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America’s Newspapers asks Congress for action on
COVID-19 relief
America’s Newspapers is joining the News Media Alliance (the Alliance), the
National Newspaper Association (NNA) and National Association of
Broadcasters (NAB) in asking Congress to take action on two measures that
would help ensure newspapers, radio and television stations can continue to
provide critical news and information during the COVID-19 pandemic.
Read the letter to Congress
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In their appeal to Congress, the four news media associations note that their
member newspapers and news broadcasters are working, often in dangerous
conditions, to provide reliable, critical and timely news and information during
the pandemic even as the coronavirus has decimated the local businesses that
are their source for advertising revenue.
“News publishers and local broadcasters have maintained their operations,
provided a wide range of information at no cost, worked to protect employees
in often dangerous conditions and — most of all — kept isolated individuals and
families connected to their communities,” America’s Newspapers, the Alliance,
NNA and NAB wrote in their appeal to Congress.
Congress can act now in two ways to safeguard these information first
responders, the associations said.
READ MORE

Free Webinars Next Week

Tuesday, April 14

Thursday, April 16

In the midst of undoubtedly the fastest
advertising plummet in any of our histories,
political advertising presents a strange, but
welcome revenue opportunity. Candidates
will be campaigning without the benefit of
rallies, town hall meetings, personal meetand-greets — and that’s where your
expansive portfolio of products comes in.
Tune in to this webinar and hear ways to tell
the story of candidates connecting with the
people who actually will go to the polls (in
whatever form they end up taking) and how
to build easy-to-buy packages. And … you’ll
see a way to know who to call on!
Our presenter is John Kimball, founder of
The John Kimball Group.
REGISTER HERE

How can your advertising department adjust
to businesses putting a hold on advertising
and the challenge of selling during this
period of social isolation?
Your publication has an audience that’s the
envy of most organizations. So, how do you
best leverage these print and digital assets,
along with a little cutting-edge technology,
to drive more ad revenue?
Bob McInnis, who has been building leadgeneration programs for years, will show
how you can lure prospective advertisers
into revealing themselves, identify what
stage of the buying process they’re in, send
the kind of communications that would
move them further along, and notify the
appropriate ad rep when the prospect is
ready to talk — all automatically.
LEARN MORE AND REGISTER

Download key takeaways from this
week's webinars
In addition to key takeaways, you'll find the
PowerPoints and a recording of these webinars:
Managing Remote Workers: The Legal and
Productivity Best Practices — READ MORE
Understanding Paycheck Protection Program
Loans and Other SBA Stimulus Programs for
COVID-19 Impacted Businesses — READ
MORE
View takeaways and resources from previous
webinars — READ MORE

Industry News
Good News: Hearst promises
journalists at its newspapers no
furloughs, no pay cuts
Newsroom employees at Hearst Corporation
received great news this week: there will be no
layoffs, no furloughs and no pay cuts during the
course of coronavirus coverage.
READ MORE

Download coronavirus information
and FAQs from Seyfarth Shaw
Seyfarth Shaw has produced a Coronavirus
Information and FAQs document to provide
members of America's Newspapers with general
information about the 2019 novel coronavirus
disease (COVID-19), including how it is
transmitted and how you can prevent infection.
READ MORE

COVID-19 survey shows how newspapers are transitioning business
models, reducing costs
The coronavirus crisis has forced
publishers to move rapidly to reduce
print-related costs and transition their
business models to more digitallydependent news and information
platforms.
That’s one of the clearest
conclusions from the results of a
Cribb, Greene & Cope Coronavirus
Survey of newspaper owners and
publishers released yesterday.
Seventy-six newspaper executives
from across the country participated
in the survey.
The COVID-19 crisis is pushing
newspaper executives to take
unprecedented measures to ensure their sustainability and relevance in a post-pandemic world.
READ MORE

40+ Fourth Estate partners launch
nationwide campaign to show gratitude for
journalists during COVID-19
Today, the National Association of Hispanic Journalists, along
with a core coalition of over 40 local and national media and
nonprofit partners, announced the launch of a joint bilingual
campaign to recognize the #PRESSentials workers, and
#ThankAJourno for their efforts on the frontlines of COVID19. The coalition is asking the public to post messages of
support and gratitude to journalists and newsrooms on their
social media accounts.
READ MORE

Dallas Morning News cuts pay,
parent dips into cash to prevent
layoffs
A.H. Belo Corp., the parent company of The Dallas
Morning News, announced across-the-board pay
cuts at its properties and a 50% cut to its quarterly
dividend while also saying it is tapping into its cash
reserves to somewhat mitigate revenue losses
attributable to the coronavirus pandemic. There
will be no layoffs or furloughs for now, the

company said in a regulatory filing.
READ MORE

USA TODAY NETWORK launches 'Just
the FAQs LIVE: Conversations about
Coronavirus'
TownNews tackles the coronavirus with
world-class infrastructure, new revenue
services and expert guidance
Fundraisers to help laid-off and
furloughed journalists are springing up
across the U.S.

2020 Annual Meeting:
We are sensitive to potential date changes that may be needed due to the coronavirus
pandemic and will keep our website updated with the latest information. Assuming that
travel restrictions and the need for social distancing is relaxed, the conference will be held
Oct. 4-6 and registration will open mid to late summer. READ MORE
Free Webinars:
Yes — There will be an Election in November — and Candidates Need Your Advertising to
Connect (April 14)
Using a New Technology to Drive Advertising Sales in a Pandemic: A New Way to
Leverage Your Publication's Audience to Close More Sales (April 16)
Twitter: More Than Breaking News (April 23)
What Makes Something NEWSWORTHY? (May 7)

Get Involved. Be Heard. Invest In Your Future.
Keep up with the latest news, schedule of upcoming events and other information specifically for the
newspaper industry. Learn more about America’s Newspapers at www.newspapers.org. And connect
with us on Twitter, Facebook and LinkedIn.
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