




USA TODAY NETWORK

107+
MILLION

78
MILLION

46
MILLION

BUZZFEED.COM HUFFINGTONPOST.COM

//  MONTHLY UNIQUE VISITORS  //

Source: comScore Media Metrix Key Measures, June 2016, Base = Age 2+; Total USA TODAY Network Digital Population (desktop + m obi le combined)



HOW WE GOT THERE MATTERS

Driving America’s daily dialogue with a network of 3,800 journalists, to 

deliver trusted journalism and powerful storytelling





Source: comScore Media Metrix Key Measures, June 2016, Base = Age 2+; Total USA TODAY Network Digital Population (desktop + m obi le combined)

We reach 40.5MM millennials, that’s more

than Vice or ESPN



Source: 2016 comScore Multi-Platform//GfK MRI Media + Fusion (05-16/F15) A18+ (Women + Parent)

We reach more moms than Disney Online

and Parents Network combined



We reach 1.5x more C-Level executives than

New York Times and 3x more than CNBC

Source: 2016 comScore Multi-Platform//GfK MRI Media + Fusion (05-16/F15) A18+



Using our technology to create

mobile-first products for

these consumers





USA TODAY NETWORK breaks ground on VR

In 2014, the Des Moines Register created Harvest of Change -

an immersive virtual reality farm that addresses the issues reshaping rural America.

This award winning, first-to-market digital journalism

marked the fusion of storytelling and virtual reality. 



Connecting consumers to the story like never before

The USA TODAY NETWORK’s commitment to

experimentation in storytelling led us around the

and ultimately into the sky with the Blue Angels -

the most watched 360 video on Facebook in 2015.

diamond for pre-season baseball, then to Havana, Cuba,



Virtual reality becomes branded content

For the 100 th running of the Indianapolis 500,

Honda’s IndyCar 2-seater, winner of Sharethrough’s “Native Creatives” Award

USA TODAY put consumers in the fastest seat in sports, 

We’re converting our VR success into

one-of-a-kind advertising opportunities.

for Best Breakthrough Content Experience.



The next step in virtual reality

Introducing yet another first-to-market opportunity

from the USA TODAY NETWORK



A weekly VR news experience unlike any other

VRtually There will bring the news to stunning life and 

tell amazing human stories of adventure, courage, family and friendship.

VRTUALLY THERE 

We’re using technology to bridge the gaps of

from the USA TODAY NETWORK, in partnership with YouTube.

distance, language and culture.



Segment 1: The Big Bang

someone else’s stimulating adventure – these are stories

that are visual, voyeuristic and undeniably thrill ing

Experience the physical thrill of VR by getting inside

• Catch air as you take off from the USS Eisenhower in an F18

• Swim with sharks in an underwater encounter

• BASE jump off a 2,000 foot cliff in Switzerland 



Segment 2: Adventure Storytelling

VRtually There’s main feature covering today’s most compelling stories.

With characters, a purpose and a full story arc, 

this segment will take you to places you’ve never been. 

Get ready to look reality in the eye.

• Step over the edge of a cliff with slackliners

• Ride a bull at Payson Rodeo, the world’s oldest continuous rodeo

• Let your freak flag fly at Burning Man



Segment 3: I Explore

A 360-degree photo that is a visual and experiential wonder

• Set foot on the moon with a unique experience from man’s last visit 

• Join the country’s largest dragon boat festival in Queens, NY

• Discover the Kaaboo music festival in a voyage of sound



Brand Integration Opportunities

SHOW TITLE 
ALIGNMENT

Be the f i rst  messaging
a viewer exper iences

CUBEMERCIAL

The f i rst -ever ad uni t
nat ive to VR

VR BRANDED CONTENT

Nat ive advert is ing
come to l i fe



Presenting sponsorship alignment with show title 

• Logo on opening title card

• 100% SOV during sequence 



Cubemercial

• Completely immerse the 
viewer into your ad: 4 
wal ls surrounding the 
viewer

• Your story is part of the 
framework of the 
VRtual ly There story



GET CREATIVE
(get kree-ey-tiv)

• (n) USA TODAY NETWORK’S brand new native studio with a 

national reach to 100MM+ monthly uniques, trusted go-to 

source, premium environment, innovative content 

experiences, actionable insights



OUR 3 GUIDING PRINCIPLES

Storytell ing

Bring your brand story 

to life in a compelling 

and meaningful way

Promotion

Drive awareness and 

engagement to your 

content across platforms

Performance

Real-time performance 

measurements and 

constant optimization



CAPABILITIES OVERVIEW

F I R S T - E VE R  V R  

B R A N D ED CO N T ENT  

P R O G R A M

F I R S T  B R A N D ED 

A N D  CU S T OM  

CO N T ENT

CA M P A I G N

L O N G  F O R M  A N D  

S T A N DAR D A R T I CL E

A N I M A TE D  A N D  

L I V E  A CT I O N 

V I D E O

I N F OG R A PH IC

P H O T O  G A L L E R Y  

A N D

G A M E S  A N D  

Q UI ZZES

3 6 0  V I D E O

I N T E R A CT IVE



MEASURABLE RESULTS

Every campaign is  un ique, so to  maximize results

determine essent ia l  KPI ’s  for  your campaign’s  success

our GET CREATIVE team wi l l  work with your brand to

24/7 campaign

monitoring

Optimization of

content, promotional 

messaging and creative

Social media

monitoring

Shareable key 

insights to utilize in 

future campaigns



GUARANTEED PROMOTION FOR YOUR STORY

Editorial

Promote your story like 

an editorial feature

Promotional Units

High-impact ad placements 

to captivate user attention

Social Media

Posts and custom campaigns 

to drive outside users to 

your content



Thank you



APPENDIX:BRANDED CONTENT EXAMPLES





BRANDED CONTENT 

EXAMPLE: QANTAS

Click to play



BRANDED CONTENT 

EXAMPLE: 

T-MOBILE

Click to play



BRANDED CONTENT 

EXAMPLE: 

FUNDRISE

Click to play



BRANDED CONTENT 

EXAMPLE: 

CLUB MED

Click to play



BRANDED CONTENT 

EXAMPLE: ZICAM

Click to play



BRANDED CONTENT 

EXAMPLE: 

SAN DIEGO CVB

Click to play



BRANDED CONTENT 

EXAMPLE: 

TOURISM 

AUSTRALIA

Click to play



BRANDED CONTENT 

EXAMPLE: 

T-MOBILE SMALL 

BUSINESS

Click to play


