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“To be trusted voices of light and 
truth, reaching hundreds of 

millions of people worldwide.”
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#1 TV news site
in the U.S.

total

271M total
page views

28.7M total unique
page views

113M social follows

17.3M video views
illustrated
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Determined to be a part of the 
industry wide transformation 

solution.

“DDM has the people, the passion 
and the purpose to lead the way”  

- Chris Lee, President



World-wide partnerships



Digital business model still looks a lot like the 
legacy print business model…

50% Content

50% Advertising
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…only smaller…

75% Content

25% Advertising

@rtstephens267



…and with mobile, even smaller

90% Content

10% Advertising

…and less valuable



Desktop Display

100 million page views

4 ad units per page

$5 CPM

$20 x 100,000

$2,000,000

Mobile: An order of magnitude problem

Mobile Display

100 million page views

1 ad unit per page

$2 CPM

$2 x 100,000

$200,000



…and the problem is bigger than you think
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Posted by Deseret News

Over 1.5 million page views



But things are getting more 
complicated, still…

40+ million users



Mobile-ready, non display revenue
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DDM non display revenue sources

• Marketplace Listings

• Cars, Jobs, Homes
• Services Directory

• eCommerce
• Deals, Coupons and Shops
• Travel Bookings
• Premium Services / Consumer paid

• Social Promotion
• Events and Experiences
• Syndication and licensing
• Native Advertising
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WHAT IT IS NOT!
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WHAT IT IS
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Mixed with editorial, matches form, clearly 

labeled and behaves like editorial

@travis_miller1 | #mobileready

WHAT IT IS



How do we take native to the next 
level?

1. Tell better stories in 

creative ways
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2. Focus on the audience

3. Think mobile



Joan Didion famously said, “We tell ourselves 
stories in order to live.” 

From the 20,000 year old cave paintings, to the 
bedtime stories we hear as children, and hope to 
one day tell our own kids, storytelling is a part of 

the human fabric.

1. Tell stories
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Creative Mindset

Creative Rhythm

@c_lauramontoya       @kladown23         @ChrisJonesDigi



Infographics
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Infographics
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New Media



MemesThe Ten Today: Sabbath Day



Illustrated video



Every day angels Memes



Every day angels Illustrated Video



13-year-old waiting 
for heart transplant Graphics
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Videos (Pre-canned) 
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"In this rapid technological change, it’s oohs and aahs of a good 
story that matter most. We forget numbers, but we never forget 

how something makes us feel.”

- Peter Guber, former CEO of Sony Pictures.

2. Focus on the audience
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@Jakeberry8 | #mobileready

AWESOME 

CONTENT
NOT Awesome



Entertaining and informative
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3.Think mobile
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@Jakeberry8 | #mobileready

AWESOME 

CONTENT



Native performance

Top performing content on site:              23% higher (pv’s) than editorial

Average time spent engaging with the content:                                 2:11

Average social shares per article:                                                       248

Display ad performance:                             3x better CTR than ROS ads

In-story text link performance:                            10x better than editorial
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Don’t get left behind
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solutions.deseretdigital.com | #mobileready



Brands need new 
paths to people

People need 
trusted, compelling 
content, products 

and services

Media needs to 
connect 

people with 
real insight and 
solutions that 

improve their 

lives
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cubs
Build a better team, tell a more compelling story, no excuses.

+  =



1. Tell stories with your native
advertising campaigns and tell them in 
creative and evolving ways.

2. Focus on the audience. Create 
entertaining, educational and enlightening 
content.

3. Go to where your audience is, on a 
mobile phone!

Remember: 



Native Advertising

BrandForge
BrandForge.com

http://brandforge.com
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Native advertising. 

Proven results.

Strategic content production 

for native advertising1

2
Proven training, tools and 

collateral to help you launch 

and scale your native 

advertising product



Confidential

Your staff 

submits a 

content 

request via the 

BrandForge 

platform

Your BrandForge 

content strategist 

helps shape story 

idea and strategy. 

The strategist 

works with our 

team of writers to 

produce content

*We deliver 

engaging, 

powerful 

sponsored 

content for your 

audience

*Standard workflow process takes 7 calendar days.

How BrandForge 

works
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New to native?

Native 

Advertising: 

Best Practices

Pricing & 

Packaging

Sales & Go-

To Market 

Strategies

Don’t stress. We have the proven

training, tools and collateral you need to 

launch and scale your product.
BrandForge Kickstarter 

Package:
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New to native?

Monthly: 

Webinars, 

Newsletters and 

other resources

Don’t stress. We have the proven

training, tools and collateral you need to 

launch and scale your product.

Dedicated 

Content 

Strategist





Events
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Why Publisher events?



3 reasons publishers are uniquely 
positioned for successful events

















• Focus on award style events

• Monetize through sponsorships and corporate tables

• Events propels ads into magazine and websites

• Part of corporate ecosystem

• 10 per year – $50,000 each

• 50% margin on each event



@rtstephens267


