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+ Promotes interaction
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“The team @qz is just awesome. Their 

content and ads are always spot on.”
- Joe Doran, CEO & Co-Founder, Rallyverse

“I don’t tweet about sweet ads very often, but 

the functional Rolex on @qz is unreal.”
– Chris Ziegler, Deputy Editor, The Verge

“Quartz is breaking ground in UX—ads are 

placed in a magazine-like environment.” 
– John Walker, Digital Marketing Director, Steinman 

Marketing Solutions

“BlackRock’s branded content play in the Quartz Daily 

Brief email is brilliant and perfectly executed.”
– Justin Breitfelder, Investment Content Strategist, Breitfelder GSP

“If you haven’t seen Quartz ads… you’re 

missing out. They’re really impressive.”
– Jack Krawczy, Director of Product Management, Pandora 

“Hate to say it, but this UPS ad on Quartz is better than 

a lot of stories on some tech sites.” 
– Ben Rooney, Editor-in-Chief, Informilo European; Former Tech Editor, 

The Wall Street Journal Europe

ADS BUILT FOR SOCIAL

“Great tech read for optimizing efficiency in the 

workplace—Salesforce on the Internet of Things.”
- Anahita Pardiwalla, Freelance Journalist

“Great native ad by Goldman Sachs in @qz—truth in 

advertising, high credibility, robust content, good 

partners. Total win.”

- David Johnson, Principal and Founder, Sextant Media


