TRANSFORMATION & INNOVATION
IN LOCAL MEDIA:

The Power of Your Story Now
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January 18, 2017 — The Local Media Consortium (LMC) is a strategic partnership of local media companies
representing more than 1,600 news sites across thousands of communities in the United States. We have banded
together to use the latest technologies and partnerships with digital companies to help provide the means for local

journalism to thrive

tment to working together to foster growth in the digital age.

lism, the LMC and our partners are sickened by the
ligital propaganda - spreading across the desktops and

e Americans need to be discerning about where they get
nmunity has rewarded fake news by paying its creators
re been careless about where their ads run. With a
social media, consumers have been vulnerable to

heed to be careful with whom they do business to avoid

service providers such as Google, Yahoo! and Monster.com that

Alt I s deeply concer
scope of digital misinformation propagating
around the globe, but assuring to see our
members and partners band together to
address these concerns head-on. We look
forward to collaborating with the industry to
implement measures that quash the
spread of digital propaganda and protect
the sustainability of local journalism 1 one
of the principles on which the LMC was
founded. ©

d Christian Hendricks, LMC

Executive Board Member
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