





August 31, 2021
To submit an item for the next newsletter, email cdurham@newspapers.org

Living through and covering Hurricane Ida
No power, spotty cell phone service
and staff that, in some cases, have
been forced to evacuate to other states
“Our first appreciation is that this is Katrina redux,” said
Peter Kovacs, editor of The Advocate and The TimesPicayune in Louisiana. “The federal levees held but
most everything else failed. There is no power in New
Orleans or Jefferson Parish and almost none in Baton
Rouge.”
READ MORE

VIEW PHOTOS from NOLA.com

What did the crawfish say to the
pelican? NOLA cartoonist asks
readers to write caption
Walt Handelsman, staff editorial cartoonist for The
Times-Picayune (New Orleans) and The Advocate
of Baton Rouge, is inviting readers to complete the
word balloon on his Hurricane Ida cartoon — with
the winning punchline answering the question:
What's going on in this cartoon?
READ MORE

Want to increase your newsroom staff — with
half of the salary paid by Report for America?
Get full details during next
Thursday's webinar
Report for America is accepting applications
through Sept. 30 from news organizations
interested in hosting journalists in their
newsrooms. Report for America will cover half of
the reporter’s salary (up to $25,000 per year) for
up to three years.
Learn how your newspaper can benefit from this

Thursday, September 9
1 p.m. EDT / Noon CDT /
11 a.m. MDT / 10 a.m. PDT

Newspaper executives:
REGISTER

Solutions Partners:
REGISTER
The safety of all attendees is
our priority. Find out more
about our safety protocols
HERE.
The meeting will be held at the
historic Broadmoor Hotel in
Colorado Springs, Colorado. The
hotel reservation link for our room
block will be sent to you after your
conference registration has been
received.

View list of attendees
registered as of today.

program during a special Sept. 9 webinar, hosted
by Report for America and America's Newspapers.
READ MORE

Fast-paced conference will focus on ideasharing and collaboration to build
roadmap for future growth
Join more than 100 industry executives at the America's
Newspapers Senior Leadership Conference in Colorado
Springs to tackle the critical issues facing the newspaper
industry.
Among our presenters:
Frank Blethen, publisher of The Seattle Times, on the
importance of protecting local journalism.
Gordon Borrell, CEO of Borrell Associates, on the latest
trend in local advertising
David Chavern, CEO of the News Media Alliance, and Dean
Ridings, CEO of America's Newspapers, on the latest
advocacy efforts in Washington and how they impact
newspapers.
Plus sessions on building new revenue strategies, growing
audience and audience-driven revenue, and developing a
stronger culture for the post-COVID workforce.
LEARN MORE

Thank you to our conference sponsors

Family Owners Conference: Meet with your
colleagues in person, prior to annual meeting
Family owners have a long history of connecting as a result of the
common challenges and opportunities that they face. We are looking
forward to meeting in person Oct. 15-16 in Colorado Springs!
In planning your travel, be sure to arrive in time for a 6 p.m. dinner on
Friday evening, Oct. 15. Sessions will run from 8:30 a.m. to 4:30 p.m. on
Saturday, Oct. 16. And, you'll want to stay for the Senior Leadership
Conference (our annual meeting) that follows.
The Family Owners Conference is open to family members from family
owned newspapers and owner CEOs and/or publishers from
independently owned newspapers. Non-family CEOs and senior
executives from family owned properties are invited to attend with family
members.

Register

LEARN MORE and REGISTER

Industry people
Reno Gazette Journal names Ed Komenda as its
new investigations editor
In his new role with the Reno (Nevada) Gazette Journal, Ed Komenda
says he wants to focus on the stories that are not being told. "Whether
it’s documenting the housing crisis or holding powerful people
accountable or illustrating the human experience in hard times, the goal
is always to do journalism with real impact that readers can’t find
anywhere else."
READ MORE

Nicole Kottmann and Andy Abeyta
join The Desert Sun as features
editor and photojournalist
The Desert Sun in Palm Springs, California, has
gained two new staff members: Nicole Kottmann
as features editor and Andy Abeyta as a
photojournalist.
READ MORE

Sarah Bartlett to step down as Newmark j-school dean
Sarah Bartlett, dean of the Craig Newmark Graduate School of Journalism at
the City University of New York, has announced that after two decades at
CUNY, she will retire next June following the end of the academic year. By that
time, she will have served nearly nine years as dean of the journalism school.
READ MORE

Industry news
Partisan divides in media trust

widen, driven by a decline among
Republicans
In just five years, the percentage of Republicans
with at least some trust in national news
organizations has been cut in half — dropping
from 70% in 2016 to 35% this year. This decline is
fueling the continued widening of the partisan gap
in trust of the media.
READ MORE

The Pulitzer Prize Board awards
special citation to honor and assist
Afghanistan journalism workers
The Pulitzer Prize Board has issued a special
citation "to honor the women and men of
Afghanistan who have dedicated themselves at
great personal risk to create and support
journalism that has chronicled decades of life and
war. From staff and freelance correspondents to
interpreters to drivers to hosts, courageous Afghan
residents helped produce Pulitzer-winning and
Pulitzer-worthy images and stories that have
contributed to a wider understanding of profoundly
tragic and complicated circumstances."
READ MORE

Tampa Bay Times sells a big tract
of land to real estate affiliate of
hedge fund Alden Global Capital
The Tampa Bay Times will get a $21 million cash
infusion after selling its former printing plant and
the 27 acres it sits on in a deal announced today.
READ MORE
The Tampa Bay Times has sold its printing plant at
1301 34th St. N to a real estate arm of Alden
Global Capital. (Photo by Scott Keeler / Tampa
Bay Times)

Wausau Daily Herald property sold,
newspaper will continue reporting
on community
The Wausau (Wisconsin) Daily Herald property
has been sold, but the newspaper will continue
reporting news in and about the Wausau area.
READ MORE

What we're reading

How resurrecting local news could
help you love your neighbor better
By Mike Orren, chief product officer, The Dallas
Morning News
Voter. Parent. Churchgoer. Arts patron. Volunteer.
Such words may describe a majority of the readers
of this website. It’s also how an oft-cited 1972
study identified local newspaper subscribers, with
each factor multiplicative upon the others, a
formula for citizenship.
Flash forward and fewer than 3 percent of us still
pay to subscribe to a local newspaper or digital
equivalent. Theologian Karl Barth’s admonition
that “We must hold the Bible in one hand and the
newspaper in the other feels quaint in an era when
anyone with a social media account or a templated
website can achieve a reach as great as that of
The New York Times.
If you aren’t engaged in local news, it begs the
question: How can you answer the command to
love your neighbors if you don’t know them —
rejoicing in their successes and empathizing with
their needs?

Federal bipartisan bill
aims to help community
newspapers
It is no secret community newspapers are
struggling financially, especially since the COVID19 pandemic began.
However, there may be some relief coming from
the federal government through the Local
Journalism Sustainability Act (H.R. 3940),
sponsored by Reps. Ann Kirkpatrick (D-Ariz.) and
Dan Newhouse (R-Wash.). The two legislators
introduced the bill to the U.S. House of
Representatives on June 16 and would establish
three tax credits for local journalism.
“The Local Journalism Sustainability Act is a
lifeline for community newspapers like the Coast
News Group,” Coast News Associate Publisher
Chris Kydd said. “Its very existence should remind
voters how important community newspapers are
to our democracy."
READ MORE from The Coast News Group

READ MORE from Denison Forum

Tomorrow's Digital Ad Webinar:
Integrated Campaigns, Understanding the Why
FREE for members of America's Newspapers
Wednesday, September 1
3 p.m. EDT / 2 p.m. CDT / 1 p.m. MDT / Noon PDT
The final session in our Digital Ad Sales series will focus
on answering the question of why digital has become so
important in the marketing mix.

REGISTER
FREE for members; $150 for nonmembers
If you took part in the first sessions in
this series, you do not need to register
again. You are already registered for all of
the sessions.

Susan McCullin, a senior consultant for the Center for
Sales Strategy, will look at some best practices used to
impact the consumers on their journey to purchase.
Your staff will learn how to educate prospective clients
about the importance of digital in their media mix,
helping you earn their business.
This webinar series is designed for newspaper sales
executives and managers.
LEARN MORE

If you missed the first sessions, a
recording of those sessions will be
available to you after you register.

America's Newspapers Calendar
FREE WEBINAR (nonmembers are charged $150) - Fifth in a series on Digital
Ad Sales - Aug. 25 (Close and Grow Digital Revenue) LEARN MORE
FREE WEBINAR - Want to increase your newsroom staff? See how you can
host a Report for America journalist - Sept. 9 LEARN MORE
FREE WEBINAR - The Latest Developments in First Amendment Law - Sept. 10
LEARN MORE
Family Owners & Next Generation Leadership Conference - Oct. 15 (dinner)
and Oct. 16 (sessions)
Live and In-Person at The Broadmoor in Colorado Springs
LEARN MORE
Annual Meeting / Senior Leadership Conference - Oct. 17-19
Live and In-Person at The Broadmoor in Colorado Springs
This meeting will focus on charting the future for newspapers and will provide safe
settings for discussions and connections with other senior executives from across
the industry. LEARN MORE

Get Involved. Be Heard. Invest In Your Future.
Keep up with the latest news, schedule of upcoming events and other information specifically for the
newspaper industry. Learn more about America’s Newspapers at www.newspapers.org. And connect
with us on Twitter, Facebook and LinkedIn.

CONTACT US
www.newspapers.org
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