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AN EXPERIMENT
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WHAT JUST HAPPENED

DIAZ@REVENUE.COM



YOUR THALAMUS CONTROLS WHAT 

YOU TRUST …
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PEOPLE DON’T TRUST BANNER ADS
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BRAIN TELLS EYES TO IGNORE
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ADVERTISERS

$40 BILLION
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AS A RESULT, BANNER AD CLICK 

THROUGH RATES ARE DECLINING 

RAPIDLY.
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NATIVE ADVERTISING PRESENTS AN 

OPPORTUNITY TO ENGAGE READERS



NATIVE ADS ARE NOT NEW.

THESE PEOPLE INVENTED NATIVE 

ADS.

DIAZ@REVENUE.COM



THE NATIVE AD MARKET IS THE 

FASTEST GROWING SEGMENT OF 

ONLINE ADS
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THE 

PERFECT 

NATIVE AD
Our technology has created 

thousands of campaigns for 

agencies, brands and online 

publishers.

LOOK & FEEL

RELEVANCE MULTI-DEVICE

THE PERFECT

NATIVE AD
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NATIVE ADS LOOK LIKE THE REST 

OF THE PLATFORM

DIAZ@REVENUE.COM



NATIVE ADS LOOK LIKE THE REST 

OF THE PLATFORM (cont.)
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NATIVE ADS ARE EFFECTIVE
“We believe native ads are quickly becoming the de facto ad format on mobile and increasingly 

moving into desktop. We think native ads also have significantly higher click-through rates than 

traditional display ads, which leads to higher pricing over time.”

Doug Anmuth, Lead Analyst

Traditional banner ad

.2% CTR

Native ads
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Click through rates on traditional banners versus native ads

Native ads

5%-8% CTR



NATIVE ADS LOOK LIKE THE REST 

OF THE PLATFORM (cont.)
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IN STREAM ADS
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BEST PRACTICES
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SATURATION CAUSING 

DESPERATION 



SATURATION CAUSING 

DESPERATION 



SATURATION CAUSING 

DESPERATION 



CAN YOU GUESS WHAT HAPPENS 

NEXT?
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TO THIS





TO THIS



TO THIS



FROM THIS



TO THIS



ORGANIC TRAFFICPAID TRAFFIC





CONCLUSION



NATIVE IS HERE TO STAY



DISCLOSURE IS IMPORTANT



KEEP LOCAL IN MIND

Do your local advertisers want native?

DIAZ@REVENUE.COM



CREATE CONVERSION GOALS
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SPLIT TEST YOUR USERS, 
TEST THEIR LOYALTY WITH NATIVE



START SLOW WITH TOTAL 
CONTROL
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THANK YOU.
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