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INNoVATIoN



It starts with an Idea!



People are visual and they need to touch and feel a 
concept to understand it.  When we launch our markets 
we create detailed prototypes with spec ads laid out  
in them so prospective advertisers can visualize the 
consumer interacting with the product in the market.  

P

When Florida Weekly was conceived in early 2007  
we started with a basic formula.  

If you get the readers... you get the advertisers.
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Arts GuideAll the shows you need to 
know about. C1 

Lounging ladyThe true story of how the 
Recamier got its name. A34 

Planning for growthStraight talk about the future 
of development. B1 

ArtFest
And other society snapshots 
around town. C35-40 

This much is certain about the Civil 

War Battle of Fort Myers: It was fought 

on Feb. 20, 1865, 150 years ago this month.

After that, though, there is some uncer-

tainty, even “folklore,” as Florida Gulf 

Coast University senior professor of his-

tory Irvin Winsboro put it.
He set out to separate folklore from fact 

and researched the battle in the national 

archives. He dug through military records 

seeking facts.It was a one-day battle featuring black 

Union troops against Confederates and 

their sympathizers. Wikipedia lists one 

fatality. Professor Winsboro’s research 

uncovered three fatalities, all black sol-

diers.
“A lot of it has to do with false informa-

tion that has been passed on generation to 

generation for whatever reasons,” Profes-

sor Winsboro said, sitting in his fourth-

floor office in the FGCU library. “Family 

THE U.S. SENATE AGREED ON JAN. 21 that 

“climate change is real and not a hoax. 

It’s the senate’s first admission of the 

fact, after Democrats forced the issue 

by adding the language to the Keystone 

Pipeline XL bill. It passed 98-1.

Black Union troops defended Fort Myers from Confederate attack

BY GLENNN MILLERFlorida Weekly Correspondent

BY EVAN WILLIAMSewilliams@fl oridaweekly.com
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■ Number of days per year with temperatures above 95 degrees 
a typical 
Floridian 
experienced in the past 30 years. 

■ Estimated minimum number of 95-plus days per year by 2050.

■ Estimated minimum amount of feet the sea level could rise by 2100 according to National Climate 
Assessment

SEE ATTACK, A10 

SEE CLIMATE, A8 

 “I always say the bay and the 
ocean is not Republican or Democrat, liberal or 

conservative ... It doesn’t care how we debate it, it’s happening.”
— Philip Levine, Miami Beach mayor

“The only thing that’s effecting us is that it’s 
so beautiful down here in Naples, Fla. ... It’s hard to have that 

concern 
here just 
because it’s so perfect.”
— David Frye, president of Downing-Frye Realty

change

Come and exper ience Re-v ive at  F lor ida Leather  Gal lery  

f lor ida leathergal lery .com

11016 SOUTH CLEVELAND AVE. ,  FORT MYERS AND 28701 SOUTH TAMIAMI  TRAIL ,  BONITA SPRINGS 

OTHER LOCATIONS IN BRANDON, TAMPA,  CLEARWATER AND SARASOTA

AT FLORIDA LEATHER GALLERY YOU WILL LOVE DOING NOTHING.

Launching Natuzzi Re-vive, the world’s first performance recliner. 

A chair that is almost human, mimicking your every movement. 

Flexing as you change position, supporting your body 

and mind in a fluid dynamic form. Recline, Relax. Love Doing Nothing.

NATUZZIREVIVE.COM

F R E E  P L A S T I C S U R G E R Y  S E M I N A R

TUESDAY, MARCH 3 from 5:30 to 7:00

ROBERT G. CHAMI, MD, FACS
Board Certified Plastic Surgeon

NORTH NAPLES1015 Crosspointe Drive
20-30 min presentation 
followed by Question & Answer. 
Guests can enjoy refreshments, 
discounts and giveaways.

BODY

Attendance is complimentary, 
but RSVP is required. RESERVE YOUR SPOT:   239-313-2553RiverchaseDermatology.com

CONTOURING

F R E E  P L A S T I C S U R G E R Y  S E M I N A R

THURSDAY, FEBRUARY 26 
from 5:30 to 7:00

W.G. ESHBAUGH, JR., MD, FACS
Board Certified Plastic Surgeon

DOWNTOWN NAPLES261 9th Street South
20-30 min presentation 
followed by Question & Answer. 
Guests can enjoy refreshments, 
discounts and giveaways.

ABOUT

Attendance is complimentary, 
but RSVP is required. RESERVE YOUR SPOT:   239-313-2553RiverchaseDermatology.com
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Most often newspapers focus on content 
and circulation often forgetting design.



•	Rigorous	“sales	academy”	for	all	new	associates	

•	Online	certification	courses	on	effective	ad	copy	writing	and	design	

•	In-depth	needs	analysis	consultative	sales	program

•	Quality improvement program for special news and advertising sections 

•	Unique	special	sections	with	themes	such	as	healthy	living,	restaurant	dining,	 
 spring training, etc

•	Added	new	products	for	2016	

•	Been	awarded	best	weekly	newspaper	in	Florida	for	many	years	

•	Compete directly with the largest daily newspapers in the state for best content 

•	News	staff	and	page	designers	worked	tirelessly	to	create	more	engaging	and	 
 informative stories to connect with our more than 200,000 readers 

•	The society of Professional Journalists named Florida Weekly’s  
 Athena Ponushis Florida Journalist of Year.

LUXE LIVINGN A P L E S  F L O R I D A  W E E K L Y

THE NAPLES LUXURY HOME REDEFINED

FEBRUARY 2015

Shop Talk
Big things

at Little Palm

Design Group.

14 

Design Society
Seen at design-

savvy to-dos 

around town. 

8, 11, 18-19 

Designer Q&A
Peggy Oberlin 

makes it easy 

to go green. 

3 

Partners in perfection

The art of teamwork is the foundation

of building a luxury home

Pages 12-13
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INSIDE:DINING. OUTDOORS. CULTURE. EVENTS. GOLF.

2015 VISITORS GUIDE TO LEE, COLLIER AND CHARLOTTE COUNTIES

LEE COUNTY EDITION

FALL 2014
FLORIDA WEEKLY’S 

RESTAURANT GUIDEby Gina Birch

FEATURING THE AREA’S FINEST DINING

 INCLUDING MENU SAMPLES 

AND LOCATOR MAP

Stone Crab Season is Here!

www.FloridaWeekly.com/Flavor

R

On	going	quality	improvement	programs	
are part of our dNA



•	More	than	60	full-	and	part-time	employees

•	Work	from	home	where	employees	care	for	young	children	 
 or aging parents. 

•	Generous	benefits	package	that	includes	health	and	life	 
 insurance, a generous leave policy, vacation, sick leave and  
	 other	benefits

•	Employees	work	with	the	latest	technology

•	Encouraged	to	be	innovative

M

Florida Weekly constantly initiates the creation  
of a better work environment for our employees



•	Technological	leader	in	the	media	arena	in	Southwest	Florida

•	Continue	to	engage	with	readers

•	Smartphone	and	tablet	apps	are	available	on	all	platforms.

•	Florida Weekly continues to engage with readers by giving them breaking  
 news items, photos of our community in action and contests to entertain  
 and enrich.

•	Constantly	updating	computer	design,	pagination,	editing,	and	sales	and	 
 marketing systems. 

•	Connected	electronically	through	a	series	of	land-based	and	cloud-based	 
 servers. 

•	Editorial	meetings	are	held	via	video-chat.	

•	Sales	staff	uses	iPads	to	demonstrate	how	Florida Weekly’s various  
 electronic platforms work as well as play promotional videos or show  
 new products. 

•	Deployment	of	new	digital	audience	extension	products.

T

We use technology every day 
to improve our business



•	Committed	to	giving	back	to	the	community	

•	All	of	the	owners	are	local	residents	

•	We	value	our	community	and	understand	that	our	success	 
 is as much the community’s success.

•	Last	year	Florida Weekly employees participated in  
 numerous community events

•	Our	photographers	are	at	major	and	minor	events	in	 
 southwest Florida

•	Our	reporters	and	editors	speak	to	local	groups	on	politics,	 
 the environment, general news, the arts and many other  
 topics. 

•	We	moderated	events	and	tutored	children	on	journalism.

•	Florida Weekly made	a	Major	Gift	to	Golisano	Children’s	Hospital	and	provided	cash	sponsorships	 
	 to,	among	others,	the	American	Cancer	Society,	the	Soup	Kitchen	Benefit,	Cattle	Barron’s	Ball,	Pace	 
 Center for girls, Florida Repertory Theatre and many other local charities.

•	In	2016,	Florida Weekly	sponsored	more	than	100	events	with	442	display	ads	

C

We distinguish ourselves 
in our communities we serve



•	Touched	by	Florida Weekly’s brand through  
	 2,692	news	racks	or	stands	all	over	the	 
 community

•	If	you’ve	been	to	any	event	in	our	markets	in	 
 the past year, you’ve probably run into a Florida  
 Weekly photographer, had your picture taken in  
 front of a Florida Weekly backdrop, or ran into  

 Paperboy, Florida Weekly’s	8-foot	mascot.

•	Florida Weekly commercials 

•	Florida Weekly Presentation editor eric Raddatz is a regular on  
	 the	Thursday	11	a.m.	newscast,	also	on	NBC-2.		

•	Nearly	85,000	people	liked	us	on	facebook	

•	More	than	75,000	people	have	downloaded	our	tablet	app	

T

We distinguish ourselves 
through marketing



Punta Gorda
Englewood

North Port

Port Charlotte

Fort Myers

Cape Coral

Naples

Bonita 
Springs

Estero

Palm Beach 
Gardens

West
Palm 
Beach 

Jupiter

Space
Coast

Juno Beach

Jupiter Island

North Palm Beach
Singer Island

•	In	late	2013,	Florida Weekly added a newspaper  
	 to	cover	West	Palm	Beach	and	Palm	Beach	Island.	

•	In	2016,	Florida Weekly introduced two new  
	 products	with	Key	West	and	a	joint	venture	 
	 partnership	in	Babcock	Ranch.

•	Florida Weekly	is	remodeling	its	office	to	add	about	 
	 1,000	square	feet	of	office	space	to	accommodate	 
 an increasing workforce.

•	Since	the	company’s	inception	in	2007,	it	has	 
	 added	eight	new	newspapers	in	five	Florida	 
	 counties,	increased	employment	six-fold	and	return	 
 more than $22 million to the community in the  
 form of employee wages.

I

We are built for growth 
with	continued	planned	expansion



•	Florida Weekly partners with a variety venues

•	Partnered	with	Lee	County	government	

•	We	run	editorial	and	advertising	in	our	other	markets	for	 
	 our	Lee	County	advertising	partners	in	the	symphony,	theater,	 
 arts, business and real estate.

F
Nov. 1 - 3, 2013

www.CalusaBluewayPaddlingFestival.com

PARTNERING WITH

www.crowclinic.org

BUSINESS & REAL ESTATE
F O R T  M Y E R S  F L O R I D A  W E E K L Y

A GUIDE TO THE LOCAL BUSINESS & REAL ESTATE INDUSTRIES

B
SECTIONWEEK OF FEBRUARY 11-17, 2015

INSIDE

River Hall
Two builders defining East Fort Myers community. B9 

Motley Fool
Advice from the experts. B6 

Women in Business
Networking around town. B7-8 

Those who brush their teeth each morning, work in the same office or play on the same golf course each day and sleep in the same bed each eve-ning are sometimes unable to recog-nize the most salient fact of life on the southwest coast of Florida: Everything around them is changing, and much more rapidly than in almost anywhere else in the United States.The reason is so obvious that it’s 

sometimes invisible: The region is sunny, warm and beached. Millions of people with money, therefore — both baby boomers and their children, the so-called millennials — want to move here. And will.
That truth will become instantly apparent to the comfortably adjusted 

when they see Russ Weyer’s maps.  The maps show growth in the past, growth now and (this is the kicker) growth in less than 50 years, from Lake Okeechobee southward. The difference is astounding even to a casual observer.Mr. Weyer and his maps, along with others who have spent years think-ing about how these changes might go down, will appear in sobering but exciting person on the campus of FGCU beginning Friday, Feb. 20, at the first

Growing fast
ERIC RADDATZ / FLORIDA WEEKLY

Growth along high demand coastal areas like downtown Fort Myers will be the topic of a series of Urban Land Institute meetings. 

BY ROGER WILLIAMS
rwilliams@fl oridaweekly.com Upcoming meetings seek to find common ground on development issues

SEE GROWING, B4 

“The growth is coming ... But there are better alternatives to accommodating that growth if we plan for them.”—Tim Byel, the ULI chair of southwest Florida’s district council 

ALL ABOUT CLOSETSWe Create Function and Storage with Style.

Innovative Design. Impeccable Craftsmanship. Flawless Service.

Call for a Free Professional Design Consultation!

Joanne Buning 
 

Email: jbuning@allaboutclosets.com239.994.3866
WWW.ALLABOUTCLOSETS.COM

“All About Closets is all about innovative design, impeccable craftsmanship and flawless service. 
Our installations reflect your dreams and your personality, while dramatically enhancing your home. Let me find the perfect solution for you.”

2075 Periwinkle Way

PeriwinklePlace.com

Sanibel’s #1 Shopping Center

‘Jupiter 
Ascending’
“Matrix” 
creators’ latest 
effort. C15 

ARTS & ENTERTAINMENTA GUIDE TO THE GREATER FORT MYERS ARTS & ENTERTAINMENT SCENE

C
SECTIONWEEK OF FEBRUARY 11-17, 2015-

INSIDE

‘Shark Skin 
Suite’
A hilarious 
entry in the 
adventures of 
Serge Storms. 
C26 

Golden Fork Café
Tastes of home in central Fort Myers and more cuisine news. C43 

Lessons with pottery and love
Sometimes, making more is better. C2 
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F O R T  M Y E R S  A R T S
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BY ERIC RADDATZ
eraddatz@fl oridaweekly.com

SEE SUNDANCE, C4 

ERIC RADDATZ / FLORIDA WEEKLY
Sundance founder Robert Redford appears at a news conference at the start of the film festival.

 “All you need is love” (Beatles). “God is love” (Bible). “What is love?” (Night at the Roxbury).
Love. 
In human experience, an unsurpassed feeling.  A reality true and pure that we struggle to express in ways obvi-ous or subtle — but that we also show in destructive, weird and sometimes altogether perverted ways. Absurd as 

it seems, while love has not totally escaped us, we probably haven’t figured it out.
Sundance’s 2015 programming is giv-ing it a shot. 
The proliferation of films about love unveiled in the snow-capped mountains 

Scenes from Sundance: Of love and rape

CHANGES FUTURE FOR HIGH SCHOOL GRADUATES

FUTUREMAKERS COALITION

A  s p e c i a l  s u p p l e m e n t  p r o d u c e d  b y  t h e  S o u t h w e s t  F l o r i d a  C o m m u n i t y  F o u n d a t i o n  |  |  F A L L  2 0 1 4

I N S I D E : F u t u r e M a k e r s  P a r t i c i p a n t s  2 S c h o o l - b y - s c h o o l  F A F S A  C o m p l e t i o n  3  T h e  F i n a n c i a l  C h a l l e n g e  4  

 
our 

G I V I N G  M A T T E R S

IF NOT YOU, THEN WHO?  I WAS ASKED THIS recently about our work in the Southwest Florida region.
The SWFL Community Foundation, once strictly a granting organization, has evolved to that of a convener, leader and change maker.  And it’s working!  Last year we reviewed research of community needs and chose a challenge — and an opportunity.  We invited others in our community to explore this issue  with us and together we decided to do something about it — access to educa-tion or training after high school.  We created an initiative and named it Future-Makers which focused on graduating high school seniors in our five-county area, the future of our region. We invited partners in each county, including The Foundation for Lee Coun-ty Public Schools, Big Brother Big Sisters of Sun Coast (Charlotte County), Career Source (Hendry and Glades counties), and The Education Foundation of Col-lier County – Champions for Learning to work with us and together we designed and executed a program to increase the number of students accessing federal aid, Pell grants and scholarships.  And, we had a hunch — if we worked together, others would notice.  They did.Lumina Foundation, a national educa-tion foundation, invited us to be a long-term partner which will bring new fund-ing and expert resources to our commu-nity.  We invited others to help us shape the partnership — a diverse group of educators, business people, philanthro-pists, nonprofit and government leaders.  Lumina believes in our region and its future because we are working together. We are now launching a multi-year ini-tiative with Lumina and scores of region-al leaders, agencies and institutions that will focus on post-secondary access and attainment. But that’s not all.  Others saw what we were doing and wanted to part-ner as well. This year the Barbara Bush Foundation for Family Literacy invited us to develop a family literacy program and the Robert Rauschenberg Founda-tion tapped us to help them with their funding in Southwest Florida which will infuse more than $250,000 in new dollars into our region.  This is in addition to all the amazing work being done every sin-gle day by the nonprofits the Southwest Florida Community Foundation is fund-ing and working to support throughout the year, thanks to our generous donors.It works, when we work together… 

—OC

O W E N
S a r a h

President & CEO, Southwest Florida  Community Foundation

Better Together

SEE LUMINA, 2  

DURING THE PAST YEAR, THE WORK OF FutureMakers in the Southwest Florida region has gotten the attention of Lumi-na Foundation. An independent, private foundation with $770 million in endow-ment, Lumina is committed to increasing the proportion of Americans with high-quality degrees, certificates and other credentials to 60 percent by 2025.As the coordinator for regional 

participation, the Southwest Florida Community Foundation and its Future-Makers participants (who are recognized in this report) will benefit from Lumina’s collaborative approach that connects us to renowned national thought-leadership organizations and provides technical and planning assistance, data tools and flex-ible funding as we customize our attain-ment goals and plans.

The graduating class of 2014 is just getting settled into their first year out of high school, parents’ “college week-ends events” are over and transition has officially begun. A year ago, recent Southwest Florida high school gradu-ates Niannia, Christine and twins Fritz and Fritzlene thought they’d be stand-ing on the sidelines watching friends gleefully buying a bungee chair for the dorm room, attending sports events, and figuring out schedules for their big-gest life-changing milestone.But thanks to the regional Future-

Makers coalition, these newly minted grads have joined the ranks of the college class of 2018 or are attaining postsecondary technical training after securing financial aid and receiving college and career prep from caring mentors.
For Niannia, she’s spent the months since high school getting acclimated to college life at Florida State University. Others in her high school class are have furnished their dorm rooms, purchased course books and are immersed in the life of academia thanks to federal grants and 

financial aid that are making the dream of a postsecondary degree attainable for more local students.“We’re the first generation going to college and being successful,” said Frit-zlene, a smile broadening across her pretty face as she and twin brother Fritz talk about their next step after high school. “That makes my mom really, really proud.”
She’s attending Florida SouthWestern State College (formerly Edison); he’s traveling to Trinity College of Florida in Tampa. —OC

A REPORT TO THE COMMUNITY
_________________________________
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Florida

Students take their next big step

“Research shows a direct correlation between thriving cities and education beyond high 
school. Increased attainment delivers stronger local economies, greater individual  

earning power and better quality of life. Every community in America wants that, and 
we’ve designed this work to give civic leaders the tools they need to be successful.” —Jamie Merisotis President & CEO, Lumina Foundation
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Florida Weekly runs editorial stories about an array of happenings  
in	our	newspapers	in	Collier,	Charlotte,	Palm	Beach	and	Monroe	
counties for events such as 
	 •	 ArtFest	Fort	Myers,	 
	 •	 Florida	Repertory	Theatre 
	 •	 Barbara	B.	Mann	Performing	Arts	Hall,	 
	 •	 Calusa	Blueway	Paddling	Festival	 
	 •	 Spring	Training	for	the	Twins	and	Red	Sox	to	name	just	a	few
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WHAT TO DO, WHERE TO GO

Plant Sale - The Edison & Ford 

Winter Estates hosts The Edison Plant 

Festival from 9 a.m.-5 p.m. today and 

from 9 a.m.-4 p.m. Sunday. The sale 

features hundreds of plants from ven-

dors throughout Florida as well Edison 

Ford’s own varieties of historic flow-

ers, roses, bushes, trees, vegetables and 

herbs. Free admission; includes free 

tours of the propagating garden and 

Garden Shoppe. Discounted tickets for 

Edison Ford tours are available. 334-7419. 

5K Run - A Valentine’s Day Stoplight 

Run and Stoplight Party are set for 

2-7 p.m. at JetBlue Park. Participants 

wear the color of the stoplight that 

best associates with their relationship 

status: green = single; yellow = in the 

middle; red = taken. Events include 

live music, samples from six breweries, 

concessions and more. An official after 

party with a DJ is set for 8 p.m.-1 a.m. at 

House of Brewz in the Gulf Coast Town 

Center. Proceeds from the event benefit 

the American Heart Association. stop-

light5k.com or info@stoplight5k.com.
Relay Fundraiser - Dogs and dog 

owners can strut their stuff at the “Bark 

for Life” Dog Show at 10 a.m. at Grande 

Cay in Gulf Harbour. The event is spon-

sored by the Grande Cay Relay For Life 

team, and proceeds go to the American 

Cancer Society. The fun includes doggie 

contests, door prizes, food and refresh-

ments, a garage-sale type marketplace, a 

silent auction and a 50/50 drawing. 410-

5696, 481-8378 or 224-8473.Wood Art - The annual Woodcarv-

ing Exhibit runs from 10 a.m.-2 p.m. at 

Indian Creek Mobile Home Park, 17340 

San Carlos Blvd. View prize-winning 

carvings and works in progress. Sup-

plies and equipment are also available. 

Free admission. 482-6822.Art Event - The Pine Island Art Asso-

ciation holds its annual Art Show & Sale 

from 10 a.m.-4 p.m. today and Sunday at 

the Matlacha Community Building, 4577 

NW Pine Island Road.ACMA Concert - The Americana 

Community Music Association presents 

Jon Shain at 7 p.m., with local musicians 

David and Carlolyn Stanely opening, at All 

Faiths Unitarian Church, 2756 McGregor 

Blvd. Suggested donation: $15. RSVP to 691-

4069. Mr. Shain hosts a guitar workshop 

from 3-5 p.m. $25-$35. americanacma.org.
Cool Bikes - Cape Coral Bike Night 

runs from 5-10 p.m. on SE 47th Ter. 573-3123.

Great Art in the Park - Koreshan 

State Park hosts an art show from 10 

a.m. to 4 p.m. Free with park entry fee. 

992-0311 or floridastateparks.org.
They Do! - Couples looking to reaf-

firm their marriage vows can head to 

Lovers Key at 10 a.m. or 3 p.m. for 

a vow renewal ceremony hosted by 

Friends of Lovers Key. Registration 

includes a champagne toast, brunch or 

lunch, dancing, photos, a small gift and 

door prizes. $75 per couple. 463-4588 or 

friendsofloverskey.org.Backyard Blues - A Backyard Blues-

fest featuring Graham Wood Drout with 

Iko Iko & The Duffy Bishop Band runs 

from 2 p.m.-midnight at the Bucking-

ham Blues Bar. $10. No pets or cool-

ers. 5641 Buckingham Road. 693-7111 or 

buckinghambar.com.Produce & More - The GreenMar-

ket at the Alliance for the Arts is open 

from 9 a.m.-1 p.m. every Saturday at 

10091 McGregor Blvd. Today’s market 

includes a free Valentine’s Day work-

shop by GreenMarket manager Santiago 

De Choch on edible flowers. 939-2787 or 

artinlee.org. 

2.16

2.13

■ The legendary Diana Ross takes the stage at 7:30 p.m. at the Barbara B. Mann Performing Arts Hall.
— bbmannpah.com

2.17

■ Luke Bryan on the That’s My Kind of Night Tour with Randy Houser and Dustin Lynch. Germain Arena. — ticketmaster.com

#WILLKOMMEN IT

# IKKI IT

#EAT IT
■ Sunset Roll at Rock’N 
Sushi in Gateway.  Fresh 
lump crabmeat rather than imitation “krab.” The exterior of the roll is tiled alternately with thin slices of tuna and salmon, 

creamy bits of ripe avocado 
and a sprinkling of bright 
orange masago fish eggs. 

■  R&B legend and Grammy winner Aaron Neville plays Artis—Naples’ Hayes Hall at 8 p.m. — artisnaples.org

■  “Cabaret” at Laboratory Theatre. The 

sexy, provocative and tragic story of 1930s 

Berlin. 1634 Woodford Ave., Fort Myers.
— laboratorytheaterflorida.com

■ Works by Ikki and Polly Matsumoto on display at the Alliance for 
the Arts in Fort Myers. Opening reception set for 

5-7 p.m. Friday, Feb. 13. 
Artinlee.org.

— theatreconspiracy.org
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Red Sox FAQ
■ When are the games? There are 17 home games between Feb. 27 and March 29. The season opens Feb. 27 with a college doubleheader, the tradi-tional afternoon game against North-eastern University and evening game versus Boston College. Then Feb. 28 the Red Sox open the Grapefruit League season against cross-town rival the Minnesota Twins. 

■ Where do I get tickets, or rent a party suite? What about seating for people with disabilities? They may be purchased at Redsox.com, at the box offi ce at JetBlue Park, or by phone at 877-REDSOX9.  Party suites that hold 30 to 60 people are available for rent on a game-by-game basis.  Call 226-4700 for pricing information.   Fans who require ADA accessible seating may also call 877-REDSOX9. Hearing impaired fans may call the Red Sox TTY line at (617) 226-6644.

■ Prices? Ticket prices start at $5 for spots on the outfi eld berm and max out at $48 for a vantage point behind home plate. 

■ What’s the best time to get autographs? Workout days when the practice fi elds are open or before home games. 

■ What’s the procedure if a child gets lost? Come to the Fan Services booth behind home plate.

■ What do fans do if they have a medical emergency or need fi rst aid?  
Report to the First Aid room behind home plate or seek assistance from a Red Sox event staffer. 

■ How early can you get there before a game, say, for tailgate parties, and how long can you stay after?  
Tailgating is not permitted at JetBlue Park.  Gates open two hours prior to game time.

  
■ How do you deal with rude or obnoxious fans?  Look for a Sox event staffer or report the issue to the Fan Services booth behind home plate. 

■ How many employees will be required to run and maintain the stadium during spring training season and off-season? A seasonal staff (ticketing, customer service, stadium ops, security, operations) of local residents who work six to 12 months a year depending upon their position; and then a game-day staff (ushers, ticket takers, team store, customer service, security, tour guides, etc.) of a few hundred. Many are locals and some are from New England and other areas. 
 
■ Are there ATMs and where? Two located behind home plate. 

■ Is smoking allowed in the stadium? No. ■

Field #5
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Red Sox Reserved 
Parking
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Future Development Parcel

Future Development 
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Future Development 
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Development 

Parcel

Future 
Development 

Parcel

Red Sox Clubhouse

Directions to JetBlue Park
From I-75 North:-Take Exit 131: Daniels Parkway-Turn left onto Daniels Parkway-JetBlue Park will be 2 miles down the road on the left.

From I-75 South-Take Exit 131: Daniels Parkway-Turn right onto Daniels Parkway-JetBlue Park will be 2 miles down the road on the left.
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JETBLUE PARK IS A SMOKE-FREE FACILITY
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Schedule

Tickets

The Red Sox at JetBlue Park 
Date Time OpponentThur, Feb. 27 1:05 p.m. NU/BC DoubleheaderFri, Feb. 28 1:05 p.m. Minnesota TwinsSun, March 2 1:05 p.m. Baltimore OriolesTue, March 4 1:05 p.m. Tampa Bay RaysFri, March 7 1:05 p.m. Atlanta BravesSat, March 8 7:05 p.m. Baltimore OriolesMon, March 10 1:05 p.m. Tampa Bay RaysTue, March 11 1:05 p.m. Miami MarlinsSat, March 15 7:05 p.m. Philadelphia PhilliesMon, March 17 1:05 p.m. St. Louis CardinalsWed, March 19 7:05 p.m. Pittsburgh PiratesThu, March 20 7:05 p.m. New York YankeesSun, March 23 1:05 p.m. Tampa Bay RaysWed, March 26 1:05 p.m. Baltimore OriolesThu, March 27 7:05 p.m. Minnesota TwinsSat, March 29 1:05 p.m. Minnesota Twins

Fort Myers (Red Sox / Twins)

Pricing 
Home Plate Dugout Box   $48Green Monster  $37Home Plate Box  $34Field Box    $32Left Field & Right Field Box  $29Grandstand    $29Left Field & Right Field Grandstand  $27Green Monster Deck   $27Left Field Deck  $15Reserved Bleachers   $10Lawn   $5STANDING ROOM

Green Monster   $15Green Monster Deck  $15Right Field Picnic Area  $10Left Field Deck   $10
Tickets may be purchased at Redsox.com, at the box offi ce at JetBlue Park, or by phone at (877) REDSOX9.  Party suites that 
hold 30 to 60 people are available for rent on a game-by-game 
basis.  Call 226-4700 for pricing information.   Fans who require 
ADA accessible seating may also call (877) REDSOX9. Hearing 
impaired fans may call the Red Sox TTY line at (617) 226-6644.

We	bring	positive	exposure/important	
news topics to better serve our communities



•	Todays	ever	changing	competitive	media	 
 landscape for both print and digital, 

•	Constantly	looking	for	ways	to	innovate	 
 and be ahead of the consumer.  

•	Last	year,	executives	of	Florida Weekly  
	 will	release	a	pilot	test	project	called	 
 NewsByMe.  

•	NewsByMe	was	an	industry	first	news	 
	 service	designed	specifically	for	your	mobile	 
 device, not a printing press.  

•	Stories	will	be	concise,	just	the	facts	and	 
 include images and video. 

•	Project	has	opportunities	to	evolve	into 
 new things

T

We try harder



•	Display	Banners	with	Retargeting

•	Video/Audio

•	All	Devices:	Desktop,	Mobile/Tablet	&	In-App	 
 digital Ads

•	Email

•	Social	Media

D

Florida Weekly digital
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