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“It is deeply concerning to see the sheer 

scope of digital misinformation propagating 

around the globe, but assuring to see our 

members and partners band together to 

address these concerns head-on. We look 

forward to collaborating with the industry to 

implement measures that quash the 

spread of digital propaganda and protect 

the sustainability of local journalism – one 

of the principles on which the LMC was 

founded.” 

— Christian Hendricks, LMC 

Executive Board Member





The $133 billion local advertising industry, responsible for 40% of all advertising, 

is more complex and counterintuitive than it might appear.

The untold story is that traditional media companies aren’t dying, but morphing 

into something different and more relevant to advertisers.

In fact, local media companies are leveraging their existing core strengths as 

launching pads for transformation and innovation.



“We believe that the more local media 

organizations are proactive in articulating 

their investments in new revenue generation 

that it will have an effect in reframing the 

debate and constant focus on the decline of 

traditional business models.”

— Jim Moroney, Publisher and CEO of A.H. 

Belo 

and the Dallas Morning News



2004
Small: 0.98%
Med.: 1.00%
Large: 1.32%

2015
Small: 0.92%
Med.: 0.85%
Large: 1.01%

Advertising as % of Gross Business Revenue

-$56
billion

Source: Borrell, 2016



3.4x

1.7x



$325 
Billion

$1.5
Trillion



“Learn about your customers and what their needs 

are then fulfill them. Establish credibility. Become a 

marketing partner and someone that can be 

counted on, not just the ad rep du jour.”

— Insurance agent advertiser

Source: Borrell, 2016



LOCAL MEDIA COMPANIES 

ARE EXPLOITING THIS REALITY

Kirk Davis, CEO, 

GateHouse Media











LEVERAGING PUBLISHING EXPERTISE 

OUTSIDE LOCAL MEDIA MARKETS











NEIL CONAN INTERVIEWS FARHAD MANJOO

CONAN: So, Farhad, you estimate about a 

quarter of your articles in the past year are 

about Apple, nearly as many about Google. 

How do you defend that? 

(soundbite of laughter)

Mr. MANJOO: There - well, I write about 

technology. And the reason I like writing 

about technology is I like - one of the 

things that attracts me to technology is 

sort of anticipating the future, anticipating 

how people will communicate and share 

information, you know, five, 10 years from 

now.



“In the early going, nothing is closer to 

pure gold than favorable free media 

exposure.”

Report analyzes news coverage of the 2016 

presidential candidates leading up to primaries.



Particularly with its influence on 

Social Media

Earned media is the most 

combustible fuel for Social 

Media



Tell your story and define your industry – don’t wait to be 

defined

Tap data and issues of the day

Vision and milestones: communicate a 5-year vision at least

Band together and drive innovation trends

Preserve journalism for the next gen


