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CONNECTING

SMALL 

BUSINESS

S M A L L  B U S I N E S S



E X PA N S I V E  R E AC H :  J O U R N A L  M E D I A  G R O U P



E X PA N S I V E  R E AC H :  
N O R T H  J E RS E Y  M E D I A  G R O U P



E X PA N S I V E  R E AC H :  G O L F  W E E K



I N S I D E R  LOYA LT Y  P R O G R A M



I N S I D E R  LOYA LT Y  P R O G R A M
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E AT  +  D R I N K



E X P E R I E N T I A L  M A R K E T I N G
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I  A M  A N  A M E R I C A N







TRUST AT SCALE



100 MILLION AND CLIMBING



Source: comScore Media Metrix Key Measures, September 2016, Base = Age 2+; Total USA TODAY Network Digital Population (deskto p + mobile combined)

We reach 41.9MM millennials, 

that’s more than Vice



B R A N D E D  C O N T E N T:  WA LG R E E N S



B R A N D E D  C O N T E N T:  H YAT T  P L A C E



LO C A L  B R A N D E D  C O N T E N T:  Q U I Z



B R E A K I N G  G R O U N D

In 2014, the Des Moines Register won 
the Edward R. Murrow award for Harvest 

of Change, an immersive VR farm that 
addressed the issues reshaping rural 

America. 

T A K I N G  V R  T O  T H E  S K Y

In 2015, the USA TODAY NETWORK 
released Experience the Blue Angels 

which quickly became the most watched 
360 video on Facebook and garnered 
rave reviews from Mark Zuckerberg. 

B R I N G I N G  I T  T O  B R A N D S

In 2016, the NETWORK converted our VR 
success into one-of-a-kind advertising 

opportunities. For the 100th Indianapolis 
500, we put consumers in The Fastest 
Seat in Sports, presented by Honda.

V R  H E R I TAG E
O U R  F I RS T  F O R AYS  I N TO  V R



T O U G H  M U D D E R
R I C O C H E T  T H E
S U R F I N G  D O G

T H A N K S G I V I N G
D A Y  P A R A D E

V R T UA L LY  T H E R E
H I G H L I G H T S  F R O M  S E A S O N  1



LO C A L  R E L E VA N C E  C R EAT E S
A  G R EAT E R  T R U S T  B O N D ACCESS

GIVING YOU GREATER

*Representational only. Actual YouTube Creators in negotiation.



C U B E M E R C I A L



R E AC H  LO C A L



W E  H E L P  LO C A L  B U S I N E S S E S
G E T  M O R E  C U S TO M E R S

“ I  D O N ’ T  K N O W  
W H A T ’ S  W O R K I N G  S O  

I ’ M  W A S T I N G  A  L O T  
O F  M Y  M O N E Y. ”

“ M A R K E T I N G  I S  T O O  
C O M P L E X .  I  D O N ’ T  

H A V E  T I M E  T O  
F I G U R E  I T  O U T,  L E T  
A L O N E  M A N A G E  I T  

A L L . ”

“ I ’ M  N O T  G E T T I N G  
E N O U G H  V I S I T O R S  

A N D  G O O D  L E A D S . ”



IMAGING & PHOTO SERVICES

FULL PAGE PROCESSING &
OUTPUT

FULL ADVERTISING CAMPAIGN
DEVELOPMENT SERVICES

FULL RANGE OF CREATIVE 
SERVICES

ADVERTISING & EDITORIAL 
PRODUCTION

STRONG PORTFOLIO OF 
DIGITAL PRODUCTS

S E R V I C E S



DATA  I N F O R M I N G  D E S I G N

I N S I G H T S

A D  S E R V E R  D A T A E N G A G E M E N T  D A T A H U M A N  A D  S C O R I N G









INNOVATION 
CHALLENGE:
PITCH DAY



Eat local wherever you roam.



IS LIKE THE WAZE FOR FOODIES

GETS YOU TO THE RIGHT RESTAURANT

IN THE MOST DIRECT WAY





THANK YOU


