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Study: Percentage of newspapers with separate
digital sales teams jumps from 5.8% to 19.8%
View results of study sponsored by
America's Newspapers, E&P and
Media Staffing Network
The newspaper seller position is still a strong
career choice, according to the results of the 2021
Newspaper Sales Compensation Study. The
survey shows that more newspapers are utilizing
separate sales staffs for digital and the average
size of sales teams remained relatively constant.
READ MORE

Connect in person with your newspaper
colleagues at October conference
Senior Leadership Conference to
feature discussions of key industry
concerns -- Oct. 17-19

DOWNLOAD AGENDA

Newspaper executives: REGISTER

Nearly 160 industry executives will gather in
Colorado Springs in just a few weeks to discuss
everything from driving revenue, building and
monetizing your audience, advertising research,
the power of newspaper advocacy and developing
a culture of success. The exchange of ideas in an
atmosphere that encourages professional
relationships is what makes gatherings like this so
valuable.
Check out the full conference agenda and make
plans to join us!
READ MORE

Solutions Partners: REGISTER

Industry news
$25,000 Collier Prize awarded to The Marshall Project
and Mississippi Today
A five-part series taking readers inside America’s most dangerous penal
system earned The Marshall Project and Mississippi Today the 2021 Collier
Prize for State Government Accountability. The $25,000 award, offered by the
University of Florida College of Journalism and Communications (UFCJC), is
one of the largest journalism prizes in the nation.
READ MORE

Use National Newspaper Week (Oct. 3-9) to launch a community forum
By Tom Silvestri | The Relevance Project
It's now or never.
Local newspapers should use National Newspaper Week to start a vital
conversation about Relevance.
Theirs, and the communities' role in supporting the trusted news provider.
What's at stake is the opportunity for newspapers to get back Relevance for a
sustainable future by becoming THE Community Forum.
Read more from The Relevance Project
Learn more about National Newspaper Week and download materials.

What we're reading
Commentary: We hear your
disappointment about how
Chicago’s communities of
color are covered. We are
journalists who want to do
better.
Legacy news organizations must do a
better job telling the full stories of the city’s
Black and brown communities. While out
reporting, we’ve all heard your
disappointment about coverage. We’ve
seen the raised eyebrows of residents when
a big, heartbreaking news story occurs and
cameras abound, just to be absent when
the stories of daily joy in living are passed
over.
We hear your concerns. We want to
introduce ourselves, our work and our goals
to Chicago-area residents by meeting them

Editorial: Casey,
Toomey should
step up for local
journalism
The 14 newspapers that constitute the USA
Today Network in Pennsylvania, including
the one you're reading right now, remain
committed to carrying out a dual mission
— to deliver the local and regional news
that matters most to you, and to
ensure government leaders are answerable
to the people.
We're proud of the work that our dedicated
journalists are doing here and around the
commonwealth.
Yet, these are challenging times for our
industry and there isn't a media company
on Earth that hasn't been, at best, slowed —

where they are. But we also want residents
to help us analyze the stories that have
impacted them negatively and learn which
stories have made a difference.
Thanks to a fellowship awarded to
photojournalist Erin Hooley from the
Reynolds Journalism Institute, we’ve
gathered an initial coalition of print and
digital journalists from a few Chicago news
organizations — large and small — to
brainstorm ideas on how to begin and keep
conversations flowing with people who have
been underrepresented in our news
coverage.
READ MORE from the Chicago Tribune

Court declines to enjoin
employer’s mandatory COVID19 vaccination policy
This case is a must read for employers that
have adopted, or are considering adopting,
a mandatory COVID-19 vaccination policy.
In this case, the employer maintained a
vaccination policy that required its
healthcare employees to either receive a
COVID-19 vaccine or submit a request for a
medical exemption or an exemption for a
sincerely held religious belief. Employees
who did not comply with this policy would
be subject to termination.
Plaintiffs sought a preliminary injunction on
the ground that the employer’s vaccination
policy infringed on their constitutional rights
and failed to provide religious and medical
accommodations required under the
American With Disabilities Act and Title VII
of the Civil Rights Act After considering the
traditional preliminary injunction factors —
the likelihood of success on the merits,
irreparable harm, substantial harm to others
and the public interest — the court held that
plaintiffs were not entitled to injunctive relief.
READ MORE from Seyfarth Shaw LLP

and at worst blown completely off course —
by tough political and economic headwinds.
Today we ask, not for a bailout or a
permanent leg-up, but for a five-year tax
credit to shepherd newsrooms across the
nation through a time of transition as more
and more news consumers migrate
to online platforms. We ask for passage of
the Local Journalism Sustainability Act ...
READ MORE from the USA TODAY
NETWORK - PENNSYLVANIA

Opinion: How Sen. Bennet can
help save community news in
Colorado
Community news organizations are vital,
local businesses that also need and
deserve some (smart) public support — and
Sen. Michael Bennet is in a unique position
to make it happen.
Public support, you might ask? How on
Earth can newsrooms take money from the
government? Isn’t that like the muckrakers
taking money from the muckmakers?
Fortunately, there is a shrewd way to help
save local news businesses without the
government gaining influence over
journalists or their coverage. It’s called the
Local Journalism Sustainability Act.
READ MORE from The Colorado Sun

Press club asks judge to hold
Lt. Gov. McGeachin in
contempt
A coalition of journalists is asking an Idaho
judge to hold the state's lieutenant governor
in contempt of court for refusing to turn over
public documents despite the judge's order
that she do so.
Lt. Gov. Janice McGeachin, a Republican,
was ordered more than a month ago to
release the documents regarding her newly
created Education Task Force, which was
tasked with investigating alleged
“indoctrination” in the state's public school
system. The order came in response to a
lawsuit filed by the Idaho Press Club on
behalf of several journalists who said
McGeachin's office wrongly denied their
public records requests for the material.
READ MORE from The Associated Press

Industry people
New roles on senior News leadership team at AP

AP Executive Editor Julie Pace has announced several senior leadership
appointments that will "set up the News department to achieve our priorities."
READ MORE

If you’re a family-owned or multi-generational
newspaper, you won’t want to miss this meeting!
Frank Blethen, publisher of The Seattle Times, will
join the Family Owners meeting and lead a
discussion on how generations can work together to
share experiences, skills sets and strategies to
reinvent the newspaper industry.
Register today to lock in the lowest rate at The
Broadmoor in Colorado Springs. A link to reserve
your hotel room will be sent to you after you register for the conference.
In planning your travel, be sure to arrive in time for a 6 p.m. dinner on
Friday evening, Oct. 15. Sessions will run from 8:30 a.m. to 4:30 p.m. on
Saturday, Oct. 16. And, you'll want to stay for the Senior Leadership
Conference (our annual meeting) that follows.
The Family Owners Conference is open to family members from family
owned newspapers and owner CEOs and/or publishers from
independently owned newspapers. Non-family CEOs and senior
executives from family owned properties are invited to attend with family
members.

Oct. 15-16 in Colorado
Springs
Register

LEARN MORE and REGISTER

Thank you to our conference sponsors

Two upcoming FREE webinars

Friday, Oct. 8

Thursday, Oct. 21

2-3 p.m. EDT | 1-2 p.m. CDT |
Noon-1 p.m. MDT | 11 a.m. - Noon PDT

2-3 p.m. EDT | 1-2 p.m. CDT |
Noon-1 p.m. MDT | 11 a.m. - Noon PDT

News distrust is a pressing problem — but there
are steps your newsroom can take to better
connect with readers and gain their confidence.
The Center for Media Engagement has
collaborated with newsrooms across the country to
identify concrete actions news organizations can
take to address trust issues.

In this webinar, AdCellerant presents on key
verticals to go after to drive success with O&O and
digital media.

This webinar will provide newsrooms with
research-backed guidance.

AdCellerant will be bringing tribal knowledge from
its publisher partners on how to set yourselves up
for a successful Q4 and 2022, how to create and
execute on the right product mix based on your
clients’ objectives, and how to bundle your O&O
with digital to maximize effectiveness.

LEARN MORE and REGISTER

LEARN MORE and REGISTER

Members of America's Newspapers can register FREE for the above webinars by entering this coupon
code during registration: NEWSROCKS

America's Newspapers Calendar
FREE WEBINAR - Tools for Trust: A Guide for Connecting with Your AudienceOct. 8 LEARN MORE
FREE WEBINAR - Winning Digital Strategies in Key Verticals - Oct. 21 LEARN
MORE
Family Owners & Next Generation Leadership Conference - Oct. 15 (dinner)
and Oct. 16 (sessions)
Live and In-Person at The Broadmoor in Colorado Springs
LEARN MORE
Annual Meeting / Senior Leadership Conference - Oct. 17-19
Live and In-Person at The Broadmoor in Colorado Springs
This meeting will focus on charting the future for newspapers and will provide safe
settings for discussions and connections with other senior executives from across
the industry. LEARN MORE

Get Involved. Be Heard. Invest In Your Future.
Keep up with the latest news, schedule of upcoming events and other information specifically for the
newspaper industry. Learn more about America’s Newspapers at www.newspapers.org. And connect
with us on Twitter, Facebook and LinkedIn.

CONTACT US
www.newspapers.org
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