
TRANSFORMING CONTENT INTO COMMERCE



Advertisers need better ways 

to reach consumers.



They must predict 

their interests



Standout amongst so much noise,



AD-versity,



And provide instant gratification.



You have the platform, the 

traffic and the trust. 



It’s time to add eCommerce.



Better yet, NATIVE COMMERCE.



PASSIVE REVENUE



Product Match analyzes publisher 

content & matches relevant products to 

that content.



Products from a diverse and growing 

pool.



The right products appear next to the 

right content.

http://okanjo.com/demos/DemandMediaComparisonDemo/
http://okanjo.com/demos/DemandMediaComparisonDemo/


It ’s l ike content recommenders,

Outbrain or Taboola. 

(But, with relevancy, and products.)

VS

http://host.madison.com/sports/recreation/outdoors/no-bluffing-about-this-kansas-lake-s-beauty/article_1b283fc3-c0c8-514a-a357-d2d0a0f0b81c.html
http://host.madison.com/sports/recreation/outdoors/no-bluffing-about-this-kansas-lake-s-beauty/article_1b283fc3-c0c8-514a-a357-d2d0a0f0b81c.html


BUY NOW



The icing on the cake



The entire transaction can happen 

immediately, in-ad.

file://localhost/Users/Bethany/Desktop/DemandMediaComparisonLocalDemo/index.html
file://localhost/Users/Bethany/Desktop/DemandMediaComparisonLocalDemo/index.html


This keeps readers onsite & drives 

deeper engagement.



PERFORMANCE



Engagement



LMC Testing

Launched 2/8

0.24% CTR

0.95% per 

product CTR



Partnership

Super Bowl push

0.43% CTR



0.44% average CTR

across all products

1.01% average CTR 

for products 

with 1+ click

24% post-click

engagement



SIGN UP TODAY



NCAA Basketball



Mother ’s Day



Spring Baseball



TRANSFORMING CONTENT INTO COMMERCE


