
Why Video?



People now view 32% of TV content on other screens
Plus they view non-TV content like YouTube 

more than 1 billion times per day
The top 10 YouTube channels alone have more subscribers

than all U.S. cable and pay TV systems combined



shifted media dollars from TV to online video last year

70% of advertisers and agencies



on video ads this year (doubled since 2014)

$10 billionAdvertisers will spend



Only 9% of SMBs advertise on YouTube


