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YOUR SALES 

TEAM SHOULD 

BE ABLE TO SELL 

ANYTHING THEY 

WANT.
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COMMUNICATION. 
SPEED. 

VELOCITY. 
PACE.

‘AD SPENDING ON ORIGINAL VIDEO HAS 

INCREASED BY MORE THAN DOUBLE - 114% TO 

BE EXACT - SINCE 20 14 .’ 

     - ANNA BAGER, GENERAL MANAGER,  

INTERACTIVE ADVERTISING BUREAU, 20 16
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“
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• CONCURRENTS 

• ENGAGEMENT TIME 

• RECIRCULATION 

• REAL TIME



VIDEO IS NOT  
A PRODUCT
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VIDEO SCARES 
PEOPLE.
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L I M I T E D G E O G R A P H I C 

REA CH, CHALLENGES IN 

K E E P I N G U P W I T H 

DEMA ND , O PERATIO NA L 

INEFFICIENCIES… 

…YELP! 
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YELP DOESN’T 
MAKE THEIR 

CUSTOMERS PAY 
A LA CART.
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VIDEO ISN’T CHEAP. 
IT ISN’T EASY.  AND 
QUALITY IS HA RD 
TO GUARANTEE
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1. NO LOCALIZED CONTENT 

2. HIRE TOO MANY FTE’S 

3. W RONG TECHNOLOGY
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QUALITY

COSTSPEED
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IN A TRADITIONAL 

MODEL, ONE OF 

THESE W ILL BE 

SACRIFICED AT THE 

EXPENSE OF THE 

OTHER TW O…

 A  SCALED VIDEO 

SOLUTION SHOULD HAVE…
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QUALITY

COSTSPEED
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SCALED 
VIDEO 

SOLUTION

FINDING THE RIGHT 

PARTNER W ITH THE 

RIGHT SOLUTION



GLOBAL  

CREATIVE 

NEW ORK
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PROPRIETARY 
TECHNOLOGY

HIGHLY  
DEDICATED 

STAFF

A proprietary t echnological 

backbone for seamless 

sourcing, b idding, and 

media review 

A highly curated 

network of thousands 

of video product ion 

professionals 

A core team 

of specialized 

StudioNow 

staf f  that  is 

st rategic in 

nature 

THAT UTILIZES AN 

INNOVATIVE STRATEGY



DECENTRALIZING 
PRODUCTION 
EXECUTION 

EFFECTS YOUR 
COST.
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EVERYBODY SHOULD HAVE VIDEO.   

EVERYBODY CAN HAVE VIDEO.



THANK YOU

FEBRUARY 24 , 20 17


