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Nat Lea elected president of America's
Newspapers at annual meeting today
Members of America's Newspapers elected officers
and directors for 2021-22 in Colorado Springs
Nat Lea, president and CEO of WEHCO Media, Little Rock, Arkansas, was
elected president of America's Newspapers today.
He succeeds Alan Fisco, president and chief financial officer of The Seattle
Times Company, Seattle, Washington, who becomes immediate past
president.
Members elected officers for 2021-22 during the Senior Leadership
Conference in Colorado Springs.
In addition to Lea, the following officers were elected:
Vice President: Cameron Nutting Williams, regional publisher and chief
revenue officer, Ogden Newspapers, Frederick, Maryland
Treasurer: Heidi Wright, chief operating officer of EO Media Group and
publisher of The Bulletin in Salem, Oregon
Eight industry executives were elected to three-year terms on the board of
directors.
READ MORE

Camille Olson honored with Frank
W. Mayborn Leadership Award
Camille Olson, a partner with Seyfarth Shaw law
firm and a member of the America's Newspapers
board of directors, was honored with the Frank W.
Mayborn Leadership Award on Monday, Oct.
18. The award was presented by Alan Fisco,
president and CFO of The Seattle Times and
president of America's Newspapers.
READ MORE

Judi Terzotis announced as E&P’s
2021 'Publisher of the Year'

Judi Terzotis, president and publisher of The
Times-Picayune (New Orleans, Louisiana),
NOLA.com and The Advocate in Baton Rouge,
was announced Monday as "E&P's 2021 Publisher
of the Year," at the America's Newspapers Senior
Leadership Conference in Colorado Springs. The
announcement was made by E&P’s Associate
Publisher, Robin Blinder, where the audience was
treated to a video, showing how E&P notified and
surprised Judi, via ZOOM.
READ MORE and VIEW VIDEO

Connecting in Colorado Springs!

Incoming America's Newspapers President Nat
Lea (right) presents a plaque to 2020-21 President
Alan Fisco in recognition of outstanding service on
behalf of the members of America's Newspapers.
(Photo by Chuck Bigger for America's
Newspapers)

Incoming president Nat Lea, president and CEO of
WEHCO Media. (Photo by Chuck Bigger for
America's Newspapers)

Nearly 190 industry executives attended this year's
annual meeting. (Photo by Chuck Bigger for
America's Newspapers)

Frank Blethen, publisher of The Seattle Times,
delivered the keynote address. (Photo by Chuck
Bigger for America's Newspapers)

Donna Hall, publisher of The Atlanta JournalConstitution, and Francis Wick, CEO of Wick
Communications, led a facilitated discussion of
revenue ideas — LOTS of revenue ideas! (Photo
by Chuck Bigger for America's Newspapers)

“E&P Reports" Publisher Mike Blinder recorded a
vodcast live on Monday from the America's
Newspapers Conference. Hear what these execs
had to say: Heidi Wright, COO and publisher of EO
Media Group; Tim Prince, senior vice president of
Boone Newspapers; PJ Browning, president and
publisher of The Post and Courier (Charleston,
South Carolina); and John Rung, president and
CEO of Shaw Media. VIEW THE VODCAST
(Photo by Chuck Bigger for America's
Newspapers)

Thank you to our reception sponsors: Naviga on
Sunday evening and DataJoe on Monday evening!
(Photo by Chuck Bigger for America's
Newspapers)

Photos from the opening session have been
posted to the America's Newspapers Facebook
page, with more photos to come. LIKE and
FOLLOW our page. (Photo by Chuck Bigger for
America's Newspapers)

Thank you to our conference sponsors

Industry news
Dean Ridings and Danielle Coffey
to present Oct. 21 webinar: What is
the JCPA and LJSA?

Two acts are making their way through Congress
that could benefit newspapers: Journalism
Competition and Preservation Act and the
Local Journalism Sustainability Act.
Join us on Thursday, Oct. 21, for a free webinar
hosted by the Louisiana Press Association to learn
more about each of these acts, what they could
mean for you, and what you can do to help get
them passed.
READ MORE

Business leaders support Biden’s
vaccine mandate — but only if the
rules are workable
As the White House reviews the text of the new
guidelines submitted by the Occupational Safety
and Health Administration (OSHA) to implement
the president’s federal vaccine and testing
mandates, it must take the concerns of business
leaders into account.
Three main areas of concern were flagged in a
recent survey of 100 CEOs and directors, all
impacted by the federal mandate, by the
Committee for Economic Development (CED) of
The Conference Board.
READ MORE

Lee Enterprises announces
exclusive automotive partnership
with Mudd Advertising
Lee Enterprises Inc. has announced a strategic
partnership with Mudd Advertising, a leading fullservice automotive advertising agency. The
partnership leverages a customized version of
Lee’s innovative Vision platform enabling Mudd to
fully support the cross-channel marketing efforts of
retail automotive dealers and manufacturers
across the United States.
READ MORE

CherryRoad Media selects SCS to
provide an integrated, front-to-back
advertising, production and
editorial solution
At the America’s Newspapers Senior Leadership
Conference in Colorado Springs, Colorado,
CherryRoad Media (Parsippany, New Jersey) has
contracted with SCS to implement the Community
Advertising System and Community Publishing
System to standardize the advertising, production
and editorial workflows across its 27 community
newspapers.
READ MORE

TownNews and BlueLena partner
to multiply reader revenue for news
organizations
The pact makes it faster and easier for local media
organizations to launch, test and optimize
audience growth campaigns using iQ Audience+
by TownNews and the BlueLena Marketing
Platform.
READ MORE

Two professional development webinars

Thursday, Oct. 21

Thursday, Nov. 11

2-3 p.m. EDT | 1-2 p.m. CDT |
Noon-1 p.m. MDT | 11 a.m. - Noon PDT

2-3 p.m. EDT | 1-2 p.m. CDT |
Noon-1 p.m. MDT | 11 a.m. - Noon PDT

In this webinar, AdCellerant presents on
key verticals to go after to drive success
with O&O and digital media.

Communities, readers and audiences want
to see themselves reflected in your local
news coverage. Not just through words and
stories, but also through the visuals, photos,
art and designs in your various print and
digital products. Doing so requires you to
look, listen and learn.

AdCellerant will be bringing tribal
knowledge from its publisher partners on
how to set yourselves up for a successful
Q4 and 2022, how to create and execute on
the right product mix based on your clients’
objectives, and how to bundle your O&O
with digital to maximize effectiveness.
LEARN MORE and REGISTER

This session will help editors and reporters
visually cover their whole community.
Topics include visual inclusion, intention
and diversity as well as making tough visual
calls.
LEARN MORE and REGISTER

Members of America's Newspapers can register FREE for the above webinars by entering this coupon
code during registration: NEWSROCKS

America's Newspapers Calendar
FREE WEBINAR - Acting on Newspapers' Behalf: What is the JCPA and LJSA?
- Oct. 21 LEARN MORE
FREE WEBINAR - Winning Digital Strategies in Key Verticals - Oct. 21 LEARN
MORE
FREE WEBINAR - Seeing the Whole Community - Nov. 11 LEARN MORE

Get Involved. Be Heard. Invest In Your Future.
Keep up with the latest news, schedule of upcoming events and other information specifically for the
newspaper industry. Learn more about America’s Newspapers at www.newspapers.org. And connect
with us on Twitter, Facebook and LinkedIn.

CONTACT US
www.newspapers.org
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