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Co-Branded with a SUBSCRIBE Message
Nearly 800 newspapers have downloaded
newspaper ad campaign, which can be cobranded with your SUBSCRIBE info
Newspapers across the country are
running the NEWSPAPERS HAVE
YOUR BACK advertising campaign,
which can be co-branded with your
newspaper's subscription message.
To give you some ideas, here are links
showing how several newspapers have
co-branded the ads from America's
Newspapers for their editions:
Albuquerque (New Mexico)
Journal
Forsyth County News,
Cumming, Georgia (ad on
bottom half of the page)
Alberta Weekly Newspaper Association and Ad
Canada Media (an ad placement service that is
running the ads online)
If you have not downloaded the ads yet, they can be
requested here. There's no cost to use these ads.
We'd love to see how your newspaper is running these ads!
Send a PDF to gwatson@newspapers.org.

Two Public Service Campaigns
New Pass It On® public service
campaign available to newspapers
In every crisis there are heroes that rise to the
challenge. A new campaign from The Foundation
for a Better Life is designed to express
appreciation for those who have valiantly stepped
up during the COVID-19 crisis and to bring
optimism and hope to local communities.
READ MORE

National campaign encourages all
Americans to reflect on the
valuable role a free press plays
By Ken Paulson, director, The Free Speech
Center
When unthinking people let phrases like "fake
news" roll off their tongues, they fail to consider
what "no news" would look like.
Those of us who work to help the public
understand and appreciate the value of a free
press are often left to abstract arguments about
accountability and transparency, with frequent
mention of James Madison.
But today Americans are facing an unprecedented
threat, and the information you provide is saving
lives.
That story needs to be told. The Free Speech
Center at Middle Tennessee State University has
developed a national campaign featuring a diverse
group of Americans and this message about
journalism.
READ MORE

Free Webinar on Tuesday
Find ideas for 34 advertisers you
need to be talking with right now!
In a downturn, we historically have seen
advertisers shift their dollars into promotions. Now
is the time to start having these conversations with
advertisers.
In this webinar, Julie Foley and Liz Crider Huff will
take a look at 34 advertisers primed for
promotions. They’ll lay out ideas for advertisers
you need to be talking with right now — whether
their business is thriving in this new economic
situation or they’re in desperate need of leads.

Tuesday, April 21
Noon-1 p.m. CDT / 1-2 p.m. EDT

LEARN MORE and REGISTER

Industry News
Senior secured lenders seek to acquire McClatchy as part of
reorganization
McClatchy has received a proposal from holders of
most of its senior secured debt for the acquisition of
the company, consistent with its continued
restructuring process.
Under terms of the proposed credit bid, McClatchy
would remain one company, which will emerge from
Chapter 11 having resolved its legacy debt and pension obligations.
READ MORE

Download takeaways from
Thursday's webinar on driving
advertising sales during a
pandemic
Presented by Bob McGinnis, principal, Robert
McGinnis Consulting
Read takeways from the webinar

COVID-19 Impact Shopping Study: 20,000
responses from across the country in three
weeks
More than 20,000 responses have been received so far to the Pulse
Research COVID-19 Impact Shopping Survey, and additional
participation is being sought. This nationwide research effort
captures the household shopping plans over the next three months.
With this timely and unique intelligence, newspaper sales
executives can act as true consultants to help local businesses,
plus differentiate themselves as the only source of these customercentric findings.
READ MORE

Celebrate the graduates of 2020
with a turnkey virtual
commencement
Honor the graduating students in your community
and drive advertising dollars with an easy,
compelling special section.
READ MORE

2020 Annual Meeting:
We are sensitive to potential date changes that may be needed due to the coronavirus
pandemic and will keep our website updated with the latest information. Assuming that
travel restrictions and the need for social distancing is relaxed, the conference will be held
Oct. 4-6 and registration will open mid to late summer. READ MORE
Free Webinars:
34 Advertisers You Can Call NOW! (April 21)
Twitter: More Than Breaking News (April 23)
What Makes Something NEWSWORTHY? (May 7)
Dive into the Sales Techniques Behind Selling Response (May 21)

Get Involved. Be Heard. Invest In Your Future.
Keep up with the latest news, schedule of upcoming events and other information specifically for the
newspaper industry. Learn more about America’s Newspapers at www.newspapers.org. And connect

with us on Twitter, Facebook and LinkedIn.

CONTACT US
www.newspapers.org
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