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COVID Marketing
How Marketing Messages Will Shift



“Promotions will explode by midsummer and 

remain strong through the holidays -- and perhaps 

for the foreseeable future.”

Gordon Borrell



Promotions may also help 
incentivize customers who may be 
reluctant to patronize your business.

U.S. Small Business 
Administration



Which Advertisers
Are Right For This?



They value OUTCOMES over EYEBALLS



They want LEADS



STAATS Services Furnace Giveaway
Peoria Journal Star | Peoria, IL

● $10,500 buy

● In the first week, client sold 2 furnaces 

valued at $13,000 

● That success turned into an annual 

buy with 3 more promotions 

#secondstreetsummit



Hear Clearly Giveaway
Savannah Morning News | Savannah, GA

● Sponsored by local Hearing Center

● Prize: hearing aids valued at over $5,000

● 112 entries

● 42 hot leads for consultations

● $5K revenue for paper, $72K for sponsor

#secondstreetsummit



Mosquito Authority Sweepstakes
Peoria Journal Star | Peoria, IL

● Consistent small print client 

● Quadrupled spend

● 50 Hot Leads for client

● $2,500 revenue

#secondstreetsummit



BEST PRACTICES



Driving Leads
● Marketing Campaign

○ Email 

○ Owned and Operated 

○ Social 



Driving Leads
● Email is the most important part of your 

package



Email is the #1 
driver of 
promotions 
activity

Driving Leads

70%
Of promotions activity 

comes from email

Second Street Internal Data



Driving Leads
● Prize 

○ Relevant to your client’s business

○ Relevant to client’s target audience

○ Valuable and appealing to target audience 



Driving Leads
● Collect Data 

○ Ask qualifying questions on the registration 

form

○ Uncover HOT leads for your advertisers 



How to Sell:
Case Studies



Home Free for a Year Sweepstakes
Patriot Ledger | Quincy, MA

● The Pitch

○ Second Street nationally managed 

sweepstakes  

○ Local prizes 

○ Multimedia campaign to drive leads 

#secondstreetsummit



Home Free for a Year Sweepstakes
Patriot Ledger | Quincy, MA

The Package

● Lead-gen questions and email aquisition

● Email

● Print & Digital 

Investment: $5,000

#secondstreetsummit



Home Free for a Year Sweepstakes
Patriot Ledger | Quincy, MA

Overcoming Objections

#secondstreetsummit



Home Free for a Year Sweepstakes
Patriot Ledger | Quincy, MA

Results: 

● 3,000 entries

● Identified 192 people ready to move within a 

year

● $6MM in sales for advertiser! 

#secondstreetsummit



Mr. Cool Giveaway!
Bristol Broadcasting | Paducah, KY

The Pitch The Pitch

● Sweepstakes to drive database, leads and 

social growth. 

● 4-week multimedia campaign 

#secondstreetsummit



Mr. Cool Giveaway!
Bristol Broadcasting | Paducah, KY

The Pitch The Package

● Custom contest (lead gen and email opt-in)
● Email
● Radio Spots on 5 stations
● Social 

Investment: $4,000 

#secondstreetsummit



Mr. Cool Giveaway!
Bristol Broadcasting | Paducah, KY

The Pitch Overcoming Objections 

● “Will I be cheapaning my product if I give it 

away for free?” 

#secondstreetsummit



Mr. Cool Giveaway! 
Bristol Broadcasting | Paducah, KY

The Pitch Results

● 102 Leads

● Client doubled his ROI in sold units   

#secondstreetsummit



Spring Outdoors Sweepstakes
West Kentucky Star | Paducah, KY

● Hoyer Outdoor Equipment prize bundle 

valued at over $7,000

● 156 hot leads

● 6 leads turned into sales leading to over 

$40,000 in revenue for advertiser

#secondstreetsummit



Solarbration Sweepstakes
WKBT-TV | La Crosse, WI

The Pitch The Pitch 

● New client and new Solar company needed 

leads 

● Prize: Solar Panel System valued at $10,000

#secondstreetsummit



Solarbration Sweepstakes
WKBT-TV | La Crosse, WI

The Pitch The Package 

● TV schedule
● Email 
● Digital
● Lead-gen questions + opt-in
● Bounceback email offer 

Investment: $19,990  

#secondstreetsummit



Solarbration Sweepstakes
WKBT-TV | La Crosse, WI

The Pitch Overcoming Objections

● “How many leads will I get? Will this 

investment give me a return?” 

#secondstreetsummit



Solarbration Sweepstakes
WKBT-TV | La Crosse, WI

Results: 

● 1,630 leads for the advertiser

● Over $1MM in sales in their first year in 

business

● Another promotion to run in Fall! 

#secondstreetsummit



By the Fire Staycation Giveaway
WKBT-TV | La Crosse, WI

● Ran April 2020

● They were ready to cancel all spending 

● Through this campaign they sold more fire 

tables in April than all of 2019! 

● 3 more lead-gen contests ran in June 2020 

#secondstreetsummit



Sales One-Sheets 

secondstreet.com/sales-one-sheets



Follow Up



The Most Important Part of the Sale



Follow Up
● First Week - Is it pacing well? 

● Each week - check numbers and keep in touch with client 

● How is the CLIENT following up on leads? 
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Follow Up
● First Week - Is it pacing well? 

● Each week - check numbers and keep in touch with client 

● How is the CLIENT following up on leads? 



Make Sure your Client is TRACKING 
sales from leads you delivered  



Takeaways



Promotions Explosion
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Promotions may also help 
incentivize customers who may be 
reluctant to patronize your business.

U.S. Small Business 
Administration



Advertisers that value OUTCOMES over EYEBALLS



Follow Up and Track Sales from Leads



Resources



lab.secondstreet.com

Second Street Lab



lab.secondstreet.com
9 am - 5 pm CT, Monday through Friday

Chat NOW with Success!



NEW! Measurable Results Playbook

secondstreet.com/results



2021 National Sweepstakes Webinar

Thursday, August 6 1:00 pm ET

secondstreet.com/national-sweeps



2020 National Sweepstakes
From Second Street

Car Payments
For a Year

($6,600 prize) 

Win Groceries 
For a Year

($4,800 prize)

Holiday Gifts
Giveaway

($3,500 prize)

Rent or Mortgage 
For a Year

($15,000 prize)

March 2020 June 2020 September 2020 November 2020



Sales One-Sheets for Top Advertisers

secondstreet.com/sales-one-sheets



Seller’s Guide

secondstreet.com/sellers-guide



Thank You!

Julie Foley
Director of Affiliate Success

julie@secondstreet.com
#secondstreetsummit


