
YOU’VE GOT 

REVENUE! 
Making Money with Email 

Marketing
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Who?



• Emails are collected 

from across the web

• Access to more geo, 

demo and behavioral 

information

• Double verified 

• Emails collected from 

our audience

• Must opt in to receive

• Limited targeting 

capabilities

Two Options

1st party Data

3rd party Data



1st party data

Benefits and how we use it!

• It’s our data= NO COST

• Self-promotion PLUS revenue= WIN WIN

• Sunday Open Houses

• Daily Obits

• Birthday Club

• Coupons

• Contests/Promotions

• Extension of our audience-

• Added digital tool allowing our 

customers to reach their customers













• Customers can target their exact customers

• Customizable creative, unlimited options

• Data base of 140 million email addresses:

• Tied to a US Postal records

• Double opt in verified

• “Scrubbed” daily to ensure quality lists

• Custom eblast campaign add another level to 

campaigns

(We use it- Recruitment emails sent every week!)

3rd party data

Benefits and how we use it!





"We used many forms of 

advertising at our last event 

such as, print in multiple 

markets, passed out flyers at 

other flea markets, and 

spread the word to customers 

on site. We surveyed the 

participants and 90% of 

the attendees heard about it 

from the email they 

received.“

-Teresa Burke



“We saw a huge increase 

in website traffic!

We had fun watching our 

Google Analytics page 

that day! 

We talked this 

morning about doing 

another, so we’re going 

to start brainstorming!”

- Taylor Riggs



2018 email marketing revenues:  $3,000

2019 email 

marketing revenue: 

$24,297 !!!
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Email revenue 2019

2018



Thank you!

Kristen Frey

Director of Audience and Digital Revenue

News-Press Media Group

kristen.frey@newspressnow.com

816-271-8526


