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OUR STORY | DRIVING REVENUE | BUILDING DATABASE | GROWING AUDIENCE | EXECUTING PROMOTIONS | PROMOTIONS EXAMPLES

SUBSCRIBE

Sign up to receive best practices, case studies,
and actionable content to help you succeed with
online promations.

First Name: = celly
erame: -
Email Address: & PGSR = e

Why Promotions Are Critical for 8 Promotions That Drove Results for [ T ———
Monetizing Mobile Advertisers

Posted By Matt Coen Posted By Julie Foley | SUBSCRIBE

Latest

Golf Promotions

. . Find out how media is
Why Your Email Opt-In List Is So Valuable

Posted By Julie Foley

profiting from golf promotions
—and how you can too - in
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CASE STUDY

THE SIGNAL RESULTS:

SNV 5600 INCREASE
CLARITAVALLEY HEVatae

13th Annual Vote ONCE PER DAY
IIBeSt Of” July 1-22
Santa Clarita Valley 2014 Signal
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CASE STUDY

WXMI-TV RESULTS:

GROCERY 0,/52

GIVEAWAY EMAIL OPT-INS
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AAAAAAA

secondstreet



YOUR DATABASE IS NOT JUST
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...THEY ARE PEOPLE.
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CONSUMER PROFILES

Name - Interests
Email - Advertisers

Gender Purchase
History
Age
Address
Postal Code
Income Level
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KNOW YOUR DATABASE
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KNOW YOUR DATABASE
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READY TO
BUY A CAR
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KNOW YOUR DATABASE

it i

READY TO LOOKING TO
BUY A CAR PURCHASE
JEWELRY
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KNOW YOUR DATABASE

R

READY TO LOOKING TO READY TO
BUY A CAR PURCHASE REMODEL A
JEWELRY HOME
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KNOW YOUR DATABASE

fat 40 dad $RIN:

READY TO LOOKING TO READY TO INTERESTED
BUY A CAR PURCHASE REMODEL A IN MEXICAN
JEWELRY HOME RESTAURANTS
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USER PROFILE DATA
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SALES SHEETS




Tags

® Auto 13356 People % L A

@ Parents 9,078 Peanle . l I .

25-32 33-42 43-52 53-60
Gender

61% 39%
@

locatien

SALES PITCH HEADER TEXT

Bacon ipsum dolor amet chicken pork belly ramp cupim tongue short loin comed beef. Pastrami leberkas bacon
tail, tenderloln sausage pancetta capicola drumstick picanha meatball venison fatback. Venison beef ribs t-bone,
brisket drumstick doner picanha pork belly landjaeger swine cow shoulder. Flank shankle filet mignon andouille
pancetta beef kevin short vibs porchetta shoulder shank leberkas kelbasa. Chuck frankfurter spare ribs salam). Beef
ribs picanha pork belly, short loin drumstick jowl pancetta.

SALES NAME
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EMAIL DRIVES
ENGAGEMENT
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THE POWER OF EMAIL

Submissions by Day

Day 1
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Email Sent
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Day 5

70% of
Submissions

Day 6 Day 7
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DATA DRIVES DIRECT
MARKETING



The Shift To Targeted Advertising
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Scooters & Mopeds

Trucks & SUVs

SUVs

Trucks

Vans & Minivans

Vehicle Brands

Vehicle Licensing & Registration
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€ Jim Belker - Ford Escape Test Drive Campaign ®

£ SETUP @ DASHBOARD

Setup Status: 50%

Test Drive Our New 2017 Ford

1st 2nd

% Recipients v/ Escape
Message Jim Belker Automotive Message
% Message 4
%  Schedule C
L o Test Drive the New ‘2%5)
_ 2017 Escape S===)mnctar
B8 Confirmation ) Scaps

Have a quick suggestion for us?

GIVE FEEDBACK

A Vehicle for Every Lifestyle.

2017 Ford Focus 2017 Ford F150

1

SCHEDULE TEST ORIVE > SCHEDULE TEST DAIVE >

2017 Ford Mustang 2017 Ford Explorer
— .

-

Try Out the Ford Escape 24

Hour Test Drive Experience
Jim Belker Automotive

Test Drive the New D,
2017 Escape %&m

can help reduce fuel
city driving
enhanced active park

+ Available Auto Start-Stop Technolog
cons on and vehicie emissions

arance Package Av

wogy

A Vehicle for Every Lifestyle.

2017 Ford F150

asssst

2017 Ford Focus

SCHEDULE TEST DRVE >

SCHEDULE TEST OANE >

2017 Ford Mustang 2017 Ford Explorer
—
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DATA DRIVES
CIRCULATION



MEMBER ACQUISITION
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The
Smithville Coun’e\r_

Hey, Gary. Th

Courier is proud to be the
number 1 Newspaper in Smithville. Now through
the end of the year get 10% off of any plan.

3.99 per month

« 7 Day Delivery f

+ Weekday - $7.6

« Sunday Only

BUY SUBSCR
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Smithville C ourz%

Since 1935

Hey, Gary. The Courier is
number 1 Newspaper in
through the end of the year get 10% off ¢
plan

proud to be the

ithville. N

« 7 Day Delivery - $8.99 per month
« Weekday - $7.99 per month
nday Only - $6.99 per month

BUY SUBSCRIPTION
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MEMBER RETENTION
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30 Days Loft to Renew Your Subscr

o ety

Rewew Now So
You Don’t Miss Out

Cory.

We've appreciated having you read our paper and be a part of our
community over the past year. It's loyal readers like yourself that
keep the Courier the # 1 Newspaper in Smithvile. We wanted to
reach out to you today to remind you that in 30 days your
subscription will expire

o
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Sinece 1035

Rewew Now So
You Don't Miss Out
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DATA DRIVES
TARGETED DISPLAY



TARGETED DISPLAY

-\ Delivering high quality
=" oral care to the public.

Delivering high quality |
oral care to the public.
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USE PROMOTIONS TO
BUILD DATA FOR
YOUR ADVERTISERS



AUDIOLOGY AND
HEARING CENTER
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ADVERTISER GOALS

 Identify Locals Interested in Hearing Aids
d Grow Opt-In List

 Get people to come to lunch-and-learn
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SURVEY QUESTIONS

Do you or someone you love currently wear hearing aids? *

-- Select One -~

Do you plan on purchasing hearing aids in the next year? *
-- Select One -~

Do you plan on financing your hearing aid purchase? *

-~ Select One -~

Would you be interested in attending a lunch and learn discussing hearing loss and the
new technology available? *

-~ Select One -~

Would you like someone from our office to contact you? *

-- Select One --

) secondstreet



359

entries




164 4

people planning to purchase a
hearing aid in the next 12 months
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217 @

new emaill opt-ins
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95

Interested 1IN events
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00 B
wanted a phone call
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CASE STUDY:
HIGDON FURNITURE




Play for your chance to win

a $500 g'fi'ﬁL card from Hign Furniture!
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DECORATING STYLE QUIZ

' What/sYour Home Decor Personality?

Decor Style Quiz Question

Choose the bedroom suite you like
best

Terms of Service Privacy Policy
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In order to see your result, please fill out this form.

Email

By clicking the submit button below, | agree to the
and

@ Opt In to receive special offers and promotions from Higdon
Furniture!

“re Higdon Furniture
‘ i [l Like Page 3.8k likes

Will you be looking to purchase new furniture in the next

-- Select One -- -
Are you looking for new furniture for your
-- Select One -- -
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Will you be looking to pu 100% Answered

612 mo..., 23%

12-18 m..., 35%

No, 20%
Unknown, 3%

A manthe 209

Are you looking for new f 100% Answered

Bedroom , 27%

Dining

C11%

Living Room

Unknown, 9%
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Rustic

SHARE YOUR
RESULT AND SEE
WHAT YOUR
FRIENDS GET!

Thank you for playing for your chance
to win a $500 gift card to Higdon
Furniture!

You are now entered!

Check out these styles and more at
!
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1,800+

users took the quiz



(4%

email opt-in rate for
sponsor
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COMBINING THE
CONCEPTS



CASE STUDY:
MEXICAN VILLA




What year did the first Mexican Villa open?

1951 1959 1963 1964
0000
|
Terms of Service  Privacy Policy Powered by (i secondstreet
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1,700

entries



70% a;

emaill opt-ins



Quiz Outcome Breakdown Opt-In Rate

Raving Fan!
e a Fair Weather Fan

s Need 1o Visit Mexican Vila ASAP

How many years have you been eating Mexican Villa?

519 People

N

(o]

Yes

1,220 People

Where would you like us to put our next Mexican Villa location?

19

Tags Location

@ Mexican Restaurants 1,739 People
Hobbies & Leisure 959 People
Arts & Entertainment 921 People
Travel 853 People

731 People

664 People

26% 26%

I I )

Springfield

r.ﬁw‘

Terms of Use

Map Data

Report a map error
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PROMOTIONS =
CONSUMER PROFILES



CONSUMER PROFILES
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Email - Advertisers

Gender Purchase
History
Age
Address
Postal Code
Income Level
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