


That’s $11 billion with a “B” 

Super PACs Dominate Early 
Campaign Advertising



You won’t get invited to the party
if you don’t ask for an invitation



And when you do get invited, what 
should you say when you get there?
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“As Political Ad Spending 

Increases, Newspapers 
Need a Plan of Action”



 Readers Vote. Voters Read. No other medium comes close

 Seniors are Avid Newspaper Readers.

Most reliable voting bloc

 Newspaper Readers Contribute to Campaigns. 

60% more likely

 Voters Find Newspaper Ads … and Websites … More 

Reliable and Accurate.   4 times social media

 Newspapers Deliver for County and Local Campaigns …  

75% of all political activity is local 

There's lots of good news for newspapers



Readers Vote
Voters Read

84% of Democrat, 83% of Republican, and 81% of Independent 

voters are regular newspaper readers in print or online.

Source: Moore Information, American 

Voter Media Use Study (2012)



Seniors Vote and… 

Note: Data for those ages 25 to  64 not shown.

Source: For 1988 through 2008, Pew Hispanic Center tabulations of the Current 

Population Survey November Supplements. For 2012, U.S. Census Bureau.

Pew Research Center

Voter turnout in 2012 

rose among Seniors 

to 72% but the 

‘Youth Vote’ declined 

to only 41%

Voter turnout rates by age in Presidential Elections, 1988–2012
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Not only are seniors still the most reliable voting 

bloc, they’re avid newspaper readers, too

Source: Moore Information, American Voter Media Use Study

US Census Bureau (2012)

In the last presidential election…

 72% of those 65+ voted

 69% of those 45-64 voted

84% of older voters are frequent and regular 

newspaper readers (print and online)



Voters find newspaper ads more 
reliable and accurate

Total Reliable

Local Newspapers 57%

Local TV Stations 55%

Local Radio Stations 43%

Local Websites 39%

Social Media Websites 14%

Source: Moore Information, American Voter Media Use Study (2012)



Voters find newspaper websites
more reliable and accurate, too

Total Reliable

Local Newspaper’s Website 51%

Local TV Station’s Website 50%

Local Radio Station’s Website 36%

Other Types of Websites 23%

Candidate’s Website 22%

Social Media Websites 14%

Source: Moore Information, American Voter Media Use Study (2012)



Source: Moore Information 2012, American Voter Media Use Study;

Pew Research Center for People and the Press (February 2012)

Newspaper readers are 60% more 
likely to contribute to a campaign 

Newspaper readers who voted in 

the last election are twice as likely 

to contribute to a campaign.



So, where is the money?



Estimated Total Political Ad 
Spending 2008 – 2016



Percentage of 2016 Electoral Contests
by Level (Includes Primaries & General Elections)



Newspaper Share is Up

Political Ad Spending Estimates 2013 – 2015



Newspapers Have Major Share 

Online/Digital Political Ad Spending



Projected 2016 State/Local Ad Spending

Newspapers are number two in State and Local



Projected 2016 Ad Spending in Newspapers
by Electoral Contest in Millions 

75% is State and Local
Source: Borrell (2015)



It’s all about simplicity

Develop easy-to-understand

packages that include your

entire portfolio of products











 Readers vote. Voters read.

 Over 80% of newspaper print and 

online readers vote.

 Seniors, the most reliable voting bloc, 

are avid newspaper readers.

 Voters find newspaper ads and 

websites more reliable and accurate.

No other media surpasses newspapers 
in connecting with voters

 Of those who vote in local elections …

• 27% are more likely to read a daily 

newspaper than a typical adult

• 7 in 10 read newspapers in print or 

on a mobile device in an average 

week

• 8 in 10 contribute money to political 

organizations

Politics is a local business and 

newspapers are the local connection. 

No other media even comes close.



Thanks –

And let us know how we can help

 Candidate contact information by state

 Issue Groups, PACs, Super PACs and their media 

buying agencies

 Best practices from across the countr

John@johnkimballgroup.com
703-669-2507 (office) 703-282-1311 (mobile)

mailto:John@johnkimballgroup.com

