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TIVIING IS EVERYTHING

20710 - DIGITAL MARKETING WAS JUST STARTING TO EMERGE IN OKC
[ODAY - MORE COMPETITION, DIFFERENTIATION & SOPHISTICATION




KNOWYOUR MARKET

» LOCAL MARKET SALES
» NATIONAL BUSINESS DEVELOPMENT
* RESELLER PROGRAM
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FUNDING

» GROWTH CURVE

» PATIENGE TO PROFITABILITY

» TECHNOLOGY INVESTMENTS

» STRATEGIC MARKET OPPORTUNITIES




BIGWING CONNECT

F UTU RE NATIONAL SALES GROWTH
DATA ANALYTICS
VIDED

F U c U S TECHNOLOGY
SCALABILITY



RECOMMENDATIONS

STARTWITH A COMMITTED STRATEGY.

STICKTO THE GROWTH PLAN BUT BE FLEXIBLE IN DETAILS.
LIMIT RELIANGE ON 3RD PARTY VENDORS.

FOCUS ON SCALABILITY.

HIRE SMART & DEVELOP STRONG TRAINING PROGRAMS.
FOCUS ON CLIENTAND EMPLOYEE RETENTION.

DEVELOP DEDICATED SALES TEAMS.
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