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Shaw Media Revenue Focus

Commitment to continue to diversify revenue streams

Revenue growth expectations in digital, niche, and events

Growing through acquisition




Monthly Lifestyle Magazines

High-end glossy publications targeted to affluent and influential readers and
advertisers. Local content including home design, fashion, health, family and
dining and entertainment
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Monthly Lifestyle Magazines

Content Strategy

Advertising partners have opportunity to be showcased in editorial features and profiles

A Nadka Tilkion s the executive chef & Waterlea!
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Are You An

Artist?

See your work in the pages of
Suburban Life Magazine!
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Monthly Lifestyle Magazines

Monthly paid columns including home design, health, food, wine, & fashion
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Magazine Distribution

* Distributed throughout our communities at high traffic locations where women would be present

*  Mailed to paid newspaper subscribers in a few of our markets

* Magazine branded events: Women of Distinction, Women’s Power Luncheon, Fashion, wine tastings, etc




FIT

OTHE STRENGTH ISSUE

endurance
events

Suburban Life Fit Magazine

Seasonal female focused fitness publication

For a healthy, strong winter,
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Fox River Bike Trails

Bike Trails around the Fox River and Kane County

Trips designed for different interests
First time, half day, full day, kids, couples

Places to eat, stay, and play around the trails
Calendar of events

FAQs such as where trails connect, start, etc...

Mobile enhanced website, annual glossy magazine,
Monthly feature in Kane County Magazine
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Brunch

Trailside destinations for
bacon, eggs and bloody marys
By STEPHANIE KOHL-MCCORD

he aptly named Fox River Trail hugs the Fox River, offering a scenic

route for riders meandering through Kane County. The Kane County
portion of the trail runs from Aurora to Algonquin and passes through nature
preserves and quaint towns, such as St. Charles, Geneva and Batavia.
On the weekends, the Fox River Trail transforms into a thoroughfare for
cyclists on the hunt for brunch. And with a bevy of restaurants in such close
proximity to the trail, bacon, eggs and bloody marys have never been easier
to come by.

= NORTH
@ The Finery &
Blacksmith Bar

khkkr At Rmedio

@ Buttermilk
Gammon =
Coach House z
@
tavia
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FOX RIVER BIKE TRAILS GUIDE 2016 | www.FoxRiverBikeTrails.com

Bloody maryat
The Finery &
Balcksmith Bar in
St. Charles

Here are three,

LA @ The [inery
brunch spots .

to check out on & BlaCkSIIllth Bar
your next ride. 305 W. MAIN STREET
ST. CHARLES
630-940-2380

Located a couple blocks from the Fox River
Trail, The Finery & Blacksmith Bar opened its
doors last year. The restaurant serves brunch
from 11 a.m. to 3 p.m. Sundays and is located
within a historic building.

Co-owner David Reyes says that many

of the Finery team members are cyclists
themselves, and that they not only welcome
the crowd, but also allow cyclists to store
their bikes inside if necessary.

Brunch offerings are a mix of traditional items
— but elevated — and the chefs make their
own bacon. You won't find anything run-of-
the-mill at The Finery & Blacksmith Bar, says
Reyes.

“We like to take things to the next level,” he
says, adding that his dishes put an emphasis
on flavor and detail.

Brunch consists of bloody marys and
mimosas and menu items like Créme Brulee
French Toast, Wild Mushroom Omelets and
Banana Walnut French Toast. In addition to
the brunch menu, two dinner items and a full
bar are available during brunch. Reservations
are not only accepted, but encouraged.

For more information, visit
thefineryrestaurant.com.

® Buttermilk

7 W. STATE STREET | GENEVA | 630-845-0820

Buttermilk is open from 7 a.m. to 2:30 p.m.
daily, making them a great weekend brunch
stop.

“Our fare is not the common fare,” says
co-owner Pete Kostopoulos, who opened
the restaurant last year. “There’s a little twist
and turn from what you can get at the typical
place.”

Although their menu offers traditional
breakfast offerings, it also features items
people don't typically make at home, such as
cinnamon roll pancakes and smoked salmon
eggs Benedict.

Kostopoulos sees so many cyclists at
Buttermilk, he has asked the city of Geneva to
provide a bike rack near his restaurant.

Buttermilk's entire menu is available all day.
Its coffee bar menu also features specialty
cocktails, such as its signature bloody mary,
mimosas, beer, wine and more.

Find more at www.buttermilkgeneva.com.

S The B & G, Addthe E
at Buttermilk in Geneva__

-Continued on page 6

www.FoxRiverBikeTrails.com | FOX RIVER BIKETRAILS GUIDE 2016 5




Local Fashion Show and Style Guide

Glossy guide served as a supplement to Fashion Show
Showecased local boutiques spring fashion line up
Professionally photographed & designed

FASHEINS

KANE COUNTY MAGAZINE
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Dining Guide

Comprehensive dining directory * Dining profiles * Mystery diner reviews

SOKIN’ HOT CONCEPT

AT PARK WEST, TRADITIONAL DINER MEETS SOUTHERN SMOKEHOUSE

By JODY PAIGE
= atdo you  be purchased by the bottle. Andrews says the
o getwhen  recipe is from Tennessce and is kid-friendly and
you combine not too spicy.
2 ‘:“ch o A Park Wese, the smolcrs are s o kick on in
;‘,‘ urban casu: the very carly morning and the meat is smoked
‘,")“"gl“st:"“’“ over hickory wood chips, low and slow for
‘"f“ s © . €A% cight to 12 hours. Popular items include the
;d‘ é‘; pulled pork, brisket and ribs.
ide Chicago
smokchouse? A The restaurant infuses the smokchouse flavors
restaurant with into popular Omega choices producing

a diverse menu,
offering something for everyonc's taste.

Park West Restauranc & Smokchouse, 10

E. Roosevel Road, Villa Park, combines the
menu of the popular Omega Restaurants wich
the award-winning smokchouse barbecuc of
Chicago's Park Ribs.

“Ifs a unique place and somewhere cveryone
can get something they will enjoy,” says Nick
Andrews, owner and manager.

The restaurant is open for breakfast, lunch

and dinner, and while it has Omega favorites
such as pancakes, crepes and omelets as well as
American, Greek and Italian fare, there also is a
smokehouse in the back of the house.

Andrews’ uncle Theodore Gianopoulos
is the pit maser, and makes the enticing
barbecue sauce from scratch, which also can

distincrive dishes such as the briske hash,
smoked briske diced with cubed poratocs, red
onion, chives and cggs, and the smoked pork
skillee - pulled pork with jalapeno peppers,
onions, green and red peppers and hash
browns, blended with cheese and topped with
cggs. You can find lunch and dinner favorites
such as a pulled pork sandwich or the Texas
brisket panini and cven a chopped salad with
pulled pork, firc roasted corn and red onions.
Al that makes it on the menu alongside
Omega favorites such as classic Greek saganaki.

“All the meats are smoked in house. People
aren't accustomed o that, especially in the
suburbs,” Andrews says. “People love the
concept and love the food.”

For more information about Park West visit
www.parkwestsmokehouse.com.

. After one bite of the City. Also available s
Rlve I Brunswick Stew, Iknew  the Carolina Red Hor,
Iwould be coming back ~ Georgia Mustard and
to The River House Alabama Whitc (creamy

House o .

. St. Charles. A traditional . "
brings barbecue to d; h h:.iliinsg from d:lc © Moist and nearly falling

downtown St. Charles  American South, cherich ¢ “7‘;“‘“&‘:"’
and thick stew consisted 1 Fod by
N . cans and sweet potato

of chicken, brisketand ¢ wac the rable
u‘,"c'k‘};;':: ‘;’"“""“@’c:ly favorite, The brisket came

cronguewith ooy e of
akickof spice. Aperfeer e TOPEPES
start to a meal featuring 4

side of creamy mac and

slow- and low-cooked
barbecuc and southern 0% 3nd collad grecns.

favorites such as collard  With its sizable portions,
greens, beef briskerand  affordable pricing and
sweet potato mash, delicious southern

" . fare, The River House
River House makes its Barbecuc has successfully
own barbecue sauces, ‘managed to infuse a lictle

and meats are dry- 1
mubbed and smoked in [ AR

house. Choosing which
barbecuc sauce to go
with your smoked mears
is a daunting task, so

we ordered all of them
at no additional charge.
Buc the most popular
sauces are the Memphis
Magic (sweet with a
kick) and the Kansas

[
&
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&
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104 E. Main St, St. Charles (acruss from Arcada theater)
www.riverhousebbq.com + 630-377-6634 £
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Community Events

Economic Forecast

N @ -

Optimistic Economic Forecast

Above: Sabachas Life's 2015 Eccosauc Forscast Lanckeos oa Jasnary 27 feataced (from left) Rich Rechert of -
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Q Center - St. Charles, lllinois
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Women of Distinction

COMMUNITY
COMMITMENT

Julie Simpson keeps North Aurora riverfront
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Ongoing Branding each month
in lifestyle magazine or local newspaper




Suburban Life Scholars

Recognizing our Suburban High School students

1| g,

Sul)m ban lLife

SChOl al S Two $2,000 scholarships awarded

Sulnulmnl iferncos Sy DuPAGe
T  *

Students selected by school administrators
based on academic performance, character,
extracurricular involvement, and community

service




Athlete of the Week

BASEBALL: ST. CHARLES NORTH 5, BATAVIA (

KANEF COUNTY ™ ATHLETE OF Ti%

MEGAN
McEACHERN
Batavia
* Senior * Girls soccer

Why she was selected:
McEachern helped Batavia to a 3-0 record in last week's Lake Park
Invitational, which culmi dwithat nt title.

Batavis seovor forward Megam
MeLachern contriboted o Aot trick
duany the Bulicogs” 5-0 wetory against
host Lake Park doriag & Maroh 29 garme
& the Lake Park bowtational Mer play
manaied 2 sowad deved for the rest of
he thiee-game (aorname, M-
0y the Kulidags to 2 champlonship.
Mclachern, the Kane County Chron-
w5t Charles Bak & Tryst Auiote
of the Wenk, caupt ap with Cheaaicle
spovts eator Kewin Drvley aboet the
week, A9 o franserip! folows.

What do you credit to the team’s
sold stat?

1 thought puling theough 1o win that
Lake Park tournament was a really
900d conlidence Booster for us. | think
we've just been working really good
35 2 team . theough the back line,
theoug® the midfield and 1p 1o the
fSorwards. It's just been really good, and
we've been working 25 2 team really

well

Fikmow Lake Park was 2 conference
oppeaent back in the day, but how
much do you guys enjoy playieg
different competition?

'S pretty fum becawse you're not
really used 1o playing them afl the time
You wsully just meet in the spring
break toermament. So it's just kind of
Q2ing Mo it Not knowing much adout
hem, aad it's kind of e

Has the team style been about
the same throughout your Batavia
career?

| would say so. [Coach Mark Glanfcan
cese0] kind of stresses posSession and
leoking to play v, just kind of locking
levlls up and being mOre 08 an attack-
ing mode to get behind the back lnes
20 shuft S0 | think it's workeed for us,
a0d | think 1t will continue to do that.*

This Athlete of the Week is Brought to you by

S'r CHARLES BANK

MJ

BRING HOME FREE ATMS WITH

TOTAL ACCESS
CHECKING!

TRUST COMPANY

+

Use any ATM nationwide and
we'll refund the fee!'

Ondy 5500 requaned 16 ogen
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Lambert’s gem sets tonc for North

By KEVIN BEESE
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Weekly program in local newspaper
Weekly congratulatory letter sent to student
Awards Banquet at the end of school year

Athletes are selected by sports editor




Best of the Fox

* Special Section
* Event

* Website

* Social Media

* E-Commerce

* Evergreen Content

SHAW
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Community Directories & Chamber Guides

ELMHURST

{ DIRECTORY
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Insight

A direct mail publication

10
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§ LISTORIC B
WAYNE
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: Special
5 Advertising
Edition
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Special . : — F V | ] 8 (™) "E!jx

Advertising
Edition

630.365.6446
KPIdesigns.com
630.365.6446

KPldesigns.com 525 N. Ma
Elburn,

525 N. Main St., #2 N [,

1o T aneland Publications, I

Elburn, IL 60119 dva
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The Evolution of Building and Monetizing
a Niche Audience

building Chicago Football and becoming

The iconic brand of PrO FOOtball Weekly

aHlny Sraw | @




Chicago Football and PFW two brands
with same mission

Chicago Football Pro Football Weekly
 Brandstartedin2011asa U e Started in 1967 by Arthur
pick em contest to develop Arkush: claim to fame is the
a new revenue stream, development of the draftnik
audience and collect data. community.

* In 2013, Shaw started e At its height, PFW was a
partnership as selling agent website, annual magazines,
of PFW annual magazines. National TV Show, National

e In 2014, Shaw launched Radio Show and sold its
CF.com, an in season weekly content to newspapers
subscriber based magazine across the country.
and Chicago Football Now. * PFW closed in 2013.

(TV) (website,radio and

newspaper partnerships)

= Oy SHAW @D




Chicago Football 2014

Platforms:

1. Annual magazines sold
At newstands nationally. (3) 90% =
Revenue from subscribers.

2. Weekly in season magazines.

3. Chicago based TV Show.

4. Website.

Results: not a sustainable model.

« oy




' The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.
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Chicago Football 2015:
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Changed Focus

* The Real Deal - Expert analysis from
Hub Arkush and Chicago Football team

* Targeted - Reach an engaged
male audience

* Growing - ChicagoFootball.com has
averaged over One Million Page Views
per month in the off season and
Is projected to double in-season!

0 Pencil Pushdown - $25/m

9 Mobile and
Desktop Big Box - $15/m impressions

&3 Desktop Spinner - $300/dav
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Chicago Football 2015: Changed Focus
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Inventory is limited - just 4 pages available!

» Back Page \«o

O
¢ Adjacent to popular ‘Take Two’ article
» Adjacent to Fantasy Football coverage

¢ Anchoring the Weekly Game Preview

Full Page - $2,550

I/ THE DRAFT
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Section publishes weekly for 16 weeks
starting September 10. You will get
first right of refusal on playoff sections

if applicable.

Circulation 300,000
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Chicago Football 2015: Changed Focus

2015 Season Programs




Year-over-year

How did we compare 2015 to 20147

* Users: Up 29.9%

 QOur audience shifted even more to mobile,
increasing by 5%

 The NFL Draft was our biggest success story,
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Top stories for 2015

66,164
3. Photos: Bears organized team activities: 48,149
4. Hub Arkush: All-Star list of potential coordinators for Bears: 46,655

5. Chicago Bears free agent options: Safeties: 46,171

10. John Fox begins to fill out coaching staff: 33,776
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Season-over-season referral traffic

Stats that stands out:
* Twitter overcame direct traffic as our biggest

* Twitter was responsible for 16% of our traffic in
the 2014 season. It was responsible for 28% of
our traffic in the 2015 season.

* More of our audience comes to us through a side
door (social and search) than directly, and it’s not
even close. (73% side door vs. 27% direct).
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In January of 2016 CF.com had the
opportunity to become PFW.com

OHAW
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Shaw Media has announced that it is re-launching an iconic brand, Pro Football Weekly

(PFW).

Founded in 1967 by Arthur Arkush, PFW began as a weekly magazine covering all
aspects of the National Football League for its subscribers. In 1979, Arthur’s son Hub
was named publisher and editor.

Under Hub’s leadership, the newspaper grew to over 100,000 in weekly circulation. In
the 1980s and 90s, the brand expanded to include nationally distributed annual preview
magazines along with syndicated radio and television.

In 2013, PFW ceased publishing its weekly magazine and suspended operation of its
website, ProFootballWeekly.com. The television program — syndicated through Comcast

Sports Net, and reaching over 50 million households — and the preview magazines have
continned throneh an oneoine narmershin between Shaw and Arknsh
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Pro Football Weekly?

Pro Football Weekly is back! Reaching nearly 1 million page views in its first month.
Now, with national appeal, we expect traffic in season to grow to 2 million page views per month!

It's a Weekly Supplement
From July through February, Pro Football Weekly is inserted weekly into more than
400,000 households through the most respected newspaper titles every Thursday!

It's an Engaging, Interactive Contest
Each week during the season, more than 3,000 people compete against our professional picks of the game!

It's a Regional TV Show
Broadcast weekly on Saturdays at 10:30am and 2:30pm on WCIU and The U Too, Chicago Football Now
has an average reach of 11,000 households and during peak times has reached as many as 26,000.

It's a National TV Show
Pro Football Weekly is broadcast to 42 million homes weekly during the football regular and
post season (Sept-Feb). In the Chicago DMA alone, this show reaches 4.7 million households.

It's a Conversation
Pro Football Weekly has over 95,000 followers on Twitter, more than 1,000 Likes
on Facebook, and 3,000+ fans who receive a daily newsletter through email.

It's an App!
Pro Football Weekly has over 2,600 downloads since its creation in February of 2015.

And now ... it's a Radio Show!
The Pro Football Weekly Radio Show is syndicated nationally and broadcast locally on 670 the Score.

Pro Football Weekly is a way for you to engage with your customers as they read about a subject they LOVE!
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Pro Football Week'y Pro Foothall Weekly TV Show 2016

B e The thirty-minute weekly Pro Football Preview Show features
TeIEVI SIOI‘ N etwo rk Dan Hampton, NFL Hall of Fame‘r; Dav_e Wannstedt, NFL
analyst; and Hub Arkush, Executive Editor of Pro Football Weekly.
Our expert panel covers the top stories around the league,
talks about the weekly NFL gossip in the Way We Hear It
segment, analyzes the top games with stats and graphics,
and each offers their top picks every week. The show

concludes with our panel's “lock” picks of the week and each
gives his top fantasy player for fantasy football enthusiasts.

/_\

(comcast ™y

SPORTSNET. HOUSEHoLDS
Chicago 47
Mid-Atlantic (Washington DC, Baltimore) 36
Philadelphia, New Jersey 33
New England (Boston, Hartford) 4.0
Bay Area (San Francisco, Oakland, Modesto) 41
Southeast (Georgia, Florida, North Carolina) 6.4
California (Sacramento, San Jose, Fresno) 34
Northwest (Portland, Seattle, Tacoma) 1.1
Altitude (Denver, Mt. Region) 43
Pittsburgh 32
Southwest 4.1
TOTAL 42.2

Investment to run a :30 sec spot $1000/week in the
Chicago DMA only. Inventory is limited. Advertisers may
purchase full season (23 weeks) or half season programs.
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Bringing Back the PFW Radio Show
YAHOO!

SPORTS RADIO

Background: ® Profootballweekly (PFW) is one of the longest-running,
most reputable brands in sports media

Radio: ® Last month PFW brought back its nationally syndicated
radio show, hosted by PFW editor Hub Arkush

Distribution: ® Show heard across all Yahoo Sports Radio platforms,
including network of affiliate radio stations, online and via

mobile app.
Airing: @® Two hour show, airing Saturday evenings from 7p-9p
Opportunity: @® Secure significant presence in show — e.g., Become the

presenting sponsor or a segment sponsor of show

£ EVAUL NEWSLETTER 88 ORDER MAGAZINE W FOLLOWONTWITTER  f FOLLOW ON FACEBOOK
W Analysis The WayWeHearit Draft Teams Video Podcasts More
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Roster of PFW Affiliate Stations
YAHOOQO!

SPORTS RADIO

Station: Market/City State:
WEPT.FM Birmingham (Ann and Tusc) AL WEFE-AM sockoen, M5 M
le-P. 1 (F1. Welt AL WDLX-AM Greens e New Berm-Washington NG
WEVG-AM Mobile-Pensacols (F1. Walton) WGHB-AM Greeny e New Berm - Washingron NC
WAMC)-AM Birmingham (Ann and Tusc) AL WOaTM-AM Raleigh-Ournam (Fayetteviiie) NC
WNSP M Mobile-Pensacols (F1. Walton) AL KISK-AM Omats NE
WTXX-AM Montgomaery-Selma AL KMZQ-AM Las Vegas NV
KAKS- FM FLSmith-Fayettevil-Sprndl-Rgrs AN WCLT-AM Columbus OM
AM Little Rock-Pine Bluff AR WEOS-AM Setode o
KEws u WHEC.AM Cleveland Axron (Canten) oH
KVRC-AM Little Rock-Pine Bluff AN WMOH-AM Cinzinman oM
KUK-AM Memphis AR KBIX-AM Tulss oK
KIYP.AM Little Rock-Pine Bluff AN KSPI-AM Okiahoms City o«
KLCA-F2 Sacramento-Stockton-Modesto CA "w'::\:“:u T’h“"‘:” = ‘::
- . 4 »
KDCO-AM Denver o WPDC-AM Harristurg-Lancaster-Led-York PA
KXSE-AM Danver co .WWG-AM Pistaborgh PA
KTVM-AM Grand Junction-Montrose o WWGE-am Johnstown-Anoona-State College PA
WELE-AM Orlando-Daytona Beach-Melbourne L | WABV-AM Green lie-Sprnbrg-Ashvi-Andrsn SC
WOo-rm Greens | le-Seronbrg-Ashvi-Andryn sC
WHFS-AM Tampa-St. Petersbur asot F
I . ; . SuTg {Seresote) 'L WQNT-AM Chasteston, S s¢
| WSRQ-AM ampa-St. Patersburg (Sarasota) L | WRMI-AM Chariome sc
WTKE-AM Mobile-Pensacola (FL. Walton) FL WNML-IM Knowe e ™
| | WPTB-AM Savannah GA | WRKM-AM Nashw e ™
WRDW-AM Augusta-Alken, GA GA | WSMG-AM Tri-Ciies, Th-VA ™
KIC-FM Das Moines-Ames 1A |WWDX-AM Jackson, TN ™
KGOW-AM Housson ™
WSCO-AM Chicago n KREW-AM Lubbocr ™
(WXVW-AM Louisville IN KSIX-AM Corpus Orwist ™
KICK-AM Wichita-Hutchinson Plus KS KTOC-AM Dallas-Fz Wormh ™
KXFH-AM Wichita KS KOLE--AM Burieson ™
| KTX-FM Austun ™
TC-F ]
WNTC-FM Evansville KY | KCRS-- AM S— T
.MLAM SQHng'told MA KIMP--AM Mour: Flestsmt ™
WCBC-AM Washington, DC (Hagerstown) MD KFNZ-AM San Lake Ciny ur
_waa-m Grand Rapids-Kalmzoo-Battle Crk M (WSVA-AM HArTISONDwg VA
WEBRN-AM Traverse City-Cadillac M |WFAW-AM Milwakee wi
WKTY.AM La Crosse-Lau Caire wi
WCAR-AM Detroit MI
! CWMAM-AM Green Bay 2ppieton wi
WCHT-AM Marquette M | WSCO-AM Green Bay-A0c eton wi
(WMPL-AM Marquette M WEIR-AM Whee! ng-Steuser e WY
WaQx-AMm S Louts MO WEECAM Wheeling-Steuterniile wv
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'w DGO Y SHAW | fnftief




In March the newspaper content
sharing program was launched.

KPC Media to Carry Pro Football Weekly Content through Shaw Media

Content Sharing Program.

KPC Media Group Inc. is a privately owned printer and publisher of daily and
weekly newspapers headquartered in Kendallville, Ind. The company operates
presses in Kendallville, and also has editorial and business offices in Auburn, ===y = =¥ = vvsmmms rrvmny wvmtans s vregan msenrr crassene

Angola and Fort Wayne. am.

) ) ) s nearly one million people living in Maryland and Delaware each
Pro Football Weekly content will be featured in The Herald Republican of spapers, websites and apps. APG Chesapeake maintains a strong
Angola, IN., The News Sun of Kendallville, IN., and the The Star of Auburn, IN. 1ty journalism through publishing quality community newspapers

starting in August 2016 with PFW's Fantasy Football edition. in the nation along with first class websites and apps.

other PFW content distribution partners including: the Northwest
-). Daily Chronicle (DeKalb, IL). The Herald-News (Joliet, IL),
(Crystal Lake, IL), Daily Chronicle (DeKalb, IL), The Herald-News (Joliet, IL), L). the Daily Gazette (Sterling, IL), the Daily Herald (Arlington
Telegraph (Dixon,IL) the Daily Gazette (Sterling, IL) the Daily Herald (Arlington 0 Sun-Times, the Rockford Register Star, the Peoria Journal Star

Heights, IL), the Chicago Sun-Times, the Rockford Register Star, The Daily mna.

Journal (Kankakee, IL), the Ottawa (IL) Daily Times and the Peoria (IL) Journal | g1 regular season and postseason, PFW’s staff of NFL beat

Star. s, features and analysis of the NFL on a weekly basis in
predesigned pages. Content will include game previews, fantasy football advice, picks
against the spread, features and NFL analysis from PFW Editor Hub Arkush, one of the

laadina NTET analvete in tha canntiz A nra_trainina camn aditinn alea wirill ha availahla in

oy SHAW | fnfiauthal

KPC Media joins other PFW content partners including: The Northwest Herald
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observations

What you first think will work may not: don’t
be married to your initial concept.

Make sure to take time to define your
differentiator.

Package all media...don’t sell by product.
Forge partnerships...don’t go it alone.
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