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Skeptics or cynics? Age determines how
Americans view the news media
Differences in citizens’ trust in the
national media and attitudes about
the media’s role in democracy vary
not just by political partisanship
but age as well.
A new analysis of Gallup/Knight Foundation survey
data reveals that age is an important differentiator
in understanding the complexities of Americans’
trust in and perceptions of the news media.
READ MORE

Industry news

Caesars Sportsbook announces partnership with NOLA.com as an
exclusive sports betting and odds provider
Caesars Entertainment, Inc. and NOLA.com have announced a partnership that makes Caesars
Sportsbook an exclusive sports betting and odds provider of the publication. The deal comes before the
launch of legalized sports betting in Louisiana.
READ MORE

The Washington Post debuts Zeus

Prime premium ad network
The Washington Post has announced the debut of
Zeus Prime, a groundbreaking premium ad-buying
network that connects brands and top U.S.
publishers in a real-time marketplace.
The self-service platform provides publishers with
a turnkey ad sales solution while also giving
brands and agencies the ability to quickly
purchase and place ads across national, regional
and local publisher sites.
READ MORE

What we're reading
Keep people informed
The message from the reader was clear.
“With all due respect, why is our local media
seemingly burying its head in the sand here?”
The reader was questioning what they saw as a
lack of reporting and coverage on the escalating
cases of COVID-19 in the area and called out this
newspaper for not delivering the news they
needed to see. The feedback was welcomed and
helps us make decisions when allocating news
resources to be responsive to provide the
information our readers want and need. ...
For local newspapers and reporters, the job
description is a deceptively simple one. Find what
people want and need to know and report on it.
READ MORE from The Star News

Klobuchar’s antitrust panel takes
on big data
The Senate Judiciary antitrust panel will hold a
hearing this afternoon on the implications of big
data for consumers, examining its effects on not
just privacy but also competition. ...
Lawmakers will hear from public policy executives
from Facebook and Google, as well as Charlotte
Slaiman, competition policy director at advocacy
group Public Knowledge, and a representative
from the data broker industry.

Editorial: Newsom
must act; reporters
need protection at
protest scenes
California law allows peace officers to seal off
disaster areas from the public, including scenes
affected by flood, fire, earthquake and accident,
and they can further close off access to
emergency field command posts set up to respond
to such calamities. Anyone who remains on the
scene after being told to evacuate is subject to
arrest and can be charged with a misdemeanor.
But the law specifically exempts representatives of
news organizations, which of course makes
perfect sense. ...
The same statute allows reporters access to law
enforcement command posts set up to respond to
“any riot or other civil disturbance.”
Yet over the last year and a half, police have
detained, arrested and injured reporters at
public protests for staying on the scene after
others are ordered to disperse. There have been
instances in which it seemed that police were
specifically targeting journalists, perhaps
because of frustration over news reporting critical
of their actions. It has become increasingly
apparent that police commanders and chiefs do
not know, or are unconcerned by, the role of
reporters and the exemption afforded them by
state law.
READ MORE from the Los Angeles Times

READ MORE from POLITICO

How The Post and Courier raised
more than $1 million for a South
Carolina-wide investigative fund
and Education Lab
Build a program of philanthropy to fund journalism.
Digital subscriptions can pay for our daily
journalism, but the deep investigative work is
expensive and needs another funding source to be
sustainable under our changing business model.

Is 24/7 digital and Sunday-only
print the future for local news?
Some small weekly news outlets are getting more
web-savvy, posting online when the news happens
and in effect transforming themselves into daily
digital publications. Some metro dailies, on the
other hand, have made strides online but are
cutting back on their print days.
Is it possible that local news outlets of all sizes will
meet in the middle?

Read more from The Post and Courier and
Better News

READ MORE from the Local News Initiative

Industry people
Dr. Chung resigns as department head of journalism
and media studies
After 10 years of service, New Mexico State University Professor Dr. Hwiman
Chung announced his resignation as the department head of Journalism and
Media Studies.
READ MORE

The Broadmoor has extended our discounted
room rate for the annual meeting
But, only a few rooms remain available; register ASAP
It's not too late to register for our
annual meeting next month in
Colorado Springs
About 150 industry executives have registered to
attend the Senior Leadership Conference (our
annual meeting) next month in Colorado Springs.

Newspaper executives: REGISTER

We hope you will register and join us!
View list of attendees registered as of today.

Solutions Partners: REGISTER

READ MORE and REGISTER

If you’re a family-owned or multi-generational
newspaper, you won’t want to miss this meeting!
Frank Blethen, publisher of The Seattle Times, will
join the Family Owners meeting and lead a
discussion on how generations can work together to
share experiences, skills sets and strategies to
reinvent the newspaper industry.
Register today to lock in the lowest rate at The
Broadmoor in Colorado Springs. A link to reserve
your hotel room will be sent to you after you register for the conference.
In planning your travel, be sure to arrive in time for a 6 p.m. dinner on
Friday evening, Oct. 15. Sessions will run from 8:30 a.m. to 4:30 p.m. on
Saturday, Oct. 16. And, you'll want to stay for the Senior Leadership
Conference (our annual meeting) that follows.
The Family Owners Conference is open to family members from family
owned newspapers and owner CEOs and/or publishers from
independently owned newspapers. Non-family CEOs and senior
executives from family owned properties are invited to attend with family

Oct. 15-16 in Colorado
Springs
Register

members.
LEARN MORE and REGISTER

Thank you to our conference sponsors

Two upcoming FREE webinars

Thursday, Sept. 23

Friday, Oct. 8

2-3 p.m. EDT | 1-2 p.m. CDT |
Noon-1 p.m. MDT | 11 a.m. - Noon PDT

2-3 p.m. EDT | 1-2 p.m. CDT |
Noon-1 p.m. MDT | 11 a.m. - Noon PDT

As an executive in the newspaper industry, it is
imperative that you understand the value of an
integrated media plan.

News distrust is a pressing problem — but there
are steps your newsroom can take to better
connect with readers and gain their confidence.
The Center for Media Engagement has
collaborated with newsrooms across the country to
identify concrete actions news organizations can
take to address trust issues.

In this workshop, Korena Keys will share data on
the impact it can deliver and provide you with tools
that will help you deepen your client relationships
through a holistic approach to selling your
products.

This webinar will provide newsrooms with
research-backed guidance.

LEARN MORE and REGISTER
LEARN MORE and REGISTER

Members of America's Newspapers can register FREE for the above webinars by entering this coupon
code during registration: NEWSROCKS

America's Newspapers Calendar
FREE WEBINAR - The Value of an Integrated Media Plan- Sept. 23 LEARN
MORE
FREE WEBINAR - Tools for Trust: A Guide for Connecting with Your AudienceOct. 8 LEARN MORE
Family Owners & Next Generation Leadership Conference - Oct. 15 (dinner)
and Oct. 16 (sessions)
Live and In-Person at The Broadmoor in Colorado Springs
LEARN MORE
Annual Meeting / Senior Leadership Conference - Oct. 17-19
Live and In-Person at The Broadmoor in Colorado Springs
This meeting will focus on charting the future for newspapers and will provide safe
settings for discussions and connections with other senior executives from across
the industry. LEARN MORE

Get Involved. Be Heard. Invest In Your Future.
Keep up with the latest news, schedule of upcoming events and other information specifically for the
newspaper industry. Learn more about America’s Newspapers at www.newspapers.org. And connect
with us on Twitter, Facebook and LinkedIn.

CONTACT US
www.newspapers.org
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