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secondstreetlab.com



STATE JOURNAL-REGISTER

PRO FOOTBALL

CONTEST

RESULTS:

$125,000

CASE STUDY



THE SIGNAL

BEST OF SANTA

CLARITA VALLEY

RESULTS:

56% INCREASE 
IN VOTES

CASE STUDY



WXMI-TV

GROCERY 

GIVEAWAY

RESULTS:

6,752
EMAIL OPT-INS

CASE STUDY



YOUR DATABASE IS NOT JUST 

A BUNCH OF EMAILS



…THEY ARE PEOPLE.
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Age ?

Address ?

Postal Code ?

Income Level ?

CONSUMER PROFILES
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CONSUMER PROFILES

Interests Home (Remodeling)

Advertisers ?

Purchase 

History ?



Interests Beauty, Education, Healthcare, Home (Buying, 

Remodeling), Kids, Restaurants (Italian & 

Mexican), Wine

Advertisers • Aveda Salon & Spa

• Bridge Tap House & Wine Bar

• Cardinal Glennon Children’s Medical Center

• Concordia Elementary School

• Keller Williams Realty

• Mission Taco

• Pastaria

• The Magic House

Purchase 

History ?

Name ✓
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Gender ✓

Age ✓

Address ?

Postal Code ✓

Income Level ✓

CUSTOMER PROFILES



CONSUMER PROFILES
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KNOW YOUR DATABASE



READY TO 

BUY A CAR
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READY TO 

BUY A CAR

LOOKING TO
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USER PROFILE DATA 

DRIVES AD REVENUE



SALES SHEETS 





EMAIL DRIVES 

ENGAGEMENT
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THE POWER OF EMAIL





DATA DRIVES DIRECT 

MARKETING



The Shift To Targeted Advertising 

$ in Billions









DATA DRIVES 

CIRCULATION



MEMBER ACQUISITION



MEMBER RETENTION



DATA DRIVES 

TARGETED DISPLAY



TARGETED DISPLAY



USE PROMOTIONS TO 

BUILD DATA FOR 

YOUR ADVERTISERS



CASE STUDY: 

AUDIOLOGY AND 

HEARING CENTER





 Identify Locals Interested in Hearing Aids

 Grow Opt-In List

 Get people to come to lunch-and-learn

ADVERTISER GOALS



SURVEY QUESTIONS



359
entries



164
people planning to purchase a 
hearing aid in the next 12 months



217
new email opt-ins



95
interested in events



55
wanted a phone call



CASE STUDY: 

HIGDON FURNITURE













1,800+
users took the quiz



74%
email opt-in rate for 

sponsor



COMBINING THE 

CONCEPTS



CASE STUDY: 

MEXICAN VILLA





1,700
entries



70%
email opt-ins





PROMOTIONS = 

CONSUMER PROFILES
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