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Bill to help save local journalism advancing
Bill includes the core of the LJSA:
Temporary tax credits for
publishers employing and hiring
journalists
Brier Dudley, Free Press editor | The Seattle
Times
A proposal that will save thousands of journalist
jobs is advancing, thanks to outstanding efforts by
members of Congress committed to sustaining
local journalism.

Reprinted with permission from The
Seattle Times

A core piece of the Local Journalism Sustainability
Act (LJSA) is included in the $3.5 trillion budget
reconciliation package the House Ways and
Means Committee is finalizing this week.
READ MORE

Industry news
NOLA.com wins 3 Telly Awards for 'Mardi Gras for
All Y'All'
2021 Gold Telly Winner: Non-Broadcast General-Travel/Tourism
2021 Bronze Telly Winner: Online General-Travel/Tourism
2021 Bronze Telly Winner: Online Series-Series: Virtual Events &
Experiences
“Mardi Gras for All Y’all” was a three-day online event featuring iconic
artists, chefs and personalities at famous New Orleans venues such as
Mardi Gras World, Antoine’s and Dooky Chase’s Restaurant. All three of
the videos are available to be viewed through NOLA.com and its
YouTube channel.

READ MORE

What we're reading
OPINION | REX NELSON: The
newspaper publisher
Earlier this month, The Pine Bluff (Arkansas)
Commercial celebrated the first anniversary of
Walter Hussman Jr.'s announcement that the
historic publication had been acquired by WEHCO
Media.

Hearst to require
vaccines for all
newspaper employees
Hearst Newspapers, the owner of
the San Francisco Chronicle, told employees
Tuesday that COVID-19 vaccinations will soon be
required for all employees.

Hussman, the publisher of this newspaper, said
the Commercial would be included seven days a
week inside the digital replica of the Arkansas
Democrat-Gazette.

The email announcement by President of Hearst
Newspapers Jeff Johnson said the policy would be
effective Nov. 12, to give employees who are not
yet fully vaccinated time to get the shots.

"We have never bought a newspaper intending to
do this," he said at the time. "And the reason we're
doing this is we think this will be great for Pine
Bluff. Actually, we think it will be good for our
company. If this works in Pine Bluff, this is going to
be great for community journalism in America
because it's going to show a model and a path
forward for other newspapers to be sustainable."

Johnson also said that, effective immediately, all
new employees in the newspaper division would
need to provide vaccination proof before their
hiring.

READ MORE from the Arkansas DemocratGazette

How news organizations used
automated news to cover COVID-19
In a sense, COVID-19 could be the perfect story to
automate. As the virus spread across the world at
the beginning of 2020, governments and health
authorities made a considerable amount of opensource data available to the public, such as the
number of deaths, patients in intensive care units,
and seven-day incidence rates.
This type of well-arranged data, which can fit into
narratives that can be created in advance, lays the
groundwork for a recent journalistic development
known as “automated journalism,” a computational
process that creates automated pieces of news
without any human intervention, except for the
initial programming.

READ MORE from the San Francisco Chronicle

How to calm your newsroom's
metrics anxiety and use analytics
to grow
“Sometimes I feel more like a stockbroker than a
journalist,” one of my journalism fellowship peers
sighed. We had been talking about how metrics
are used in our newsrooms.
It seems journalists in many countries continue to
feel uneasy about the evolving formulas against
which their success is measured. Those blinking
monitors with constantly updating content data are
not helpful to everyone. And, to the untrained ear,
it can sound like the editor has decided you will
now be judged by the number of page views you
get, divided by subscription conversions, plus the
square root of social and search referral rate,
multiplied by dwell time.
READ MORE from the Reuters Institute

READ MORE from Poynter

Industry people
Dispatch Editor Alan Miller to retire
this year, take on expanded role at
Denison University
After leading The Columbus (Ohio) Dispatch
newsroom through one of its most challenging
transitions, Executive Editor Alan D. Miller
announced to the staff on Wednesday that he will
retire at the end of this year.

READ MORE

Goulding, Leible take on editor
roles at Sumter Item; Weber joins
Studio Sumter
The Sumter (South Carolina) Item welcomed one
new person to its newsroom and announced the
promotion of two others this month.
READ MORE

Employment opportunities
Sports Editor
The Herald-Whig (Quincy, Illinois) is looking for an
experienced journalist to oversee our goal of
providing top-level coverage of the area’s prep and
college programs on all digital and print platforms.
VIEW THIS LISTING
Contact us to place a free listing as part of
your America's Newspapers membership

The Broadmoor has extended our discounted
room rate for the annual meeting
But, only a few rooms remain available; register ASAP
It's not too late to register for our
annual meeting next month in
Colorado Springs
About 150 industry executives have registered to
attend the Senior Leadership Conference (our
annual meeting) next month in Colorado Springs.

Newspaper executives: REGISTER

We hope you will register and join us!
View list of attendees registered as of today.

Solutions Partners: REGISTER

READ MORE and REGISTER

Join Frank Blethen at the Family Owners

meeting on Oct. 16
Frank Blethen, publisher of The Seattle Times, will
join the Family Owners meeting and lead a
discussion on how generations can work together to
share experiences, skills sets and strategies to
reinvent the newspaper industry.
If you’re a family-owned or multi-generational
newspaper, you won’t want to miss this meeting!
Register today to lock in the lowest rate at The Broadmoor in Colorado
Springs. A link to reserve your hotel room will be sent to you after you
register for the conference.
In planning your travel, be sure to arrive in time for a 6 p.m. dinner on
Friday evening, Oct. 15. Sessions will run from 8:30 a.m. to 4:30 p.m. on
Saturday, Oct. 16. And, you'll want to stay for the Senior Leadership
Conference (our annual meeting) that follows.

Oct. 15-16 in Colorado
Springs

The Family Owners Conference is open to family members from family
owned newspapers and owner CEOs and/or publishers from
independently owned newspapers. Non-family CEOs and senior
executives from family owned properties are invited to attend with family
members.

Register

LEARN MORE and REGISTER

Thank you to our conference sponsors

Two upcoming FREE webinars

Thursday, Sept. 23

Friday, Oct. 8

2-3 p.m. EDT | 1-2 p.m. CDT |
Noon-1 p.m. MDT | 11 a.m. - Noon PDT

2-3 p.m. EDT | 1-2 p.m. CDT |
Noon-1 p.m. MDT | 11 a.m. - Noon PDT

As an executive in the newspaper industry, it is
imperative that you understand the value of an
integrated media plan.

News distrust is a pressing problem — but there
are steps your newsroom can take to better
connect with readers and gain their confidence.
The Center for Media Engagement has
collaborated with newsrooms across the country to
identify concrete actions news organizations can
take to address trust issues.

In this workshop, Korena Keys will share data on
the impact it can deliver and provide you with tools
that will help you deepen your client relationships
through a holistic approach to selling your
products.

This webinar will provide newsrooms with
research-backed guidance.

LEARN MORE and REGISTER
LEARN MORE and REGISTER

Members of America's Newspapers can register FREE for the above webinars by entering this coupon
code during registration: NEWSROCKS

America's Newspapers Calendar
FREE WEBINAR - The Value of an Integrated Media Plan- Sept. 23 LEARN
MORE
FREE WEBINAR - Tools for Trust: A Guide for Connecting with Your AudienceOct. 8 LEARN MORE
Family Owners & Next Generation Leadership Conference - Oct. 15 (dinner)
and Oct. 16 (sessions)
Live and In-Person at The Broadmoor in Colorado Springs
LEARN MORE
Annual Meeting / Senior Leadership Conference - Oct. 17-19
Live and In-Person at The Broadmoor in Colorado Springs
This meeting will focus on charting the future for newspapers and will provide safe
settings for discussions and connections with other senior executives from across
the industry. LEARN MORE

Get Involved. Be Heard. Invest In Your Future.
Keep up with the latest news, schedule of upcoming events and other information specifically for the
newspaper industry. Learn more about America’s Newspapers at www.newspapers.org. And connect
with us on Twitter, Facebook and LinkedIn.

CONTACT US
www.newspapers.org
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