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Good Morning, Fam!
✊
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Bringing Audio to Life
📣
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Ginger Neal
Getting 💩 Done at 
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Chrissy Towle
Making 💩 Happen
For Newspapers at 



Audio-enabled 
experiences aren’t 
the Next Big Thing. 
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Smart speakers top AR, VR and wearables 
to become fastest-growing consumer tech*, 
expecting 56.3M shipments in 2018**

They’re 
already here. 
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It encompasses 
podcasts, radio, 

streaming audio, apps, 
and so much more.
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In fact, 
it’s really 
weird…

Its audience is your audience. 
Because it’s everyone.

Unlike typical emerging technologies, 
growth is not coming just from 
bleeding edge, millennial gamers! 
There are no early 
adopters — it’s ‘mass’. HHI:	45%	are	75K+*

56%
male

44%
female

44%
Age 18-34 33%

Age 35-54

16%
Age 55 
&  older 

7%
Age 12-17
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Just	take	a	peek	at	U.S.	Podcast	Listeners	
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- Holger Mueller analyst at Constellation Research WSJ Dec 2017

Amazon is all about driving [speaker prices] 
to the bottom because for them it’s an entry 
point for e-commerce.

Information
News, Weather, Sports

Purchase
Paid subscriptions, 
buying, adding to 
grocery list

Entertainment 
“binge-listening”

Utility 
72%* percent of smart 
speaker owners report 
using it as part of their 
daily routines

Audio 
has become
much more 
than music.



(Though there’s a voracious 
appetite for music, too)
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% of US 
Population 

that listened 
in the last 

month to…

32%

18%

13%

11%

8%

6%

6%

3%
3%

*Asked as “Apple Music, the paid music subscription from Apple”

US population age 12+
Brands lower than 3% not shown

(Total Population 12+)

% listened in last month
The Infinite Dial © 2017 Edison Research and Triton Digital



We work with 
everyone.
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Music dominated platforms that are adding spoken content

Companies expanding into voice-enabled experiences

Voice-enabled hardware



Our Partners.
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PUBLISHERS on our audio network

BRANDS + AGENCIES



We’re building the platform for Voice. 
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The team at SpokenLayer allowed us to venture into voice medium for the 

first time. Their flexibility and willingness to accommodate is only matched 

by the quality of content they produce. Our partnership has done more for 

our advertisers and audience than any in recent memory 

— I can’t recommend them enough!

ROBBY MARSTON
PRINCIPLE PRODUCT MANAGER, IMDB - AMAZON
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Our Mission…
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Work Together…
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With one voice…
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Right now.



Easy. Smart. Scalable.
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Sound good? 
Let’s Talk.

Jeremy Mims
SpokenLayer | jeremy@spokenlayer.com
(203) 449-7447

Hear more? Here’s More.
www.spokenlayer.com


