


The two of  us have always loved finding and making great things to share with people – in short, 

making a connection with everyone. We’ve had this itch since we were young, making mix tapes 

and organizing parties. Together, we opened a single shop on the west side of  Atlanta in 2007... 

and then we kept going. 

We met in New York in the early 1980s. After design posts at J.Crew, Ralph Lauren, Tommy 

Hilfiger, and Lands’ End, I spent years looking for the kind of  retail I had seen in Europe and 

Asia: places that weren’t just shops, but experiences. Ann was on the editorial side of  things at 

Condé Nast as an assistant and editor at both Vogue and Glamour, and knew how to find the 

incredible among the so-so. 

H I S T O R Y



We’d had this sort of  mental, analog Pinterest board brewing since we met, of  all the things we 

loved and wanted to put together in one place. So when we began, we knew it wasn’t only about 

making cool, special, useful things. It was about the curating of  them, making the selection a little 

less daunting, a little easier, even fun. Because you don’t need a lot of  choices... you just need the 

right choices. And with over fifty years in the fashion industry between the two of  us, we felt we 

had the experience to pull it off. 

Today, we have two sets of  connected men’s and women’s shops: one on the Westside of  Atlanta, 

and another in the River Oaks neighborhood of  Houston, as well as an e-commerce shop at 

sidmashburn.com & annmashburn.com that serves customers from all over the world. It’s full of  

all of  our favorite things: things we make, things we find, things we want to share. And, in the 

summer of  2015, we’ll open in Washington, D.C. More cities to come. We can’t wait. 

H I S T O R Y



We think serving people is cool. We want to help a man navigate the uncertainty of  his wardrobe 

choices, and to help a woman feel beautiful and like herself, whether they are 16 or 82. It’s not 

just about offering the perfect suit or the perfect dress – it’s about providing a sense of  security, 

confidence and joy in the wearing of  them. We want to help men and women be properly dressed 

and properly served... clothed and in their right mind.

M I S S I O N  +  V I S I O N

And… we want to be the world’s go-to lifestyle shop – a place that signifies service and style, 

accessibility and luxury, and, for us, the very best of  everything.



Ours is a simple concept: a combination of  our own designed-and-produced clothing (shirting, 

trousers, footwear, accessories, made-to-measure tailored clothing) and our favorite classic, iconic, 

and hard-to-find pieces... all in a space designed to feel as beautiful, inspiring, and welcoming as 

possible. Our role is not only to offer great things, but to provide over-the-top service: whether 

it’s making sure your things fit perfectly, recommending a record, or making a dinner reservation, 

we are here to make it happen. 

W H AT  W E  D O



O U R  S H O P S















































































































C A M PA I G N S
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“Sid Mashburn is among the new order... today’s power players [that] have one thing in 

common...they have changed the way we see fashion in the 21st century.”

– The New York Times

“Mashburn is a stand-out among a new wave of retailers- a place not just for commerce, but 

where consumers want to spend time, take in a distinctive point-of-view and be presented 

with a well-edited merchandising message.”

– Bloomberg

“Southern charmer and tastemaker Ann Mashburn is known for her American-classic meets 

Parisian-chic tomboy style that makes us want to act on her every recommendation.”

– Martha Stewart Living

“Sid and Ann Mashburn are walking advertisements for their stores, two of the best appointed 

options for men and women in the entire country.”

– Southern Living

“Sid Mashburn is a retail legend in the South. As soon as you see [him], you understand why 

he is in the right job: he has an easy manner, he’s funny, he takes in the detail of everything 

and anyone around him- and he looks good.”

– Monocle

“Ann Mashburn preaches the gospel of self assurance through good style at

her eponymous boutique.”

– Veranda

N O TA B L E  M E N T I O N S



P R E S S

T: The New York Times Style Magazine Martha Stewart Living

her favorite 
things
1. Ann Mashburn loves 

Wilkin & Sons Tiptree 

lemon curd on ice cream, 

toast, and biscuits. $11,  

thebrit ishshoppe.com.

2. “On a recent trip to 

England, I  wore this chic, 

easy turt leneck every  

day,” she says. $165, ann 

mashburn.com.

3. She keeps these bright 

Tweezerman tweezers in 

her bag. $12.50, macys.com.

4. E. Porsel l i’s metal l ic 

flats add I talian flair to her 

minimalist American style. 

$175, annmashburn.com.

5. “I  love leopard, but in 

small  quantities!” she says 

of this wallet-cum-clutch. 

$108, clarevivier.com.

6. Jodphurs such as these 

Ariat riding pants are a 

chic alternative to leggings. 

$220, annmashburn.com.

7. “Nora Ephron’s writ ing 

is a breath of fresh air —

funny, smart, and true,” 

says Mashburn. $14, ann 

mashburn.com.

8. Her signature dish: brat-

wurst over sauerkraut, po-

tatoes, and lentils. $1.75 

per lb., starprovisions.com.

9. Cosabella hot pants are 

invisible even under a 

close-fit t ing dress. $38.50, 

shop.cosabella.com.

10. “I ’m not a big manicure 

person,” Mashburn says, 

“but I  l ike the natural  look 

of Butter London’s Pink 

Ribbon nail polish.” $14, 

sephora.com.

11. When she saw Revlon’s 

Super Lustrous l ipstick  

in Wild Orchid on a friend’s 

grandmother, she im- 

mediately bought a tube. 

$8, drugstore.com. 

HOME BASE:  Atlanta

OCCUPATI ON: Designer, owner of Ann 
Mashburn boutique, mother of five

BACKGROUND: Stints in the fashion  
departments of Vogue and Glamour. 
Stylist for J.Crew.

L ATEST PROJ ECTS: Expanding her 
line of smartly designed basics and 
settling into her new, larger store  
next door to husband Sid Mashburn’s  
legendary menswear store.

STYL E: Pared down, pretty, and preppy, 
with a quirky edge.

FASHI ON PHI LOSOPHY: “We don’t need 
a lot; we just need the right things.”
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 Southern charmer
 We have a girl crush on Atlanta shop owner  
 ANN MASH BURN, whose tomboy-chic style makes 
us want to act on her every recommendation, 
from the perfect turtleneck to the best lentils.
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