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We had questions...



How much of the
trust problem 1s
caused by confusion?



How much of the
trust problem 1s
caused by bad
experiences?



Do journalists
and the public
agree on solutions?



2,019 American adults

Web + telephone

English + Spanish
Nationally representative
Margin +/- 3%

1,127 journalists

o 94%local, 6% national
e Outlets:

(@)

O O O O O O

31% local newspapers
20% local TV

11% digital only

11% magazines

14% radio

8% public radio

5% other

e Margin+/-3.5%



. questions about:

What people want / expect from the press
Knowledge of journalism terms / concepts
Recognizing news vs. opinion

Experiences with journalists, classes, student media
News consumption behavior

What “fake news” means

What journalists should do differently



The big picture



The public doesn't
understand how
journalists work...



...and journalism
doesn’t make 1tself
understandable to
much of the public



10 takeaways from
‘Americans and the News Media’



1. We agree on ideals



3%

of Americans say the most useful news is
“mostly facts, with some analysis”



6%

of journalists anticipated this is
what people would want




2. Opinion 1s overdone



While people want analysis, they think too much

news coverage feels like commentary
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What public thinks is useful

Il Mostlyjustfacts [l Facts with some background/analysis

N

What public thinks news actually is

B Mostly analysis

Just commentary/opinion



9%

say it's easy to recognize news vs. opinion
in the general news media



3%

Recognize news vs. opinion
in social media or news websites



The press clearly
needs to do more to
clarify what 1s news,
opinion, and analysis



3. Our terms and concepts
are confusing



Many do not understand key journalism terms

Native advertising

Op-ed

Attribution

Analyst vs. commentator
Reporter vs. columnist
Editorial vs. news story
News story vs. press release

What a political endorsement is

What breaking news means

o
ey
o
N
o
W
o
w
o

Percent of...

Il Public who says a little/not at all familiar



News orgs should
explain or avoid
1nsider jargon



4. “sources say...
1S not good enough



A majority of the public correctly understands
anonymous sourcing

But 4 in 10 do not

Journalists take information from unknown
people and publish it

Journalists get information from unknown
people, confirm it, and then publish it

Journalists know a source's identity and
the source’sname | _ _ _

Don't know

o

10 20 30 40 50 60 70

Percent of public who think anonymous sourcing is...



Most people do not think their preferred news source
explains anonymous sourcing very well
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Extremely/very well Somewhat well Not too well/not well at all



News orgs should be
much clearer about
when and why they
use anonymity



5. We should get together
more often



4%

of Americans have personally
known a journalist



21%

of Americans have contacted a journalist
with ideas or feedback



7%

of Americans have conversed with
a journalist on social media



How journalists interact with the public

You engage with audiences on social
media

People contact you with story ideas

In comments on your news org's social
media posts

You interview a member of the public
In comments on your news

organization’s website

You include a person's social media
postinastory

People write a letter to the editor
about your story

You participate in an event by your
news org

72%
social media
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3] Daily or weekly = Monthly or a few times a year Bl Never Bl Not applicable



We need diversity
and engagement so
more people know
and see journalists



6. When journalists do interact,
people are pretty happy



Most people who had direct experience with a
news story say it got key facts right

How accurate was the reporting when...

“Got important
facts right, with -

. When you were interviewed by a
some mminor journalist for a news story
Inaccuracies”

When you had your social media post
included in a story

When you read, watched, or heard a
news report on a topic you know a lot
about

When you witnessed or experienced
something that was covered by a news
organization

o

10 20 30 40 50 60 70

Il Entirelyaccurate [l Gotimportant facts right, minor inaccuracies | Mostly inaccurate



People who had interactions with news
reporting mostly think it was unbiased and fair

You were interviewed by a journalist
for a news story

You had your social media post
included in a story

You read, watched, or heard a news
report on a topic you know a lot about

You witnessed or experienced
something that was covered by a news
organization

o

20 40 60 80 100

= Reporting was unbiased and fair = Reporting was biased and unfair



7. News education helps,
but it 1s rare



Few Americans have taken a course on

journalism or news literacy

1in 4 have participated in student media

Teacher assigned reading/discussion
of news

Participated in school
newspaper/TV/radio

Took a general class about the media
or news literacy

Took a class about journalism

Started a blog or social media account
to create news or non-personal
content
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School courses or student media experience correlate
to more knowledge of news

What breaking news means
What a political endorsement is
News story vs. press release
Editorial vs. news story
Reporter vs. columnist

Analyst vs. commentator

What an op-edis

What attribution means

What native advertising is
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Percent of public who are very/completely familiar with...

3 People who did school courses or student media [ People with no education about media



8. 'Fake news” has
lost 1ts meaning



The public associates multiple meanings

with the term "fake news"

Made-up stories from news outlets that don't
exist

Media outlets that pass on conspiracy
theories and unsubstantiated rumors

Journalists from real news organizations
making stuff up

News stories from real organizations that are
unfair or sloppy

Satire or comedy about current events
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Both Trump supporters and opponents label many
things "fake news"

Media outlets that pass on conspiracy
theories and unsubstantiated rumors

News stories from real organizations that are
unfair or sloppy

Made-up stories from news outlets that don't
exist

Journalists from real news organizations
making stuffup

Satire or comedy about current events

o
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Percent of public

Ex People who approve of Trump People who disapprove of Trump
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9. Young people are
very skeptical



3%

of people under 30 expect
most news reports to be fairly inaccurate

(Republicans = 55%)



10. Journalists and the public
agree on some solutions



Journalists and the public agree more information
about sources will increase trust

What news media should do to build trust

Offer more information about sources or
evidence cited in a story

Explain any controversial decisions made
during reporting

Explain how the reporting for a story was
done

Explain more about the news organization
and its policies

Explain why stories are chosen in the first
place

Offer more about the background and
experience of reporters
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Many of us can agree:
Offer sourcing info,
explain reporting,
explain policies
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One idea ORGANIC
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Build news literacy education
into your news content




The nutrition
label etffect

e Requiredsince 1994

e /7% of consumers use the
nutrition label when
purchasing a food item
(2014 FDA study)

o 49% of consumers changed
their mind about a food
purchase (2008 FDA study)

Nutrition Facts

8 servings per container
Serving size 2/3 cup (559)

Amount per serving
Calories 230

% Daily Value*

Total Fat 8g

Saturated Fat 1g

Trans Fat Og
Cholesterol Omg
Sodium 160mg
Total Carbohydrate 37g

Dizstary Fiber 4g

Total Sugars 129

Includes 10g Added Sugars

Protein 39

Vitamin D 2mcg
Calclum 260mg
Iron 8mg
Potassium 235mg

* The % Daily Value (DV) teils you how much a nutrent in
& serving of food contribules 10 a daily diet. 2,000 calories
a dayis usad tor general nultition advice




The nutrition label
didn't just provide
new answers



It raised
new questions



Imagine if Americans
saw and expected
news stories that say
“how this was made”



What
questions
should you
answer?

We provide templates for
9 different types of stories

Story categories
Standard news stories

Non-investigative
projects

Investigations
Fact-Checks
Explainers

Breaking News
(live/unplanned)

Live Events (planned)
Features

Opinion



Questions for an investigation

e Why did we do this story? (Why
does this story matter?)

e Who'sin this story (the “cast of
characters”)?

e What do these terms and phrases
mean? (Provide glossary of
terms.)

e What questions did we set out to
answer?

e What dowe know now?
e Whatdon't we know?

e What's the evidence?

Who are the sources and why
were they chosen?

Why are there unnamed sources?
What other tough journalism
decisions and news-gathering
obstacles did we tackle?

What might happen next, and
how and when will we cover it?

What are the potential solutions?

How can you respond or get
involved?



Rule of thumb #1:
“Call 1t out,
don't bake 1t 1n”



Of the dozens of people interviewed by
The Globe — most of them food and
beverage industry insiders, who described

a range of experiences — the vast majority

requested anonymity, citing similar fears
as Ms. Bruce and Ms. Reid.

What is the Globe and /\
Mail's policy on
anonymous sources?

When you see a phrase like “according
to sources with knowledge of the
matter,” or “sources said,” the name of
that source of information has been
excluded. This is not done lightly.
Sometimes key details in a story cannot
be told without protecting a source
who risks retribution for speaking to
the press. The reporter always knows
who the source is, and at the Globe, an
editor must approve the decision to
grant anonymity. Reporters are
encouraged to describe the person with I

Toronto Globe and Mail
Expandable in-article explainers called “Globe Primers”



Rule of thumb #2:
“If you discussed it,
disclose 1t”



Should we 1dentify
this victim
— by name? \




Do we have enough
evidence to run
/ this story? —
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8:18 AM

Are there new rules?

Good morning.

I'm Ben Smith._editor-in-chief of BuzzFeed
News, hoping | ¢an live up to the high
standard that Elamin has set for this
newsletter.

Anc I'm glad to have the space today to
tell you a little about one of the hardest
parts of running a newsroom in this new
era in history and in media. That is:
deciding which of the old rules — like
treating the president’s comments as,
probably, true — apply. Which don’t? How
dc we stay fair, and neutral, and honest
with you, without slipping into the old trap
of painting every dispute as an argument
with two equal sides?

| think we — and most of the US media
— did a pretty good job last week. Our
reporters bore witness to stories like an
immigration judge’s heartbreaking
interrogation of a 3-year old named Roger
— and they were unafraid to call an
official lie a lie.

Wl AT&T =
< (+ I |

Sometimes the old habits creep in. One
legacy publication took some well-
deserved flak for wringing_its hands about
a new crisis of civility because people
were using some very mean words about
the policy of separating families and the
people instituting it. And Fox News, at its
worst, did its best to explain why
punishing immigrant children is a good
idea — until Trump changed his mind and
Fox, magically, did too.

8:18 AM

We do our best to call it straight, and to
tell you whail we xnow — and whai we

don’t. The White House would now like to
make this fight abou’ us, the media,
particularly about a widely circulated
image of a crying girl who some news
outlets said, or implied, had been
separated from her mother., We wrote
about the girl and the wrenching image,
and talked to the photographer at the
time. She’s currently in a “holdina facility”
in Dilley, Texas, with her mom. We’l keep
you up to date on her story — and try to
keep our focus on the story, not the
shouting matches on cable news and
Twitter.

Ben Smith BuzzFeed newsletter takeover

3 96% (wmm)




Rule of thumb #3:
“Make 1t a dialogue,
not a monologue”
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How Does Journalism Work? Ask Us Questions. We Can Explain.

At ProPublica Illinois, we strive to be transparent about how our journalism gets done. But we
can’t predict what you will find useful about it. So, tell us and we'll try to explain. Send any

questions to illinois@propublica.org.

Has the Internet Changed Fact-
Checking? Well, It Depends.

The sources haven’t changed much, but
accessing them nowadays involves just a
few clicks. And no, we don't use Wikipedia.

How to Find Out About Hot Dogs,
Puppy Names and Parking
Tickets

FOIA is the all-purpose journalism weapon
of choice.

a Kambhs

How Do We Prevent Typos and
Other Errors From Appearingin
Our Stories?

We don't always, but we sure try. A lot of
eyes on a story helps.

Defining the Delicate and Often
Difficult Relationship Between
Reporters and Sources

How Do We Verify Anonymous
Sources?

Very, very carefully, and only after making
sure they merit anonymity.

When Do Reporters Collaborate,
and When Do They Compete?
Increasingly, we work together to produce
stronger journalism.

avid Eads, June 19, 4 a.m

Those Questions You’ve Been

Asking About Journalism? We

Ask Them, Too.

A recap of your questions — and answers

from our newsroom — about how journalists do their
jobs. P.S. Keep sending them.

How Do You Identify Fake News?

Solid sources and some healthy skepticism
can help.
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% Get our stories by email.
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A Surgeon So Bad It Was Criminal

In Montana, a Tough Negotiator Proved Employers
Don’t Have to Pay So Much for Health Care

Four Men Arrested Over Unrest During 2017 “Unite
the Right” Rally

Racist, Violent, Unpunished: A White Hate Group’s
Campaign of Menace

These Professors Make More Than a Thousand Bucks
an Hour Peddling Mega-Mergers
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Has the Internet Changed Fact-
Checking? Well, It Depends.
The sources haven’t changed much, but

accessing them nowadays involves just a
few clicks. And no, we don’t use Wikipedia.

by Duaa Eldeib, Sept. 26, 4 a.m. CDT

How to Find Out About Hot Dogs,
Puppy Names and Parking
Tickets

FOIA is the all-purpose journalism weapon
of choice.

by Sandhya Kambhampati, July 12, 4 a.m. CDT

How Do We Prevent Typos and
Other Errors From Appearing in
Our Stories?

We don't always, but we sure try. A lot of
eyes on a story helps.

Defining the Delicate and Often
Difficult Relationship Between
Reporters and Sources

Journalists stay in touch with the people

How Do We Verify Anonymous
Sources?

Very, very carefully, and only after making
sure they merit anonymity.

by Jason Grotto, Aug. 28, 4 a.m. CDT

When Do Reporters Collaborate,
and When Do They Compete?

Increasingly, we work together to produce
stronger journalism.

by David Eads, June 19, 4 a.m. CDT

Those Questions You’ve Been
Asking About Journalism? We
Ask Them, Too.

A recap of your questions — and answers

from our newsroom — about how journalists do their

jobs. P.S. Keep sending them.

by Logan Jaffe, May 4, 4 a.m. CD1

How Do You Identify Fake News?

Solid sources and some healthy skepticism
can help.

by Vignesh Ramachandran, April

who give them information and might even meet them
for lunch or a drink. But there are boundaries.

propublica.org/series/ask-propublica-illinois-journalism-questions




Bottom line:
Write like people
have never read a
newspaper before
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Journalists can change the way
they build stories to create organic

news ﬂ uency Organic News Fluency
Overview
TOMROSENSTIEL JANE ELIZABETH
Templates and tools

for encouraging
organic news fluency

Next steps and more

full study Al - TS

View as single page

bit.ly/organicnewsfluency

When journalists talk about how they wish the public could recognize good
reporting from bad reporting or even fakery, the subject often turns to whether the
audience has the right skills. The discussion usually falls under the heading of
“news literacy,” a body of work that typically involves a curriculum supervised by
schools, heavily oriented toward teaching young people “critical thinking skills”
as they consume news.

Is teaching news literacy a journalist's job? Yes.
Here's a way to build stories that can show people
the difference between good and bad journalism. ¥

We want to propose something different, an idea that we hope opens new paths




Discussion

Keep the conversation going at
americanpressinstitute.org




Thanks! Stay 1in touch with us:

API’s Need to Know newsletter: Jeff:
bit.ly/getapi jeff.sonderman@pressinstitute.org
@jeffsonderman

BetterNews.org update notifications:
betternews.org/subscribe/

Twitter: These slides:
@AmPress bit.ly/snpal8trust
Facebook:

facebook.com/AmericanPressinstitute
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