
Find	  the	  Mul,ple	  Revenue	  Sources	  in	  Your	  Market	  

Kate	  Weber	  &	  Laura	  Burke	  	  
Shaw	  Media	  



Shaw	  Media	  Revenue	  Focus	  

Commitment	  to	  con,nue	  to	  diversify	  revenue	  streams	  

Revenue	  growth	  expecta,ons	  in	  digital,	  niche,	  and	  events	  

Growing	  through	  acquisi,on	  



Monthly	  Lifestyle	  Magazines	  
High-‐end	  glossy	  publica,ons	  targeted	  to	  affluent	  and	  influen,al	  readers	  and	  
adver,sers.	  	  Local	  content	  including	  home	  design,	  fashion,	  health,	  family	  and	  

dining	  and	  entertainment	  

Three	  monthly	  lifestyle	  magazines	  averaging	  $50K	  in	  monthly	  revenue	  	  



Adver,sing	  partners	  have	  opportunity	   	  to	  be	  showcased	  in	  editorial	  features	  and	  profiles 	  	  

Monthly	  Lifestyle	  Magazines	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  Content	  Strategy	  	  



Monthly	  Lifestyle	  Magazines	  
Monthly	  paid	  columns	  including	  home	  design,	  health,	  food,	  wine,	  &	  fashion	  



Magazine	  Distribu,on	  

•  Distributed	  throughout	  our	  communi,es	  at	  high	  traffic	  loca,ons	  where	  women	  would	  be	  present	  

•  	  Mailed	  to	  paid	  newspaper	  subscribers	  in	  a	  few	  of	  our	  markets	  

•  Magazine	  branded	  events:	  Women	  of	  Dis,nc,on,	  Women’s	  Power	  Luncheon,	  Fashion,	  wine	  tas,ngs,	  etc	  



Suburban	  Life	  Fit	  Magazine	  
Seasonal	  female	  focused	  fitness	  publica,on	  

Running	  	  Cycling	  	  Strength	  	  Flexibility	  	  Nutri,on	  	  Events	  



Fox	  River	  Bike	  Trails	  

Trips	  designed	  for	  different	  interests	  
First	  0me,	  half	  day,	  full	  day,	  kids,	  couples	  

Places	  to	  eat,	  stay,	  and	  play	  around	  the	  trails	  

Calendar	  of	  events	  

FAQs	  such	  as	  where	  trails	  connect,	  start,	  etc…	  

Bike	  Trails	  around	  the	  Fox	  River	  and	  Kane	  County	  

Mobile	  enhanced	  website,	  annual	  glossy	  magazine,	  
Monthly	  feature	  in	  Kane	  County	  Magazine	  
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The aptly named Fox River Trail hugs the Fox River, offering a scenic 
route for riders meandering through Kane County. The Kane County 

portion of the trail runs from Aurora to Algonquin and passes through nature 
preserves and quaint towns, such as St. Charles, Geneva and Batavia. 
On the weekends, the Fox River Trail transforms into a thoroughfare for 
cyclists on the hunt for brunch. And with a bevy of restaurants in such close 
proximity to the trail, bacon, eggs and bloody marys have never been easier 
to come by. 

Trailside destinations for 
bacon, eggs and bloody marys 

By STEPHANIE KOHL-MCCORD

Ä NORTH
z The Finery & 

Blacksmith Bar
z Buttermilk
z Gammon 

Coach House

z

z

z

z The Finery 
& Blacksmith Bar 
305 W. MAIN STREET 
ST. CHARLES 
630-940-2380

Located a couple blocks from the Fox River 
Trail, The Finery & Blacksmith Bar opened its 
doors last year. The restaurant serves brunch 
from 11 a.m. to 3 p.m. Sundays and is located 
within a historic building. 

Co-owner David Reyes says that many 
of the Finery team members are cyclists 
themselves, and that they not only welcome 
the crowd, but also allow cyclists to store 
their bikes inside if necessary.

Brunch offerings are a mix of traditional items 
– but elevated – and the chefs make their 
own bacon. You won’t find anything run-of-
the-mill at The Finery & Blacksmith Bar, says 
Reyes.

“We like to take things to the next level,” he 
says, adding that his dishes put an emphasis 
on flavor and detail.

Brunch consists of bloody marys and 
mimosas and menu items like Crème Brulee 
French Toast, Wild Mushroom Omelets and 
Banana Walnut French Toast. In addition to 
the brunch menu, two dinner items and a full 
bar are available during brunch. Reservations 
are not only accepted, but encouraged. 

For more information, visit 
thefineryrestaurant.com.

z Buttermilk 
7 W. STATE STREET | GENEVA | 630-845-0820

Buttermilk is open from 7 a.m. to 2:30 p.m. 
daily, making them a great weekend brunch 
stop.

“Our fare is not the common fare,” says 
co-owner Pete Kostopoulos, who opened 
the restaurant last year. “There’s a little twist 
and turn from what you can get at the typical 
place.”

Although their menu offers traditional 
breakfast offerings, it also features items 
people don’t typically make at home, such as 
cinnamon roll pancakes and smoked salmon 
eggs Benedict.

Kostopoulos sees so many cyclists at 
Buttermilk, he has asked the city of Geneva to 
provide a bike rack near his restaurant.

Buttermilk’s entire menu is available all day. 
Its coffee bar menu also features specialty 
cocktails, such as its signature bloody mary, 
mimosas, beer, wine and more. 

Find more at www.buttermilkgeneva.com.

Here are three, 
Tri-City trailside 
brunch spots 
to check out on 
your next ride.

-Continued on page 6

Bloody mary at 
The Finery & 
Balcksmith Bar in 
St. Charles

The B & G, Add the E 
at Buttermilk in Geneva



Local	  Fashion	  Show	  and	  Style	  Guide	  

Glossy	  guide	  served	  as	  a	  supplement	  to	  Fashion	  Show	  
Showcased	  local	  bou,ques	  spring	  fashion	  line	  up	  

Professionally	  photographed	  &	  designed	  



Dining	  Guide	  

2015 
DINING 
GUIDE

suburban

FOOD
 DRINKA

N
D

A publication of

Comprehensive	  dining	  directory	  *	  	  Dining	  profiles	  *	  Mystery	  diner	  reviews	  



Community	  Events	  
Economic	  Forecast	  

Wednesday, April 20th, 2016
Q Center  •  St. Charles, Illinois
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Women	  of	  Dis,nc,on	  	  

Ongoing	  Branding	  each	  month	  	  
in	  lifestyle	  magazine	  or	  local	  newspaper	  



	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  Suburban	  Life	  Scholars	  	  
Recognizing	  our	  Suburban	  High	  School	  students	  

Students	  selected	  by	  school	  administrators	  	  
based	  on	  academic	  performance,	  character,	  
extracurricular	  involvement,	  and	  community	  

service	  

Two	  $2,000	  scholarships	  awarded	  



Athlete	  of	  the	  Week	  

Weekly	  program	  in	  local	  newspaper	  

Weekly	  congratulatory	  le^er	  sent	  to	  student	  

Awards	  Banquet	  at	  the	  end	  of	  school	  year	  

Athletes	  are	  selected	  by	  sports	  editor	  



Best	  of	  the	  Fox	  
•  Special	  Sec,on	  	  

•  Event	  

•  Website	  

•  Social	  Media	  

•  E-‐Commerce	  

•  Evergreen	  Content	  



Community	  Directories	  &	  Chamber	  Guides	  



Insight	  

A	  direct	  mail	  publica,on	  	  

Kaneland Publications, Inc.

630.365.6446
KPIdesigns.com

525 N. Main St., #2
Elburn, IL 60119KPI
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The	  Evolu,on	  of	  Building	  and	  Mone,zing	  	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  a	  Niche	  Audience	  

	   	   	  building	  Chicago	  Football	  and	  becoming	  

	   	   	   	   	  	  	  	  

	   	  The	  iconic	  brand	  of	  	  Pro	  Football	  Weekly	  



Chicago	  Football	  and	  PFW	  two	  brands	  
with	  same	  mission	  

Chicago	  Football	  
•  Brand	  started	  in	  2011	  as	  a	  U	  

pick	  em	  contest	  to	  develop	  
a	  new	  revenue	  stream,	  

audience	  and	  collect	  data.	  
•  In	  2013,	  Shaw	  started	  

partnership	  as	  selling	  agent	  
of	  PFW	  annual	  magazines.	  

•  In	  2014,	  Shaw	  launched	  
CF.com,	  an	  in	  season	  weekly	  
subscriber	  based	  magazine	  
and	  Chicago	  Football	  Now.
(TV)	  

Pro	  Football	  Weekly	  
•  Started	  in	  1967	  by	  Arthur	  
Arkush:	  claim	  to	  fame	  is	  the	  
development	  of	  the	  drajnik	  

community.	  	  
•  At	  its	  height,	  PFW	  was	  a	  

website,	  annual	  magazines,	  
Na,onal	  TV	  Show,	  Na,onal	  
Radio	  Show	  and	  sold	  its	  
content	  to	  newspapers	  
across	  the	  country.	  

•  PFW	  closed	  in	  2013.	  
(website,radio	  and	  
newspaper	  partnerships)	  



Chicago	  Football	  2014	  

PlaGorms:	  	  	  
1.	  	  Annual	  magazines	  sold	  
At	  newstands	  na,onally.	  (3)	  90%	  	  
Revenue	  from	  subscribers.	  

2.	  Weekly	  in	  season	  magazines.	  

3.	  Chicago	  based	  TV	  Show.	  

4.	  Website.	  

Results:	  	  not	  a	  sustainable	  model.	  



The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.



Chicago	  Football	  2015:	  Changed	  Focus	  



Chicago	  Football	  2015:	  Changed	  Focus	  



Chicago	  Football	  2015:	  Changed	  Focus	  









In	  January	  of	  2016	  CF.com	  had	  the	  
opportunity	  to	  become	  PFW.com	  











In	  March	  the	  newspaper	  content	  
sharing	  program	  was	  launched.	  



Distribu,on	  partners	  get	  print	  and	  
digital	  content	  free	  



observa,ons	  

•  What	  you	  first	  think	  will	  work	  may	  not:	  	  don’t	  
be	  married	  to	  your	  ini,al	  concept.	  

•  Make	  sure	  to	  take	  ,me	  to	  define	  your	  
differen,ator.	  

•  Package	  all	  media…don’t	  sell	  by	  product.	  

•  Forge	  partnerships…don’t	  go	  it	  alone.	  


