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Publishers of St. Louis Magazine, Design STL, St. 
Louis Family, and stlmag.com, we create local, 
in-depth content across multiple platforms, 
along with producing popular events 
year-round. SLM Media connects St. 
Louisans with the city where they play, 
work, and live. 
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(That’s St. Louis native Jayson Tatum  
before joining the Boston Celtics.)
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What’s truly “niche” for local media?



“There was really just one marketing lever that worked, 
and that was innovation.” —Dwight Riskey, Ph.D., former VP of 

marketing research and new business development at Frito-Lay



BioPharma Dive
CIO Dive

Construction Dive
Education Dive

Food Dive
Grocery Dive

HR Dive
Healthcare Dive
Marketing Dive
MedTech Dive

Restaurant Dive
Retail Dive

Smart Cities Dive
Supply Chain Dive

Utility Dive
Waste Dive







“There was really just one marketing lever that worked, 
and that was innovation.” —Dwight Riskey, Ph.D., former VP of 

marketing research and new business development at Frito-Lay



Decline in Digital Display Advertising
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