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220% - Estimated growth in US 

video advertising (billions)



Instream is hard to scale

Source: the ANA " The Bot Baseline : Fraud in Digital Advertising", Tubemogul,Censuswide Research Jan 2015,  Mediametrie/Nielsen 2014  

60%
of video ads 

are never seen

5%
of online video inventory

is premium

74%
of people find being forced   

to watch video ads before 

video content ruins the

experience

LACK OF PREMIUM 

VIDEO INVENTORY

INTRUSIVE AD FORMATS VIEWABILITY ISSUES

Producing

video content

is expensive and

hard to scale



Major video ad budgets left on the table

WHAT IS THE SOLUTION?
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Video advertising 
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Outstream Video Advertising
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inRead Demo

http://y5at6tu6j39.proxy.teads.tv/news/local/community/miami-dade/coral-gables/article132693479.html


Native (Outstream) video ad formats, cross-
platform for any type of content

Innovative video

ad format

Classical sales (IO)

Video ad serving Video SSP
Programmatic sales

Teads demand

direct-sold campaigns
Web, mobile and international

Teads: An end-to-end video monetization 

solution



Teads & McClatchy:

Partnership Objectives

• Generate additional revenue streams 

• Unlock video advertising revenue that previously wasn’t accessible 

• Create video inventory in non-video environments…bringing the power of 

sight, sound, and motion to text 

• Establish a new and effective video advertising platform (outstream) in the 

process



Inventory & revenue creation



Outstream generated additional video inventory

15x increase 

in total video 

inventory

Source: Teads & McClatchy, 2017



Unlocking new video revenue

Source: Teads & McClatchy, 2017

38% increase in total video revenue 

resulting from outstream video advertising



New value for advertisers & publishers



Outstream drives value for both supply and demand

 Complements in-stream inventory, both providing a quality experience and a 
superior editorial environment for video ads

 Outstream is a uniquely viewable, and user-friendly, video format by design

 Builds impactful video packages that increase overall revenue

 Attracts larger national video budgets that pre-roll could alone could not deliver

Source: Teads & McClatchy, 2017



30-40% of all 
McClatchy’s 

direct buys now 
come from 

outstream video 
advertising
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