this 
template.

You set the 
price for each 
ad!
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DNL



Below is an example of a weekly model currently using the Display Newsletter program in just ONE of the top 
DMAs. This market has been using the DNL program for over 3 years.

Display Newsletter Model

Newsletter Distribution # of Advertisers Cost Per Adv. Cost Per Week Rev Per Week Profit
Real Estate 170,000       4 $1,000.00 $1,700.00 $4,000.00 57.50%
Automotive 400,000       4 $1,500.00 $2,200.00 $6,000.00 63.33%
Recruitment 100,000       4 $500.00 $1,000.00 $2,000.00 50.00%

Medical 68,000         4 $500.00 $680.00 $2,000.00 66.00%
Business & Financial 400,000       4 $1,000.00 $2,200.00 $4,000.00 45.00%

Sports 120,000       4 $1,000.00 $1,200.00 $4,000.00 70.00%
Travel 140,000       4 $1,000.00 $1,400.00 $4,000.00 65.00%

Totals Per Week 1,398,000    $10,380.00 $26,000.00 56.37%

Totals Per Year 72,696,000 $539,760.00 $1,352,000.00
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DNL


Sheet1

		Newsletter		Distribution		# of Advertisers		Cost Per Adv.		Cost Per Week		Rev Per Week		Profit

		Real Estate		170,000		4		$1,000.00		$1,700.00		$4,000.00		57.50%

		Automotive		400,000		4		$1,500.00		$2,200.00		$6,000.00		63.33%

		Recruitment		100,000		4		$500.00		$1,000.00		$2,000.00		50.00%

		Medical		68,000		4		$500.00		$680.00		$2,000.00		66.00%

		Business & Financial		400,000		4		$1,000.00		$2,200.00		$4,000.00		45.00%

		Sports		120,000		4		$1,000.00		$1,200.00		$4,000.00		70.00%

		Travel		140,000		4		$1,000.00		$1,400.00		$4,000.00		65.00%

		Totals Per Week		1,398,000						$10,380.00		$26,000.00		56.37%



		Totals Per Year		72,696,000						$539,760.00		$1,352,000.00
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