
 

 

The 2016 News Industry Summit is co-sponsored by Southern Newspaper Publishers 

Association, the Florida Press Association and the Florida Society of News Editors.   

------------------------------------------------------ 

WEDNESDAY, SEPT. 14 

8:30 a.m. - Noon BOARD MEETINGS 

 SNPA (Plaza 4) 

 FPA (Mira Mar) 

EXHIBITS EXHIBIT SPACE 
Our R&D partners will have exhibits to demonstrate products and services to 

help newspapers make money, save time, build audience or improve operations.  

Visit with them in the Exhibit Space at these times: 

  Wednesday, Sept. 14  …………..… 11 a.m. – 7:30 p.m. 

  Thursday, Sept. 15 …………..…  7:30 a.m. – 5 p.m. 

  Friday, Sept. 16  …………..…  7 a.m. – Noon   

10 a.m. - 6 p.m. REGISTRATION DESK OPEN 
Exhibit Area 

Noon WELCOME RECEPTION WITH EXHIBITORS 
Exhibit Area  
Sponsored by LEAP Media Solutions 

1 - 3 p.m. GENERAL SESSION 
Plaza I and II 
Sponsored by The Associated Press 

Welcome from Southern Newspaper Publishers Association, Florida 

Press Association and Florida Society of News Editors 
Joe DeLuca, Tampa publisher and vice president, Tampa Bay Times,  

St. Petersburg, Fla.  

David Dunn-Rankin, president, Sun Coast Media Group, Venice, Fla. 

Mindy Marqués Gonzales, executive editor and vice president, Miami 

Herald, Miami, Fla.  

 

 

http://www.ap.org
http://www.leapmediasolutions.com


Building a Balanced and Sustainable Business 
Executives from a metro daily, a newspaper group, and a group of weeklies talk 

about their business strategies and lead an audience discussion on innovation to 

build sustainability and profits.  

Dan Autrey, publisher and president, Tampa Bay Newspapers, 

Seminole, Fla.  

Peter Newton, CEO, Propel Business Services, and chief revenue officer, 

GateHouse Media, Pittsford, N.Y. 

Paul Tash, chairman and CEO, Tampa Bay Times/Times Publishing Co., 

St. Petersburg, Fla. 

 

Meet the Exhibitors 

 

3 - 3:45 p.m.  REFRESHMENT BREAK with Sponsors and Exhibitors 
   Exhibit Area 

 

3:45 - 5 p.m. GENERAL SESSION 
Plaza I and II 
Sponsored by The Associated Press 

How Other Industries Handle Disruptive Innovation 
The CEO of a regional retail clothing business with 500 locations and the CEO of 

a Florida utility talk about how technology is disrupting their industries, and the 

strategies they are adopting to survive and thrive. 

Steve Knopik, CEO, Beall’s, Bradenton, Fla. 

Eric Silagy, president and CEO, Florida Power & Light Co., Juno Beach, 

Fla. 

 

6 - 7:15 p.m. RECEPTION and HALL OF FAME PRESENTATION   
Exhibit Area 
Sponsored by Southern Lithoplate 

 

7:30 p.m.  DINE-AROUND:  Join a group for dinner at local restaurants 

 

 

 

THURSDAY, SEPT. 15 

7 a.m. – 5 p.m.           REGISTRATION DESK OPEN 
Exhibit Area 

7:30 – 8:45 a.m. AWARDS BREAKFAST FOR SNPA MEMBERS    
  Plaza 3 and 4 

Breakfast sponsored by Adpay 

SNPA Photo Contest sponsored by Second Street   
Presentation of awards for photo, editorial and print quality contests, and the 

annual Frank W. Mayborn Leadership Award 

 

8 - 9 a.m.  BREAKFAST WITH EXHIBITORS 
   Exhibit Area 

 

 

 

 

 

http://www.slp.com
http://www.adpay.com
http://www.secondstreet.com
http://www.ap.org


 

 

9 - 9:40 a.m.   CONCURRENT SESSIONS 

 
REVENUE AND STRATEGY 
Plaza 1 and 2 

How to Build a Multi-Platform Audience: 

Delivering the Right Content on the Right Platform 
Learn how The Palm Beach Post (Cox Media) determines the right content to 

grow its audience. 

Tim Burke, publisher and editor, The Palm Beach Post 

West Palm Beach, Fla. 
 

 

COMMUNITY NEWSPAPERS 
St. Armands 2 

Events Grow Revenue and Enrich Customer Engagement 
Learn how to successfully implement community events that drive revenue, grow 

audience engagement and increase community interaction.  Learn to think 

beyond your local market and tap into non-conventional revenue sources that are 

not usually on the news media property’s radar.   

John Newby, publisher, Muskogee Phoenix, Muskogee, Okla. 

Tim Smolarick, publisher, Venice Gondolier Sun, Venice, Fla.  

 
CONTENT 
Mira Mar 

Data Visualization (this session will run until 10:15 a.m.) 
How to get started telling stories on your website in new and exciting ways.  If 

you are already doing data visualization, learn how to raise your game to the next 

level. 

Kara Dapena, data visualization editor, Miami Herald, Miami, Fla.  

Nathaniel Lash, data reporter, Tampa Bay Times, St. Petersburg, Fla. 

Eli Murray, news apps developer, Tampa Bay Times, St. Petersburg, Fla. 

  
INDUSTRY SPOTLIGHT 
Bickel 

A Fresh Approach to Local Digital 
Guarantee Digital will present best practices that will help your newspaper 

leverage a variety of digital marketing opportunities to grow your business – 

including the company’s turnkey agency solution.  

Daryl Hively, founder and CEO, Guarantee Digital, Hartland, Wis. 

 

 

 

 

 

Special Event for Spouses on Thursday Morning 

 

Explore the John and Mable Ringling Museum, gardens, miniature circus and Ca’ d’ Zan (the Venetian Gothic 

inspired home of circus owner and art collector John Ringling and his wife Mable).  Enjoy lunch at the Columbia 

Restaurant, followed by shopping on St. Armand’s Circle. 

Transportation leaves from the hotel front door at 9:15 a.m.   

No added cost, but you must sign up in advance. 

 



9:45 a.m.  BUSINESS SESSIONS 
Election of officers/directors and other association matters. 

 

 SNPA (Plaza 1 and 2) 

 FPA (St. Armands 2) 

 

10:15 a.m.  REFRESHMENT BREAK with Sponsors and Exhibitors 
   Exhibit Area 

 

11 - 11:45 a.m.  CONCURRENT SESSIONS 

 
REVENUE AND STRATEGY 
Plaza 1 and 2 

Bigger is Better 
An insider-look at how USA TODAY NETWORK is scaling content across USA 

TODAY and 109 local properties and engaging its audience of more than 100 

million readers and driving advertising revenue through virtual reality, mobile 

video and interactive content. 

Kevin Gentzel, chief revenue officer, USA TODAY NETWORK 

 
COMMUNITY NEWSPAPERS 
St. Armands 2 

Breaking Down the Walls:  

How a 100-Year-Old Tri-Weekly Became a Champion of Innovation 
Under the leadership of a dynamic publisher and a motivated staff, the Forsyth 

County News has changed everything – its culture, its products and its 

community reputation – transforming from a stale local newspaper into an 

innovative, growing local media company.  Winner of the 2016 Mega-Conference 

Innovation Award for excellence.  

Vince Johnson, publisher, Forsyth County News, Cumming, Ga. 

  
CONTENT 
Mira Mar 

Want to Get Really Digital? Get Rid of Digital! 
Changes to the work patterns and philosophy at the Sun-Sentinel in Fort 

Lauderdale. 

Howard Saltz, publisher and editor-in-chief, Sun-Sentinel Media Group,  

Fort Lauderdale, Fla. 

 
INDUSTRY SPOTLIGHT 
Bickel 

Why Data is the Fundamental Building Block of Audiences ... And 

Your Viability 
Do you believe “paid content” is the route to sustainability? Tom Ratkovich 

argues that revenue diversification represents a more realistic and compelling 

path to growth and long-term viability.  Learn why that diversification will be 

driven by customer knowledge and relevance – and how to get there.    

Tom Ratkovich, managing partner, LEAP Media Solutions, Old Saybrook, 

Ct. 

 

 

 

 

 

 



Noon - 1:30 p.m. BUFFET LUNCH  
Plaza 3 and 4 
Sponsored by Newscycle Solutions 

 

Welcome to Sarasota 
Lynn Hobeck Bates, communications manager, Visit Sarasota County, Sarasota, 

Fla. 

 

Lessons for Newspapers:   

How the Tampa Bay Rays Reach Their Audience 
Through the magic of baseball, outstanding corporate citizenship and an 

employee-first culture, the Tampa Bay Rays are engaging their community – on a 

limited budget. 

Brian Auld, president, Tampa Bay Rays  

 

1:30 - 2 p.m.  DESSERT WITH EXHIBITORS 
    Exhibit Area 

 

2 - 2:40 p.m.   CONCURRENT SESSIONS 

 
REVENUE AND STRATEGY 
Plaza 1 and 2 

Scenario Planning:   

The Kind of Thinking That Can Change Your Future 
Certain categories of revenue are sure to keep declining. These thought 

experiments can show you how to get ahead of the curve. 

Steve Gray, vice president of strategy and innovation, Morris Publishing 

Group, Augusta, Ga. 

 
COMMUNITY NEWSPAPERS 
St. Armands 2 

Digital Revenue: ‘How to’ Instructions 
Things are changing far too quickly in the digital space!  Over the last year, 

Observer Media Group decided to refocus on some basic digital offerings with 

unique selling propositions that offer profitable results.  Get real “how to” 

instructions on implementing these products and strategies. 

Emily Walsh, publisher, Observer Media Group, Sarasota, Fla.  

 
CONTENT 
Mira Mar 

Covering the Pulse Tragedy (this session will run until 3:15 p.m.) 
America’s worst mass shooting happened in the hometown of the Orlando 

Sentinel. Hear from editors and reporters about how they covered this event, and 

what other newsrooms can learn. 

John Cutter, managing editor, Orlando Sentinel 

Christal Hayes, breaking news reporter, Orlando Sentinel 

Lisa Cianci, local news editor, Orlando Sentinel 

Todd Stewart, interactive and visuals manager, Orlando Sentinel  

 

 

 

 

 

 

 

http://www.newscyclesolutions.com


INDUSTRY SPOTLIGHT 
Bickel 

Increase Revenue from Obits by 30% 
Obituaries are a $500 million franchise and a key audience driver. Learn how 

newspapers are protecting and growing this important category, at no cost, by 

using Memoriams.com. We’ll detail successes at newspaper partners and show 

how easy it is to get started with this Local Media Consortium-endorsed strategy. 

Deborah Dreyfuss-Tuchman, executive vice president of sales, Adpay,  

Englewood, Colo. 

 

2:45 - 3:30 p.m.  CONCURRENT SESSIONS 

 
REVENUE AND STRATEGY 
Plaza 1 and 2 

Concepts and Skills that Stimulate Media Innovation 
The Center for Innovation and Sustainability in Local Media at UNC-Chapel Hill 

supports the transformation of existing news organizations and emerging 

community news sites through research that focuses on media sustainability and 

innovative news and digital product solutions.  Here’s what you need to know. 

Penny Abernathy, Knight Chair in Journalism and Digital Media Economics,  

School of Media and Journalism, University of North Carolina, Chapel Hill 

 
COMMUNITY NEWSPAPERS 
St. Armands 2 

Blitz Selling: Recipes for Success 
This session will provide you with a recipe booklet of successful contract blitz 

campaigns from various weekly newspapers in Florida. Learn the do’s and don’ts 

of blitz selling and, more importantly, walk away with your very own “recipe 

booklet” of contract blitz selling as a reference guide for years to come. 

Glen Nickerson, president, Highlands News-Sun and Highlands Sun, 

Sebring, Fla.  

  

INDUSTRY SPOTLIGHT 
Bickel 

Generating Revenue with Proven Mobile and Digital Strategies 
Are you capturing the digital spend in your market that you should? This 

program, sponsored by HubCiti, shows how newspapers can seize the 

opportunity to generate real revenue utilizing proven mobile and digital 

strategies. 

Penny Merian, chief marketing officer, HubCiti, Austin, Texas  

 

 

3:30 p.m.  REFRESHMENT BREAK with Sponsors and Exhibitors 
   Exhibit Area 

 

 

4 - 5 p.m. GENERAL SESSION 
Plaza 1 and 2    
Sponsored by The Associated Press 

   Making it Real 
Babcock Ranch in Southwest Florida is making history (and headlines) as the 

world’s first new town powered primarily by the sun, harnessing technology to 

deliver a whole new way of life.  But beyond the bells and whistles of sustainable 

infrastructure, developer Syd Kitson is strongly focused on the intangibles that 

http://www.ap.org


define real community – the shared experiences and personal relationships that 

will make it feel like home. 

Syd Kitson, chairman and CEO, Kitson & Partners, Palm Beach Gardens, 

Fla. 

 

7 p.m.   DINE-AROUND:  Join a group for dinner at local restaurants 

 

 

 

 

FRIDAY, SEPT. 16 

7 - 8:45 a.m. FPA Publishers Breakfast 
Belle Haven 

 

SNPA Publishers Breakfast 
Plaza 4 

 

8 a.m. - 12:30 p.m. REGISTRATION DESK OPEN 
Exhibit A 

 

9 - 9:40 a.m.  CONCURRENT SESSIONS 

 
REVENUE AND STRATEGY 
Plaza 1 and 2 

30 Ideas in 40 Minutes 
Great ideas that you can take home and use! 

Robert Lee, publisher, The Sun, Charlotte Harbor, Fla. 

 
COMMUNITY NEWSPAPERS 
St. Armands 2 

Writing for Non-Readers, Part 1 
Here’s how to make your paper or website more engaging and reader-friendly by 

rethinking and repackaging news and features into useful, interactive sidebars, 

fact boxes, checklists and other innovative chunks.  And we’ll show how writers, 

editors, photographers and designers can collaborate more effectively. 

Tim Harrower, author of “The Newspaper Designer’s Handbook” and  

“Inside Reporting,” Wilsonville, Ore. 

 
CONTENT 
Mira Mar 

Public Records:  

Success Stories and Strategies (this session will run until 10:15 a.m.) 
Go home armed with tips you can use in your newsroom to fight obstruction and 

high fees and make better public records requests.  

Michael Barfield, paralegal, law office of Andrea Flynn Mogensen 

Eliot Kleinberg, community news reporter, The Palm Beach Post, West 

Palm Beach, Fla. 

Carol Marbin Miller, senior investigative reporter, Miami Herald, Miami, Fla. 

 

 

 

 
 



INDUSTRY SPOTLIGHT 
Burns 

Power-Up Your Profitability: 

Revenue Generation & Cost Optimization – Proven Examples to 

Maximize Your Profits 
Attend this session and you’ll walk away with powerful, relevant and current 

integrated-media revenue generation and cost optimization ideas.  You’ll also 

hear about the new SNPA KPIplus™ performance benchmark program.  

Everyone who attends gets a copy of “25 Ways to Improve Print” – an idea book 

packed with revenue ideas, readership initiatives and cost-saving solutions.  

Bill Ostendorf, founder and president, Creative Circle Media Solutions, East 

Providence, R.I. 

Gary Blakeley, director of global service and technical support, Southern 

Lithoplate, Youngsville, N.C. 

 

9:45 - 10:30 a.m. CONCURRENT SESSIONS 

 
REVENUE AND STRATEGY 
Plaza 1 and 2 

Legal Update:  Hot Topics and Recent Legal Developments 
A quick summary of important legal issues that can impact your business  

   John Bussian, attorney, Bussian Law Firm, Raleigh, N.C. 

   Michael Zinser, president, The Zinser Law Firm, Nashville, Tenn. 

  
COMMUNITY NEWSPAPERS 
St. Armands 2 

Writing for Non-Readers, Part 2 
Here’s how to make your paper or website more engaging and reader-friendly by 

rethinking and repackaging news and features into useful, interactive sidebars, 

fact boxes, checklists and other innovative chunks.  And we’ll show how writers, 

editors, photographers and designers can collaborate more effectively. 

Tim Harrower, author of “The Newspaper Designer’s Handbook” and  

“Inside Reporting,” Wilsonville, Ore. 

 
INDUSTRY SPOTLIGHT 
Burns 

Why Push Notifications Matter in an Instant News World 
With local news competing for screen time and “digital moments” from 

consumers, it is important to understand what brings your news ahead of others. 

Learn how push notifications have changed the way mobile consumers capture 

information and how your news organization can maximize the opportunity. 

Wade Beavers, president of mobile, Newscycle Solutions, Bloomington, 

Minn.  

 

 

10:30 a.m.  BREAK 

 

 

10:45 a.m. GENERAL SESSION 
Plaza 1 and 2    
Sponsored by The Associated Press   

Managing an Intergenerational Workforce 
Millennials have now surpassed Boomers as the largest generation in the 

workforce.  This program explores the differences between Boomers and 

http://www.ap.org


Millennials in the workplace, and the implications for motivating and building a 

strong and effective team.  

Dean Ridings, president and CEO, Florida Press Association and  

Intersect Media Solutions, Lake Mary, Fla. 

 
Noon   CONFERENCE ADJOURNS 
 

12:30 p.m. FLORIDA PRESS ASSOCIATION  

BETTER NEWSPAPERS AWARD LUNCHEON   
Plaza 3 and 4 
Sponsored by HubCiti 

 

 

2 - 5 p.m.  POST-CONVENTION SESSION (Advance registration required) 

   St. Armands 2 

12 Tips for Futurizing Your Design 
When it comes to writing stories and designing pages, we all keep making the 

same mistakes. With hundreds of examples from print and the web, this session 

provides a wide-ranging list of do’s and don’ts, from fonts to photos, infographics 

to grids. Plus, a special bonus session: 101 SWIPEABLE IDEAS, a fast-paced 

parade of the coolest, cleverest headlines, typography, story ideas and graphic 

gimmicks you’ve ever seen – terrifically swipeable concepts to use in your own 

publication. 

Tim Harrower, author of “The Newspaper Designer’s Handbook” and  

“Inside Reporting,” Wilsonville, Ore. 

 

Registration for delegates and spouses 

Sponsorship and Exhibit Opportunities 

Register as a Sponsor / Exhibitor 

 

Additional conference sponsors: 

 

 

  

 

       

 
         
       
  Media Sponsor                                 Registration Bag Sponsor                 Florida Power & Light                 Lanyards Sponsor 
                                                                                                                          Photo Kiosk Sponsor 

 

Our conference exhibitors: 
 
  

                                                                                                            

 

http://hubciti.com/
http://www.visitsarasota.org/
http://www.adpay.com
http://www.aftercollege.com
http://events.constantcontact.com/register/event?llr=574tkqmab&oeidk=a07ec4calgpd00f5817
http://snpa.static2.adqic.com/static/2016Summit-ExhibitsSponsorships.pdf
http://events.constantcontact.com/register/event?llr=574tkqmab&oeidk=a07ec49tig6d3cd8a1f


                                                                                                                                                             

 

 

 

 

 

 

                                                                                                     

 

                                                                                                                      

http://hubciti.com/
http://www.newzware.com
http://www.leapmediasolutions.com
http://www.newscyclesolutions.com
http://www.slp.com
http://www.townnews.com
http://www.creativecirclemedia.com/

