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Borrell Associates forecasts uneven
bounceback for local-market advertising in 2022
Learn more during next Tuesday's Borrell webinar
Corey Elliott: 'Not every market will
participate in the bliss'
Borrell released its market-level 2022 Local
Advertising Forecast for hundreds of U.S. markets
today, predicting another healthy increase in
advertising expenditures by local businesses. But
spending levels will be uneven market to market,
according to Borrell.
A webinar will be held Tuesday, Oct. 12, at 11
a.m. EDT with Borrell analysts to review its latest
forecast. To register, go to
https://bit.ly/2022Forecast
READ MORE

Connect in person with your newspaper
colleagues in Colorado Springs
Senior Leadership Conference to
feature discussions of key industry
concerns -- Oct. 17-19

DOWNLOAD AGENDA

Newspaper executives: REGISTER

Nearly 170 industry executives will gather in
Colorado Springs in just a few weeks to discuss
everything from driving revenue, building and
monetizing your audience, advertising research,
the power of newspaper advocacy and developing
a culture of success. The exchange of ideas in an
atmosphere that encourages professional
relationships is what makes gatherings like this so
valuable.
Check out the full conference agenda and make
plans to join us!
READ MORE

Solutions Partners: REGISTER

America's Newspapers welcomes Newspaper
Subscription Services into membership
America's Newspapers is honored to welcome Newspaper
Subscription Services as a new Solutions Partner.
Newspaper Subscription Services maximizes print
newspaper and online news subscription starts. New starts are
achieved through the execution of multiple turnkey marketing
programs offered as one outsourced integrated marketing
initiative for news media companies. NSS backs its strategies
with decades of newspaper industry experience.
The company only works with newspapers, allowing it to maintain a deep understanding of the
industry. NSS works to help newspapers significantly decrease internal employee cost and keep the cost
per order at its lowest possible. It says the response rates and retention rates that it achieves are higher
for these programs than through any other outsourced channel available.
Lon Haenel is vice president and can be reached atlon@nsslp.com.

Industry news
PANDORA PAPERS:
Offshore havens and hidden riches of world leaders
and billionaires exposed in unprecedented leak
The International Consortium of Investigative Journalists obtained the trove of
more than 11.9 million confidential files and led a team of more than 600
journalists from 150 news outlets that spent two years sifting through them,
tracking down hard-to-find sources and digging into court records and other
public documents from dozens of countries.
READ MORE

News Media Alliance publishes state-specific
fact sheets about JCPA
The News Media Alliance has put together Fact Sheets on the
Journalism Competition & Preservation Act (JCPA) tailored to the
reality of the news industry in each of the 50 states.
These Fact Sheets have state-specific data, including: the number
of reporters and newsroom staff employed in the state; the
percentage of every ad dollar Big Tech takes from news publishers
via their ad tech tax; the percentage of residents in the state that
get their news from Facebook; and the percentage of residents in
the state that use Google as their primary source for news.

READ MORE

What we're reading
This is how credible reporters
work and what you can do to
evaluate news websites
Around 10 p.m. after a particularly long day,
I received an email from an attorney I had
interviewed via email for a story earlier.
“I saw this piece online that changes a lot of
the wording of my email to misstate the law
and seems to confuse my meaning,” he
wrote. “Is there a way to correct this?”
I was confused. I don’t change direct
quotes. So what happened?
Then I noticed the link he sent me.
Daily Fort Worth News.
READ MORE from the Fort Worth StarTelegram

Gabby Petito and one way to
break media’s ‘missing white
woman syndrome’
Three years ago, after taking a job at ABC
affiliate KAKE-TV in Wichita, Kansas,
Annette Lawless started a project to cover
as many missing-persons cases as
possible, called Missing in Kansas. Rather
than picking and choosing which cases are
most sensational, Lawless’ project is less
subjective and more democratic: In
segments that air every weekday in the
morning and evening, she covers all sorts of
missing-persons cases, whether they’re
young, old, white, Black, Latino, male,
female, whether they were abducted,
whether they’re runaways, whether they’re
rich, whether they’re poor.
READ MORE from the Los Angeles
Times

First Amendment
survey suggests
what people really
want from
journalists is community
Americans overwhelmingly value the First
Amendment — but don’t value all parts of it
equally, the Freedom Forum’s recently
released “Where America Stands” survey
found. Of more than 3,000 people surveyed
in fall 2020, 94% feel the First Amendment
is vital.
But the strong overall reverence for the
First Amendment does not carry over to the
press — whether we’re using that term as
one of the five freedoms mentioned in the
First Amendment or as an institution. Just
4% said freedom of the press is the most
essential First Amendment freedom. That
trails 41% who said all the freedoms are
essential and lags behind speech (33%),
religion (14%) and petition (5%), beating
only assembly (3%).
Even worse: Only 14% trust journalists, and
41% say journalists are a threat to the First
Amendment.
READ MORE from Poynter

Opinion: The subtle brutality
of Cuba’s war on press
freedom
Since mid-July, whenever Cuban journalist
Camila Acosta looks out her window, there
are five people watching over her home in
Havana: two policemen, two women
dressed in everyday clothes and one man
— always a man — also in plain clothes;
she’s certain he is from Cuba’s state
security agency.
Acosta was arrested while covering antiregime protests that erupted in the Cuban

capital in July. It was the biggest show of
defiance in decades against the communist
era that began in 1959.
READ MORE from The Washington Post

Industry people
Ian Phillips takes on a new role with The Associated
Press focused on journalist safety
Executive Editor Julie Pace announced that Ian Phillips, vice president for
international news, will take on a new assignment focused on journalist safety.
READ MORE

If you’re a family-owned or multi-generational
newspaper, you won’t want to miss this meeting!
Frank Blethen, publisher of The Seattle Times, will
join the Family Owners meeting and lead a
discussion on how generations can work together to
share experiences, skills sets and strategies to
reinvent the newspaper industry.
Register today to lock in the lowest rate at The
Broadmoor in Colorado Springs. A link to reserve
your hotel room will be sent to you after you register for the conference.
In planning your travel, be sure to arrive in time for a 6 p.m. dinner on
Friday evening, Oct. 15. Sessions will run from 8:30 a.m. to 4:30 p.m. on
Saturday, Oct. 16. And, you'll want to stay for the Senior Leadership
Conference (our annual meeting) that follows.
The Family Owners Conference is open to family members from family
owned newspapers and owner CEOs and/or publishers from
independently owned newspapers. Non-family CEOs and senior
executives from family owned properties are invited to attend with family
members.

Oct. 15-16 in Colorado
Springs
Register

LEARN MORE and REGISTER

Thank you to our conference sponsors

Two upcoming FREE webinars

Friday, Oct. 8

Thursday, Oct. 21

2-3 p.m. EDT | 1-2 p.m. CDT |
Noon-1 p.m. MDT | 11 a.m. - Noon PDT

2-3 p.m. EDT | 1-2 p.m. CDT |
Noon-1 p.m. MDT | 11 a.m. - Noon PDT

News distrust is a pressing problem — but there
are steps your newsroom can take to better
connect with readers and gain their confidence.
The Center for Media Engagement has
collaborated with newsrooms across the country to
identify concrete actions news organizations can
take to address trust issues.

In this webinar, AdCellerant presents on key
verticals to go after to drive success with O&O and
digital media.

This webinar will provide newsrooms with
research-backed guidance.

AdCellerant will be bringing tribal knowledge from
its publisher partners on how to set yourselves up
for a successful Q4 and 2022, how to create and
execute on the right product mix based on your
clients’ objectives, and how to bundle your O&O
with digital to maximize effectiveness.

LEARN MORE and REGISTER

LEARN MORE and REGISTER

Members of America's Newspapers can register FREE for the above webinars by entering this coupon
code during registration: NEWSROCKS

America's Newspapers Calendar
FREE WEBINAR - Tools for Trust: A Guide for Connecting with Your AudienceOct. 8 LEARN MORE
FREE WEBINAR - Winning Digital Strategies in Key Verticals - Oct. 21 LEARN
MORE

Family Owners & Next Generation Leadership Conference - Oct. 15 (dinner)
and Oct. 16 (sessions)
Live and In-Person at The Broadmoor in Colorado Springs
LEARN MORE
Annual Meeting / Senior Leadership Conference - Oct. 17-19
Live and In-Person at The Broadmoor in Colorado Springs
This meeting will focus on charting the future for newspapers and will provide safe
settings for discussions and connections with other senior executives from across
the industry. LEARN MORE

Get Involved. Be Heard. Invest In Your Future.
Keep up with the latest news, schedule of upcoming events and other information specifically for the
newspaper industry. Learn more about America’s Newspapers at www.newspapers.org. And connect
with us on Twitter, Facebook and LinkedIn.

CONTACT US
www.newspapers.org
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