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Lowest hotel rates for annual meeting expire
Monday; register today and reserve your room

Newspaper executives:
REGISTER

Solutions Partners:
REGISTER
The safety of all attendees is
our priority. Find out more
about our safety protocols
HERE.
The meeting will be held at the
historic Broadmoor Hotel in
Colorado Springs, Colorado. The
hotel reservation link for our room
block will be sent to you after your
conference registration has been
received.

View list of attendees
registered as of today.

Fast-paced conference will focus on ideasharing and collaboration to build
roadmap for future growth
Join more than 100 industry executives at the America's
Newspapers Senior Leadership Conference in Colorado
Springs to tackle the critical issues facing the newspaper
industry.
Among our presenters:
Frank Blethen, publisher of The Seattle Times, on the
importance of protecting local journalism.
Gordon Borrell, CEO of Borrell Associates, on the latest
trend in local advertising
David Chavern, CEO of the News Media Alliance, and Dean
Ridings, CEO of America's Newspapers, on the latest
advocacy efforts in Washington and how they impact
newspapers.
Plus sessions on building new revenue strategies, growing
audience and audience-driven revenue, and developing a
stronger culture for the post-COVID workforce.
LEARN MORE

Thank you to our conference sponsors

Family Owners Conference: Meet with your
colleagues in person, prior to annual meeting
Family owners have a long history of connecting as a result of the
common challenges and opportunities that they face. We are looking
forward to meeting in person Oct. 15-16 in Colorado Springs!
In planning your travel, be sure to arrive in time for a 6 p.m. dinner on
Friday evening, Oct. 15. Sessions will run from 8:30 a.m. to 4:30 p.m. on
Saturday, Oct. 16. And, you'll want to stay for the Senior Leadership
Conference (our annual meeting) that follows.
The Family Owners Conference is open to family members from family
owned newspapers and owner CEOs and/or publishers from
independently owned newspapers. Non-family CEOs and senior
executives from family owned properties are invited to attend with family
members.

Register

LEARN MORE and REGISTER

Want to increase your newsroom staff — with
half of the salary paid by Report for America?
Get full details during a Sept. 9
webinar at 1 p.m. EDT
Report for America is accepting applications
through Sept. 30 from news organizations
interested in hosting journalists in their
newsrooms. Report for America will cover half of
the reporter’s salary (up to $25,000 per year) for
up to three years.
Learn how your newspaper can benefit from this
program during a special Sept. 9 webinar, hosted
by Report for America and America's Newspapers.
READ MORE

Industry people
Steve McPhaul to retire as

CNHI’s No. 2 executive
Steve McPhaul has announced his
plan to retire in mid-January as CNHI,
LLC executive vice president and chief
operating officer, completing two
decades of leadership with the
community newspaper company.
Matthew Gray, CNHI’s general legal
counsel, has been appointed to
succeed McPhaul as executive vice
president.
READ MORE
Steve McPhaul

Matthew Gray

Houston Chronicle Publisher John
McKeon announces retirement
Houston Chronicle Publisher John McKeon said
Thursday that he will be retiring, capping a more than
40-year career in the newspaper business. McKeon,
who has been the Chronicle’s publisher since 2015, will
stay on with the company while a search is conducted
for his successor. The search is expected to take
several months.
READ MORE

Columbus Ledger-Enquirer business leader Rodney Mahone retiring
In announcing his plans to retire, Rodney Mahone,
McClatchy's Georgia market president and corporate vice
president of in-market sales across the company’s 30
markets, said: “It’s time to take a break after almost 32
years. Both of our kids are now in college, and my wife
and I would like to spend more time with each other and
our parents that are in town as well.”
READ MORE

Rana Cash named executive editor of The
Charlotte Observer
McClatchy has appointed Rana Cash as executive editor of The Charlotte
Observer in North Carolina. Cash will lead editorial and digital strategy
and manage the Observer’s talented team of journalists. She also will be
part of McClatchy’s News Leadership Team. She will begin her new role
on Oct. 1.
READ MORE

Lineup Systems welcomes new North American
marketing manager
Keith Diederich has recently joined Lineup Systems as the North
American marketing manager. It is a new position for Lineup as the
company is focused on growing the North American market. More

specifically, the team will market Lineup’s premier solutions Adpoint and
Amplio.
READ MORE

FAMU names Mira Lowe dean of the School of
Journalism & Graphic Communication
Mira Lowe, who has been named as the next dean of the School of
Journalism & Graphic Communication at Florida A&M University, said:
“I’m super excited to be joining FAMU, a leading institution of higher
learning in the state and a beacon among Historically Black Colleges and
Universities (HBCUs) around the country. It’s an honor to have the
opportunity to build upon its legacy of scholarship, professional
preparation and cultural pride.”
READ MORE

Industry news
The Washington Post introduces a
new series: 'Teens in America'
This week, The Washington Post introduced
“Teens in America,” a series examining the past
year through the lens of teenagers in the United
States.
Based on the findings from a Washington PostIpsos survey of 1,349 teens ages 14-18, the
series, which will publish through the fall, will
provide an extensive look at teens and their
generational attitudes toward a wide range of
topics including race and discrimination, the future,
religion, technology, friendships, family
relationships and political awareness.
READ MORE

Apple lowers commissions on inapp purchases for news publishers
who participate in Apple News
Apple is launching a new program that will allow
subscription news organizations that participate in
the Apple News app and meet certain
requirements to lower their commission rate to
15% on qualifying in-app purchases taking place
inside their apps on the App Store.
Typically, Apple’s model for subscription-based
apps involves a standard 30% commission during
their first year on the App Store, which then drops
to 15% in year two. But the new Apple News
Partner Program, announced yesterday, will now
make 15% the commission rate for participants

starting on day one.
READ MORE from TechCrunch

What we're reading (and writing):
Local Journalism Sustainability Act
Opinion: Local journalism needs
Wyden to champion tax-credit bill

A federal lifeline for local
news | Opinion

By Dean Ridings, CEO, America's Newspapers

The Lenfest Institute was founded in
the belief that revitalizing local news requires
significant philanthropic support, new investment in
journalism, and innovation in digital products. We
have come to believe that saving local news also
requires some smart help from the federal
government, and so we have helped craft national
legislation to this effect.

I am an unabashed fan of local journalism. And as
CEO of an association representing more than
1,500 newspapers, I know that local newspapers,
including The Oregonian/OregonLive, have a
direct and positive impact on the communities they
serve. When that newspaper’s voice is diminished
or goes away, the impact on the community can
be devastating.
Oregon’s senior senator, Ron Wyden, is one of the
co-sponsors of a bill in the U.S. Senate, the Local
Journalism Sustainability Act, that will benefit not
only the newspapers of Oregon, but also their
subscribers and advertisers, and help ensure
newspapers remain vibrant. As chair of the Senate
Finance Committee, Wyden can play a critical role
in shepherding this bill to passage. While there are
many competing priorities before him, this bill
deserves Wyden’s unflagging support and
leadership.

Government help? You might wonder how on
earth newsrooms can take money from the
government without compromising their editorial
independence. Isn’t that akin to the muckrakers
being funded by the muck-makers?
Fortunately, there is a thoughtful way to help local
news without government control. It’s called the
Local Journalism Sustainability Act ...
READ MORE from Jim Friedlich, CEO and
executive director, Lenfest Institute for
Journalism

READ MORE from Dean Ridings

Here’s how to help newspapers
without government interference,
the Editorial Board writes
Sometimes an institution just needs to stand up
and speak on behalf of itself, to be honest about
the value it brings to the community and what it
needs for that contribution to continue. Even if it
may sound self-serving.
But if a newspaper serves the community, as this
one and a great many others do, then helping the
newspaper helps our communities. ...
The Local Journalism Sustainability Act would
bolster the fiscal health of news organizations, forprofit and nonprofit, with three key tax benefits,
only one of which would flow directly to the
newspaper. ...
The beauty of this idea is that it does not put the
government, or any subdivision thereof, in the
position of choosing which news organizations will
benefit. Thus there will be no favoritism for or
against whichever newspapers may be in the good
graces of whatever political party might be in
power at any given moment.
READ MORE from The Salt Lake Tribune

Column: You are what makes us
great, and we need your help
You the reader have always made the biggest
difference in keeping us alive, and now you can
help more than ever.
With digital subscribers being the way of the
future, you can help us continue to provide the
level of journalism expected in your community.
One of the most powerful forms of journalism in
the world, telling the stories of what is happening
in each community throughout Shelby County is
our main goal, and one that is important.
Outside of simply subscribing to our many
platforms, including print and digital, you can
make a difference through the Local Journalism
Sustainability Act. Call the U.S. representative or
senator for your district and ask them to support
the legislation, which will not only support local
newspapers, but would provide tax incentives for
supporting local journalism. ...
We work tirelessly as a staff to continue producing
one of the best newspapers in Alabama, and want
to make sure we can continue to provide that
service to you.
READ MORE from the Shelby County Reporter

Next Wednesday's Digital Ad Webinar:
Integrated Campaigns, Understanding the Why
FREE for members of America's Newspapers
Wednesday, September 1
3 p.m. EDT / 2 p.m. CDT / 1 p.m. MDT / Noon PDT
The final session in our Digital Ad Sales series will focus
on answering the question of why digital has become so
important in the marketing mix.

REGISTER
FREE for members; $150 for nonmembers
If you took part in the first sessions in
this series, you do not need to register
again. You are already registered for all of
the sessions.

Susan McCullin, a senior consultant for the Center for
Sales Strategy, will look at some best practices used to
impact the consumers on their journey to purchase.
Your staff will learn how to educate prospective clients
about the importance of digital in their media mix,
helping you earn their business.
This webinar series is designed for newspaper sales
executives and managers.
LEARN MORE

If you missed the first sessions, a
recording of those sessions will be
available to you after you register.

America's Newspapers Calendar
FREE WEBINAR (nonmembers are charged $150) - Fifth in a series on Digital
Ad Sales - Aug. 25 (Close and Grow Digital Revenue) LEARN MORE
FREE WEBINAR - Want to increase your newsroom staff? See how you can
host a Report for America journalist - Sept. 9 LEARN MORE
FREE WEBINAR - The Latest Developments in First Amendment Law - Sept. 10
LEARN MORE
Family Owners & Next Generation Leadership Conference - Oct. 15 (dinner)
and Oct. 16 (sessions)
Live and In-Person at The Broadmoor in Colorado Springs
LEARN MORE
Annual Meeting / Senior Leadership Conference - Oct. 17-19
Live and In-Person at The Broadmoor in Colorado Springs
This meeting will focus on charting the future for newspapers and will provide safe
settings for discussions and connections with other senior executives from across
the industry. LEARN MORE

Get Involved. Be Heard. Invest In Your Future.
Keep up with the latest news, schedule of upcoming events and other information specifically for the
newspaper industry. Learn more about America’s Newspapers at www.newspapers.org. And connect
with us on Twitter, Facebook and LinkedIn.

CONTACT US
www.newspapers.org
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